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Inside Dope 


By George F. Taubeneck 


Wonderful Woman 
Real Money, Today 
Time to Laugh Again 
Three Cheers 

The Monitor Story 


Distribution Experts Warn 
Against Wishful Thinking 


No System Complete 
Without a Periscope 


Australian Note 


Wonderful Woman 


During the last several years Helen 
Peffer, as acting secretary of the 
American Society of Refrigerating 
Engineers, has endeared herself to 
the entire industry. 

None of us will ever appreciate 
fully how much she contributed to 
the industry by her exercise of good 
judgment, exceptional tact, faultless 
understanding, and indefatigable help- 
fulness. 

Back to the University of Illinois 
she is going—to a wonderful job and 
a challenging task. She will under- 
take to teach business journalism, 
which has long been neglected in our 
colleges and secondary schools. 

Today business journalists have to 
be trained from scratch. The jour- 
nalism schools point their pupils only 
to metropolitan daily newspapers, 
country weeklies, and the dubious 
profession of free-lance writing. 

Yet sound business journalism is 
the most useful—and the most exact- 
ing—branch of the profession. 

By an odd coincidence, Helen 
Peffer was an instructor at the 
University of Illinois when the writer 
and Phil Redeker were students 
there. It was with great joy that 
we found her in charge of things 
at A.S.R.E. headquarters after we 
joined AIR CONDITIONING & REFRIG- 
ERATION NEWS. 

God bless you, Helen Peffer! 

This column will undertake to keep 
your thousands of friends informed 
on your progress and well-being. 


Real Money, Today 


Since Germany was finally beaten 
into dust, our foreign visitors have 
multiplied to the point where we now 
see at least two a week. 

Their observations on export pos- 
sibilities will guide the direction of 
future articles in the NEWS at the 
proper time. 

But one observation upon which 
they all agree seems appropriate to 
include in this catch-all column here 
and now. It has to do with money. 

War can be financed only by infla- 
tion—of unpayable external debt 
(Britain), semi-permanent internal 
debt (United States), or paper 
money (China). 

Today nearly every currency but 
the U. S. dollar has little intrinsic 
value. 

The gold standard has disappeared 
entirely, outside the environs of 
North America. In its place has 
arisen the “cigarette standard.” Be- 
lieve it or not, anywhere else in the 
world but here, American cigarettes 
pass for cash. 

They have, inherently, all the ele- 
ments of “sound money” today—they 
Can’t be counterfeited, the demand 
can’t be supplied, and they are self- 
consuming (which latter observation 
means that they are retired auto- 
matically). Sir Walter Raleigh, if he 
knows all about this wherever he is, 
Should buckle on an extra set of 
golden wings, or fiery horns. 


What a crazy world! 


Time to Laugh Again 
Last week this column retailed a 
few choice anecdotes. 


None were so funny, however, as 
the engineering memorandum which 
Came to our desk (via second carbon 


(Continued on Page 14, Column 1) 


To 


JOHN E. DUBE 
** * 


Four Alco Men To 
Take Key Posts 


ST. LOUIS—Four veteran em- 


ployes of Alco Valve Co., designers 
and manufacturers of automatic 
refrigerant control devices, have been 
promoted to key positions by Russell 
Maguire, president of the company. 

John E. Dube, a vice president, has 
also been appointed general manager; 
Charles B. Lockwood, also a vice 
president, assistant general manager; 
Roger P. Kipp, sales manager; and 
Franklin M. MacDougall, chief engi- 
neer. 

Mr. Dube, active in the automatic 
control industry for the last 12 years, 
joined the Alco organization in 1938 
and soon after beeame head of the 

(Concluded on Page 16, Column 3) 


Henry Valve Reveals 
New Executive Setup 


- CHICAGO — Realignment of the 
executive setup of the Henry Valve 
Co., manufacturer of flow control 


' devices for the refrigeration indus- 


try, has been completed through the 
addition of experienced executive 
personnel, Guy J. Henry, president 
and chairman of the board, an- 
nounces. 

Charles V. Gary, former sales 
manager recently released to inactive 
duty in the U. S. Naval Reserve 
after three years of active duty, has 
been appointed executive vice presi- 
dent and general manager. 

Richard S. Dawson will be vice 
president in charge of sales. Mr. 
Dawson, who has been active in the 
industry since 1926, was sales man- 
ager for Alco Valve Co. and partici- 
pated in educational activities of 
R.S.E.S., A.S.R.E., and other industry 
associations. 

George W. Wilson, who has been 
active as manager of jobber sales, 
will assist Mr. Dawson. 

Douglas K. Macllvaine, former 
utility company executive, will be 
works manager, including adminis- 
tration of the engineering depart- 
ment. During the war, he was en- 
gaged in the electrical engineering 
and manufacturing in the electronic 
and control field. He is a member of 
A.LE.E., LR.E., A.S.R.E., and other 
engineering groups. 

Evan Jones who has had wide 
experience in the control field will 
be electrical engineer. 


Conklin Is Admiral 
Appliance Manager 


CHICAGO—L. H. D. Baker, vice 
president, appliance division, Admiral 
Corp., has announced the appoint- 
ment of Harold D. Conklin as man- 
ager of the appliance division. 

Mr. Conklin joined Admiral in 
November, 1944, as manager of the 
electric range division. 


For Commercial, 
Air Conditioning 


WASHINGTON, D. C.—A profit 
factor for commercial refrigerators 
of 4.9% has been established by the 
OPA in amendment No. 4 to Supple- 
mentary Order No. 119—Individual 
Adjustments for Reconverting Manu- 
facturers, effective Oct. 3. 

The products to which this OPA 
order applies includes display cases, 
reach-in refrigerators, water coolers, 
ice cream cabinets, other types of 
commercial refrigeration equipment, 
and all types of air conditioning 
equipment, (apparently either built 
for remote installation or §self- 
contained). 

The matter of whether or not it 
includes condensing units is in doubt. 
Some manufacturers of condensing 
units have been known to have re- 
ceived price adjustments under MPR 
591. This would mean that condens- 
ing units are being considered as a 
component, rather than a complete 
piece of equipment. 

Reconverting manufacturers’ of 
eligible products may figure their 
new ceiling prices by adjusting their 

(Concluded on Page 44, Column 1) 


Frigidaire Entering 
New Product Field 


DAYTON, Ohio — Frigidaire divi- 
sion of General Motors will broaden 
its lines to include kitchen cabinets, 
and “sometime next year,” a com- 
plete laundry equipment line. 

It is anticipated that all Frigidaire 
distributors will have a sample sup- 
ply of the new kitchen cabinets be- 
fore the turn of the year, although 
the retailing program will probably 
not get under way until after Jan. 1. 

There is not much more informa- 
tion on the laundry line other than 
the knowledge that production will 
probably be started sometime next 
year. It is known that Frigidaire 
has field tested a new automatic 
washer. 

The cabinet equipment will include 
base, wall, and utility cabinets and 
sink units, all of various sizes. Cabi- 
nets will be constructed of high 
grade steel and finished in white 
baked enamel. Dealers will be in- 
structed on kitchen planning and 
designs for “packaged centers’— 
standard packages of various sizes 
for the refrigerator, range, and sink 
centers. 

Frigidaire officials have also indi- 
cated the “order” in which various 
refrigerator models will be produced. 
The standard MI-7, a 7-cu. ft. model, 
is being produced first, and the DI-7, 
with extra features, will also be 
available soon. The ‘“Cold-Wall”’ 
models may not be available until 
1946. 


Home Freezers Sell 
75 Per Week at 
Macy’s Since Aug. 


By Ross Potter 


NEW YORK CITY—Off with the 
starting gun, R. H. Macy & Co.’s 
major appliance department has sold 
an average of 75 home freezers a 
week since it began receiving ship- 
ments during the middle of August, 
according to George T. Mortland, 
sales manager of the department. 

The freezer being sold is_ the 
Frigid-Freeze, made by New York’s 
Refrigeration Corp. of America. 

The new home freezer comes in 
four models, carrying OPA ceiling 
prices as follows: 


= SS. Sear rr ere $249 
: i. &. Sareeer rere r ss 349 
BA GE. Te vcisicvdsoves 449 
i a Seeerrrrr 594 


(Concluded on Page 4, Column 1) 


Mm i Price Factor Set Pricing, Strikes Retard — 


' Appliance Activity 


DETROIT—Reconversion of the electric refrigerator and major 
appliance industry as of the first week of October, more than a month 
and a half after the end of the war, seemed stymied for the moment 
by a number of things for which the industry hardly seemed responsible. 

Given many a pat on the back for the speed with which they 
had converted their plants, the manufacturers were finding it difficult 
to get their products into the hands of consumers who are literally 
crying for them, for the following reasons: 

1. Failure of the OPA pricing authorities to establish a formula 
that would enable the companies to set a price on the merchandise 


they have produced. 


2. Specifically in the case of refrigerators, to remove wartime 


Predict L-5-d Revocation by Oct. 15 


DETROIT—Limitation Order L-5-d, restricting the sale of refrigerators 
to essential users who had obtained a priority, “will be revoked very soon, 
probably not later than Oct. 15,” regional WPB offices are said to have been 
informed by WPB headquarters in Washington. 


This will 


mean that the dealers handling refrigerators can _ sell 


refrigerators to anyone they please—providing, of course, they have a price 


to quote the customer. 


restrictions that keep the sale of refrigerators under strict rationing 


rules. 


3. The activity of organized labor, which closed the plants of 
the Frigidaire division of General Motors in Dayton on Oct. 1, 
over the issue defined by the CIO union as “the failure of Frigidaire 


to decide a penalty for three men 
a work stoppage and for one man 


Washer Producers 
Get 7.7% Increase; 
Retail Price Holds 


WASHINGTON, D. C.—An in- 
crease factor of 7.7% has been given 
to manufacturers of washing. ma- 
chines and ironers by the OPA in a 
revision of MPR 86 effective Oct. 4. 

Retail prices will be generally 
maintained at the levels prevailing 
in October, 1941. Distributors and 
dealers will be forced to absorb the 
necessary increases OPA has au- 
thorized in manufacturer’s prices. 

The OPA stated that “because 
distributors are able to absorb only 
one-fourth as much as dealers, their 
ceiling prices have been worked out 
to allow the distributor to pass 80% 
of the increase on to the dealer, 
absorbing 20% himself. 

“This is done by permitting the 
distributor to add 49% to his 
October, 1941 prices for washing and 
ironing machines.” 

Every machine will be tagged with 
its retail dollars-and-cents ceiling, 
said OPA officials, and this tag must 


(Concluded on Page 4, Column 2) 


Bendix Discloses 
Product Changes 


SOUTH BEND, Ind.—The new 
Bendix home laundry with its ‘15 
engineering improvements” and com- 
plete advertising and sales plans for 
the new line were revealed to more 
than 9,000 persons represerting 8,400 
dealers at 92 meetings last month. 

The two leading improvements 
claimed by Bendix Home Appliances, 
Inc., as disclosed to the NEWS, are 
(1) the water entrance has been 
shifted from the side to the top so 
that the water enters directly over 
the clothes and (2) the rinsing action 
has been changed from two spray 
rinses and one deep rinse to one 
flush rinse and two deep rinses. 
This leaves the clothes freer than 
ever of soap, the manufacturer 
claims. 

The other engineering changes, all 
of which were developed during the 
past four years, are: 

(3) An improved timer; (4) Im- 


(Concluded on Page 4, Column 4) 


suspended indefinitely for causing 
who was accused of fighting.” 

The pricing problem is probably 
the major block to getting merchan- 
dise into the hands of consumers. 
The manufacturers and the OPA are 
both claiming that the blame for the 
delay rests with the other. 

OPA Administrator Chester Bowles 
last week claimed that appliance 
manufacturers in particular had been 
remiss in getting back information 
necessary for the setting of prices. 

On the other hand, just a few days 
ago OPA officials admitted that they 
were making surveys to try to deter- 
mine the average “realized profit’ 
for each of the various lines of appli- 
ances, and that “results of the sur- 
vey, it was hoped, would be available 
within a few weeks.” 

“Realized profit” was defined as the 
difference between total net sales 
and total cost of goods sold stated as 
a percentage of total net sales. 

Further light on this matter of 
“realized profit” may be had from 
Chester Bowles’ answer to the na- 
tional retailer committee’s request for 
a “cost plus” pricing formula, in 
which he defended cost absorption, 
saying: 

“In the case of the big-ticket items, 
such as refrigerators, washing ma- 
chines, vacuum cleaners, etc., it is 
the announced policy of this Office 
to require absorption only insofar as 
this can be done without reducing 
margins of the independent appliance 
stores, which sell the bulk of these 
items, below the levels realized in 
peacetime. 

“Realized margins in peacetime 
have always been below initial mark- 
ups, by reason of selling below list 
price, trade-ins, close-out sales, etc. 
In requiring retailers to absorb any 
price increase which may be granted 
at the manufacturing level to the 
point at which their margins are 
equal to those they realized in peace- 
time, we are in effect asking them to 
do at the very worst only what they 
did in a free competitive market.” 

The problem of what will happen 
when a company voluntary uses the 
prewar ceiling price is a little more 
complicated. 

Bendix Home Appliances, Inc., has 
told its distributors to advise dealers 
that the October, 1941, installed 
selling price is to be used on retail 
sales commitments. This price is 
$169.50 and includes a mounting 
base, installation, and one year’s 
service, but with special plumbing 
or wiring extra. 

Bendix, it is understood, Has been 
shipping dealers on memo the sam- 
ples being shown, and it is thought 
probable that distributors and dealers 
may be required to absorb any in- 
creases in the manufacturer’s price. 
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Weston to Head Californie 
Electrical Association 


LOS ANGELES—Gerald W. “Jerry” 
Weston has been appointed managing 
director of the Southern California 
Radio & Electric Appliance Associa- 


tion with headquarters in Los 
Angeles. 
For the past two years Mr. 


Weston was with the War Produc- 
tion Board in Washington, D. C. in 
charge of the section handling the 
electrical appliance, radio, and me- 
chanical repair shops of the country. 
Prior to this he spent a year with 
the National Electrical Contractors 
Association in Washington as assist- 
ant to the general manager; and 
before that served 19 years as man- 
ager of the Electric Association of 
Kansas City, Mo. He is a past- 
president of the International Asso- 
ciation of Electrical Leagues, and a 
graduate of Purdue university. 

Mr. Weston will be introduced to 
the association at a dinner mecting 
the night of Nov. 1 in Los Angeles, 
at which time he assumes his new 
responsibilities. 


Donnell Directs Texas 
Distributorship 


HOUSTON, Tex.—W. B. Donnell 
has been named general manager of 
Reader’s Wholesale Distributors here, 
according to an announcement made 
by Hymen Reader, owner of the firm. 

For the past nine years Mr. Donnell 
has been associated with the Sloane- 
Blabon Corp. of New York. 


In New Post 


G. W. WESTON 


Appointed managing director of 
the Southern California Radio & — 
Electric Appliance Association. 


McCormick Rejoins 
Raymond Rosen & Co. 


PHILADELPHIA — J. J. McCor- 
mick has joined the staff of Raymond 
Rosen & Co. as merchandising man- 
ager of the Kelvinator products de- 
partment after serving during the 
war as district rationing executive 


of the OPA in this city. 


Mr. McCormick was with the firm 


for seven years prior to the war. 


Kruaters Back, Nobles 
Added to Gibson Staff 


GREENVILLE, Mich.— With the 
cancellation of Gibson Refrigerator 
Co.’s prime war contract for in- 
board flaps on B-24 bombers, recon- 
version and expansion plans are 
under way with the appointment of 
Earl S. Nobles as divisional sales 
manager of Gibson district No. 8 
and Walter D. Kruater’s return to 
his prewar position of national 
service manager. 

Mr. Nobles’ district consists of 
Kansas, Missouri, southern Illinois, 
eastern Tennessee and Kentucky, and 
northern Mississippi. 

Since his entry into the appliance 
industry 23 years ago, he has held 
positions with Landers, Frary & 
Clark as utility sales manager; and 
with A-B Stoves, Inc. 


Knapp Takes Over at 
Wesco in Fort Worth 


FT. WORTH, Tex.—W. E. Knapp, 
Jr., has been appointed manager of 
Ft. Worth branch of Westinghouse 
Electric Supply Co., succeeding E. C. 
Cummins, who resigned, according 
to C. M. Mackey, Wesco’s south- 
western district manager. 

Mr. Knapp has been in the elec- 
trical business for 20 years, joining 
Wesco in 1937 at..Dallas, Tex., and 
was transferred to the sales depart- 
ment at Fort Worth in 1939. He 
was born in St. Louis in 1906 and 
attended public schools in that city. 


© newspaper. 


And what a door! That Shelvador* on 
the Crosley, Tom, is a salesman’s dream. 
You don’t have to say anything. You let the 
refrigerator do the talking and does it talk! 


SEEING is Believing 


$ SOON AS we go into production, we are con- 
fident the Crosley Refrigerator with the 
patented, exclusive Shelvador* will again be the 


talk of the trade. 
You can expect 
refrigerators with 
every modern im- § 
provement and de- § 
velopment in home 
refrigeration plus 
the Shelvador*—the 
door that sells itself. 
Typical of all Cros- 


comm 
Tee Sweet 


OROINARY 
SLANK DOOR 


TWice AS MUC 


FOOD TO THE FRONT 
WITHIN EASY REACH 


ley home appliances. Crosley gives you not only 
the Shelvador* but radios, radio combinations, 
and household appliances with features the cus- 
tomer can see, hear, or feel—features that let you 


profit handsomely. 


GROSLEY 


THE CROSLEY CORPORATION, CINCINNATI 25, OHIO 


First thing, show the customer the side-by-side 
refrigerators. You have the Demonstration Blind 
pulled down over the Shelvador*. You explain 
that both are excellent refrigerators—with all 
modern improvements, gadgets and so on. 


Sure she's happy- 
she just 
ran into a door! 


Then you raise the blind on the Shelvador* 
and step back. Dang! She gets it right away. 
Not much Icft to do but get out the order 
book and ask, ‘‘Name and address, Madam?” 
The Crosley looks like two refrigerators with 
that double front-row storage space. 


ere 
vaooer* 


pies lS tai 


That's just the beginning. Because a new refrigerator is an event in 
any home and every woman loves to show it off to her friends. And 
when her friends get a load of that Shelvador* with all that storage 
space—brother, they come in to see me, You just can’t beat a product 
that delivers its own sales message! 


*REG. U.S. PAT. OFF 


\ 
\RADIOS + RADIO-PHONOGRAPHS + FM « TELEVISION + SHORT WAVE + ELECTRONICS * RADAR « REFRIGERATORS + HONS FRCEICRS 


LAUNDRY EQUIPMENT + RANGES «+ KITCHEN SINKS & CABINETS +» HOME OF WLW, “THE NATION’S STATION” 


No Trade-ins, Seconds, Cold Canvassing 
In This California Dealer’s Plans 


FRESNO, Calif.—aA lot of the pre- 
war headaches of appliance promo- 
tion and management are _ being 
“eliminated in advance” in the post- 
war plans of Chicago Furniture Co. 
here, leading San Joaquin Valley 
appliance dealership. 

For one thing, Cy Darbinian, head 
of the concern, (which averaged 1:5 
refrigerator sales a year in peace- 
time) claims he positively is going 
to eliminate the practice of accepting 
trade-ins and reselling them. Like 
other competitive dealerships before 
the war, Chicago Furniture took in 
trade-in refrigerators, washing ma- 
chines, etc., and patched them up in 
its own electrical shop. In the post- 
war period, however, it will be all 
“clean business,’ with absolutely no 
trade-ins involved in any transaction. 

“We've closed up our trade-in ap- 
pliance store permanently,” Mr. 
Darbinian explained, ‘on the basis 
that there is no use trying to cater 
to 5% of our clientele and hampering 
the other 95%. I feel that no appli- 
ance-man ever profited through han- 
dling trade-ins when the cost of tying 
up space, advertising, separate book- 
keeping, etc., is totaled up. 

“It just isn’t good business, and 
will be worse with the prospective 
OPA ceilings on new appliances 
limiting the amount of spread which 
can be counted on with trade-ins. 

“Consequently, we won’t accept a 
single one, and instead will tell the 
customer that he can sell his own 
appliance just as effectively as we 
can by advertising it in the local 
We'll help customers 
write an advertisement; even furnish 
the names of prospects if we have 
any, but we will not bring the 
element of a used refrigerator or 
washer into any of our sales.” 

All of the valuable space saved by 
this step will be transferred over to 
display of new appliances. Here, too, 
Mr. Darbinian is planning significant 
changes. “I’m going to broaden out 
my lines to cover more brands and 


more customers,” he pointed out, 
“My experience in talking with post- 
war customers has convinced me that 
versatility in presenting various 
manufacturer’s products will be a 
real asset in the future.” 

Right now plans are for an appli- 
ance department at least twice the 
size of the former section, and pos. 
sibly four times as large. Using the 
most prominent space in the store, 
Mr. Darbinian will spot small appli- 
ances around the cashier’s office, and 
carry washing machines and home 
laundry equipment in a _ separate 
department. 

Though eliminating trade-ins, Chi- 
cago Furniture will continue to offer 
warranty service and repairs for its 
own customers—by means of a small 
electrical shop set up in the rear of 
the store and staffed with expert 
mechanics. 

“We will deliver and install our 
own merchandise complete,’ Mr. 
Darbinian indicated, “including serv- 
ice beyond warranty expiration as a 
goodwill builder. We plan to do all 
our own work and thus be free of 
contract service arrangements, and 
the necessity of selling service, which 
has always been another profit leak 
in this area.” 

Another change will be in sales 
management and methods. Like 
other homefurnishings houses with a 
vast appliance business, Chicago Fur- 
niture formerly had outside salesmen 
running down leads and working for 
prospects on outside tips. There will 
be no such “outside work” in the 
postwar store. 

“Our men will remain in the store 
and take each entering customer in 
turn,” Mr. Darbinian summed up. 
“Of course they may keep up indi- 
vidual lists,.and sell their own cus- 
tomers—but any outside contacts will 
be made 100% by telephone. We 
feel we’ll have our hands full for the 
next three years, and that the above 
changes set us up most efficiently 
to meet the market.” 


Roy Blanchard Joins 
Electromaster, Inc. 


DETROIT—Roy B. Blanchard, ad- 
vertising executive with the Chrysler 
and Plymouth divisions of Chrysler 
Corp. since 1940, has been appointed 
director of advertising of Electro- 
master, Inc., manufacturer of electric 
ranges and water heaters, according 
to Gerald Hulett, vice president of 
the company. 

Electromaster’s postwar distribu- 
tion and sales program has changed 
radically from its prewar setup, then 
directed exclusively through light 
and power companies, to expand into 
a wide variety of wholesale and retail 
outlets including appliance, hard- 
ware, furniture, and department 
stores as well. 

Carrying the program into effect 
will be R. B. Marshall, president of 
the company; Mr. Hulett and H. H. 
Hubbard, vice president; Mr. Blan- 
chard; R. Russell Brown, director of 
merchandising; Russell Bloomberg, 
sales manager of the commercial 
cooking equipment division; E. J. 
Heinrich, service manager; and the 
firm’s 11 district managers across the 
country. 

Mr. Blanchard is no stranger to the 
industry. He was sales promotion 
manager at Norge before the war, 
and prior to that a sales and adver- 
tising executive with Buick Motor Co. 


Harry Ryan Goes Up 


CHICAGO—Appointment of Harry 
Ryan as sales and merchandising 
manager of the RCA-Victor Dis- 
tributing Corp. home appliance divi- 
sion was recently announced by 
Standish W. Donogh, president of 
the corporation and Midwest regional 
manager of RCA. 


Mr. Ryan succeeds Ray Harrer, 
deceased. Having seen service with 
RCA for the past 11 years, Mr. Ryan 
was, previous to this new appoint- 
ment, assistant Midwest regional 
manager. Before joining the cor- 
poration, he was assistant sales man- 
ager of Marlboro Electric Co. 

Among the products distributed by 
the company are: Sunbeam appli- 
ances in the Chicago, Detroit, and 
Kansas City areas; and also the 
Whirlpool line of laundry equipment 
made by 1900 Corp. and the Ben-Hur 
home freezer in the Chicago and 


Kansas City territories. 


Brock Heads G-E Dept. 


BRIDGEPORT, Conn.—A. J. Brock 
has been appointed manager of the 
General Electric Co.’s Home Bureau, 
it has been announced by C. R. 
Pritchard, general sales manager of 
the appliance and merchandise de- 
partment. 

The G-E Home Bureau is a tech- 
nical and advisory service in electric 
wiring, equipment, kitchen planning, 
heating, and air conditioning, offered 
by the company to architects and 
builders. 

Mr. Brock joined G-E in 1936, 
when he became district manager of 
the Home Bureau in St. Louis. He 
was subsequently sales manager of 
James & Co., G-E appliance distribu- 
tor in St. Louis. 

More recently, he was a major in 
the Army Air Forces, serving in the 
New Guinea theater as a combat 
photographer and intelligence officer. 


Berkeley at Crosley 


CINCINNATI—Elwood R. Berke- 
ley’s recent appointment as divisional 
manager in charge of radios and 
major appliances of American Whole- 
salers in Washington, D. C.,- dis- 
tributor for the Crosley Corp., has 
been announced by David L. Krup- 
saw, managing partner. 

Mr. Berkeley was formerly sales 
promotion manager for the Premier 
division of the Electric Vacuum 
Cleaner Co. of Cleveland. Previous 
to his association with that company, 
he spent approximately two years 
with the Nash-Kelvinator Corp. He 
has also served for six years in the 
merchandising of major household 
appliances for the Hecht Co. of 
Washington, D. C. 


Frank Ryan Joins Apex 


CLEVELAND—Frank S. Ryan has 
been appointed advertising and sales 
promotion manager for the Apex 
Electrical Mfg. Co. here. 

Mr. Ryan served as chairman of 
the Westinghouse Electric Corp.’ 
War Production Coordinating Com- 
mittee during the war. Previous to 
that he was in charge of advertising 
production for refrigeration and 
laundry equipment for Westing- 
house’s merchandise division in Mans 
field, Ohio. . 
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Home Freezers-- 


(Concluded from Page 1, Column 3) 


There has been little difference in 
sales between the four sizes, Mr. 
Mortland reported. During their first 
week three of the models made 
exactly the same sales record, with 
the fourth being only one behind. 
All are continuing to do well. 

The majority of buyers have been 
suburban home owners and hobby 
farmers, he said, living within a 
50-60 mile radius of the city. 

This home freezer was the first to 
be released for retailing in the New 
York area, as far as he knows. He 
doesn’t know of any others making 
deliveries yet. 

John Bess, president of. Refrigera- 
tion Corp., filled out the story on 
how his company has been able to 
deliver the goods so soon. 

“We have been making units for 
the government right along,” he ex- 
plained. ‘That simplified WPB clear- 
ance. And since we knew what 
civilian units we were planning to 
make, OPA had OK’d our price list- 
ings by the time our first new models 
were ready.” 

The company kept up production 
on its rebuilt units during the war 
by scouring the country in 1942 for 
their own older boxes. Altogether 
they picked up some 7,500 of em, 
he said. 

Refrigeration Corp. makes. the 
complete freezer, using Tecumseh 
compressors. 

Is the company making deliveries 
to any retailers besides Macy’s? 

Not yet, Mr. Bess said. But very 
soon outlets in other cities will be 
getting deliveries too. 


Washer Producers Get Increase -- 


(Concluded from Page 1, Column 4) 


stay on the machine until it is de- 
livered to the buyer’s home: 


Part of the OPA statement on the 
washer pricing order is, as follows: 


“Retail prices for washing ma- 
chines and ironers are divided into 
three groups, reflecting average dif- 
ference in transportation costs to 
three geographical zones. Every tag 
attached to a machine by the manu- 
facturer must show the states in 
which the retail price applies. The 
tag also must carry the manufac- 
turer’s name or brand name and the 
model number. 

‘In Zone 1 (Maine, New Hamp- 
shire, Vermont, Massachusetts, Con- 
necticut, Rhode Island, New York, 
New Jersey, Pennsylvania, Delaware, 
Maryland, Virginia, North Carolina, 
South Carolina, West Virginia, Ohio, 
Kentucky, Indiana, Michigan, Illinois, 
Wisconsin, Missouri, Iowa, Minne- 
sota, Kansas, Nebraska, South Da- 
kota, North Dakota, and District of 
Columbia), retail prices for washing 
machines and ironers will range from 
$29.95 to $189.95. 

‘In Zone 2 (Georgia, Mississippi, 
Tennessee, Louisiana, Florida, Arkan- 
sas, Oklahoma), retail prices will 
range from $34.95 to $194.95. 

‘In Zone 3 (Washington, Oregon, 
California, Nevada, Montana, Idaho, 
Utah, Colorado, Wyoming, New 
Mexico, Arizona, Texas, Alabama), 
retail prices will range from $39.95 
to $199.95. 

“These uniform prices, which are 
based, OPA explained, on manufac- 
turers’ lowest ceilings (adjusted for 
the reconversion price increase) to 


distributors, may be replaced from 
time to time by individual pricing 
orders affecting the brands of par- 
ticular manufacturers. These will 
not change the price levels, but may 
accommodate more closely the varia- 
tions in customary practices as to 
zoning, differentials, and the like. 
It will take some time to work these 
out, however, so the present method 
was adopted to enable immediate and 
specific retail pricing and pre- 
ticketing. 

“This policy assures distributors 
and dealers handling chiefly recon- 
version goods that they will not have 
to absorb beyond the point where 
they can continue to recover their 
1941 average realized margins. 

“These are the margins they actu- 
ally received’ on goods, after mark- 
downs, trade-in allowances, special 
discounts, etc., rather than the mar- 
gins that would have resulted if the 
dealers always got the list prices 
without the allowances. 

“A survey of appliance distributors 
showed that their initial margins on 
washing and ironing machines aver- 
aged 20.7%, while their realized 
margins averaged 17.1%. Similarly 
dealers’ initial margins in 1941 aver- 
aged 40%, while their realized mar- 
gins averaged 30%. 

‘It is clear from this that neither 
the 7.7% industry-wide increase 
factor nor any probable individual 
adjustments for manufacturers will 
bring the average margins of dis- 
tributors and dealers below these 
previously realized margins. 

“Because distributors are able to 
absorb only one-fourth as much as 
dealers, their ceiling prices have been 
worked out to allow the distributor 


REFRIGERATION 
DRYERS 


Weatherhead dryers using Silica Jel are made in both the 
rechargeable and non-rechargeable types. No felts or organic 
filters are required. Instead, a generous number of fine mesh 
stainless steel screens are used. Full flow is assured even at 
zero temperatures. The Weatherhead line of improved re- 
frigeration products is available now. 


In addition to refrigera- 
tion dryers, Weather- 
head also manufactures 
complete lines of valves, 
manifolds, fittings, drain 
cocks and other products 
‘for the following indus- 
tries: 


AUTOMOTIVE 
* 
REFRIGERATION 
* 
RAILROAD 

* ; 
MARINE 
* 


FARM 
EQUIPMENT 
* 
ROAD 
MACHINERY 
* 
DIESEL 
* 

L. P. GAS 
* 


APPLIANCE 
MANUFACTURERS 


Write today or phone any 
branch office for our new, 
fully illustrated Refriger- 
ation Catalog. 


: 
Weatherhead 


THE WEATHERHEAD COMPANY, CLEVELAND 8, OH{O 


Plants: Cleveland, Columbia City, Ind., Los Angeles, Canada—St. Thomas, Ontario 


BRANCH OFFICES: MEW YORK . 


PHILADELPHIA ° 


OETROIT . CHICAGO 


° ST. tovis «& 


AOS ancetes 


to pass 80% of the increase on to 
the dealer, absorbing 20% himself. 
This is done by permitting the dis- 
tributor to add 4.9% to his October, 
1941 prices for washing and ironing 
machines. 

“Since the reconversion increase 
factor was based on October, 1941 
prices, some _ individual increases 


granted manufacturers after that - 


time are revoked by this more recent 
action. 

“New rules are provided, under 
which manufacturers can determine 
their ceiling prices for old models on 
the basis of the prices they quoted 
between Jan. 1 and Oct. 15, 1941. 
The 7.7% increase factor may be 
added to these ceilings. 

“New automatic pricing rules also 
are provided for new models, per- 
mitting manufacturers to figure their 
own ceiling prices in line with Oct. 
1-15, 1941, prices adjusted for the 
reconversion increase. 

“The 7.7% increase factor may be 
denied in whole or in part to any 
manufacturer who discontinues pro- 
duction of his low-end model or fails 
to maintain about the same propor- 
tionate output of low-cost models as 
he produced between July 1, 1940, 
and June 30, 1941. Otherwise, such 


a manufacturer would in effect get 


a double price increase.” 


Bendix Discloses-- 


(Concluded from Page 1, Column 4) 
proved selector switch; (5) improved 
inlet valve; (6) new power unit; 
(7) new tub back seal; (8) new 
adjustable leg studs; (9) new molded 
rubber drain hose; (10) new Navy 
method spot welding; (11) new drain 
case; (12) new cylinder shaft locking 
device; (13) new assembly of pump 
seal and impeller washer; (14) pre- 
cision rolled hub in tub back; (15) 
non-magnetizing, non-grinding plas- 
tic spool for drain anrd_ shifter 
solenoid. 

The series of dealers’ meetings was 
held during the week prior to the in- 
troduction of the new Bendix models 
to the public on Sept. 17. Meetings 
which were held in 79 cities featured 
a demonstration of the new product. 

Sales training and advertising 
plans were covered at each meeting 
with considerable attention being de- 
voted to dealer advertising which can 
be tied into the manufacturer’s na- 
tion campaign. Among the factory 
officials attending some of the meet- 
ings were W. F. Linville, sales man- 
ager; W. J. Daily, advertising direc- 
tor; N. D. Craighead, manager of 
merchandising service; and H. K. 
Lyons, manager of distribution. 

Over 300 attended the meeting in 
Detroit and placed orders for 5,126 
new automatic home ironers with 
Buhl Sons Co., distributor. The 
meeting was under the chairmanship 
of A. R. Morey; Buhl vice president. 

In Cleveland, a parade of jeeps, 
each one carrying a Bendix auto- 
matic washer, was held in conjunc- 
tion with the dealer meeting. Non- 
cancellable orders for 6,455 washers 
to be delivered before Jan. 1 were 
placed by dealers, exclusive of depart- 
ment stores and public utilities. The 
Chicago branch booked orders for 
10,239 washers to be delivered before 
Jan. 1 and 1,842 ironers as soon as 
possible, all from dealers. 


Morton Opens Branch 
Store In Lima 


DAYTON, Ohio—Opening of a new 
Morton Show Case branch store at 
121 §S. Elizabeth St., Lima, Ohio, 
under the management of Fred E. 
Brachey, formerly with the company 
here, is scheduled for Oct. 1, accord- 
ing to E. George Sanders. 

Stock of the Lima store will 
consist of $100,000 of store fixtures 
and restaurant supplies to serve the 
territory of northwest Ohio and 
Indiana. 

Personnel of approximately 12 is 
contemplated for the establishment, 
concluded Mr. Sanders. 


Schmitt Heads Promotion 
For Krich-Radisco 


NEWARK, N. J. — Frank M. 
Schmitt has been appointed to the 
newly-created post of advertising and 
sales promotion manager for Krich- 
Radisco, Inc., New Jersey radio and 
electrical appliance distributor. 

Previously, Mr. Schmitt was adver- 
tising manager of Freed Radio Corp., 
New York City. He formerly served 
in an advertising capacity with RCA 
Victor Division, Radio Corp. of 
America, at the Harrison and 
Camden, N. J. plants. 
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Chris Steenstrup Retires; 
lating eq 


“‘Daddied’ G-E’s Unit 


SCHENECTADY, N. Y.—Christian§ qudson } 
Steenstrup, the “daddy of _ the McQua 
G-E hermetically sealed refrigeratorf jier’s fir 
mechanism” and consultant for the for their 
General Electric Co.’s ‘refrigeration commerci 
Engineering division, retired Sept. 1f in the st 
He had completed 44 years of service also repo: 
with the company. Until 1 

Best known of Mr. Steenstrup’ S ac company, 
complishments is the hermetically manager 
sealed refrigeration unit, which heeration a: 
developed and built in 1925. For thé§oft kKrich- 
first time these units, which hajgj————— 
previously been cumbersome and ex: 
pensive, were brought within reach W A 
of the general public. 

With this unit Mr. Steenstrup mad Ww IT 
refrigeration history and won for 
second time General Electric’ 
coveted Coffin Award for outstand 
ing contribution to the electrical in 
dustry. He had earlier won thi 
recognition for his development of ! 
method of hydrogen copper brazing 
which made the process practical fo 
commercial work. 

The story of Chris Steenstrup } 
typically American. His career begal 
at the age of 14 when he became @ 
apprentice maehinist in a Danial 
machine shop. 


Vn eI tT We Ren eng ot 


This is the standard model of 

the Bendix automatic washer, here 

being demonstrated to Mayor 

Edward Jeffries of Detroit (right) 

by W. A. Becker, Bendix midwest 
sales manager. 


This is the deluxe model Bendix, 
which will be made available 
shortly. 


 REFRIGERATIO 
agutatabied 


ead « piety al 
WRITE # pee x 


ees ‘sole 


MANUFACTURING CORPORAT! 
DEFIANCE, OHIO, U. S. A. 


5 * ’ 
rs j ; a 2 PS re te . ier ssc Lic ary= 8 cn % ont ms 5 ays he % "i ‘ _ stm. ater r Me. ie Tio Gees ete ry . i . * e ate bee ’ 4 ae ‘ae . ae ek ee ae ewes : 
iit ee arscu_caunnoni- mmm acm i, aii ia a a Tana etiam aaa eae naman is Tae aia 
bis es | Nor 
fae 
+P ie 
Bee 
1h ae A x 
1a wes Sil i 4 4 
aah : = a ~ - 
iat Pia, ee ED. for el 
bees Po . see Ameri 
og ve ee Engine 
Beh > ap _ nominé 
Tike f ae : \fs 
hd ne ; Nom 
Bas) ; jaa 
7a ¥ 7 : ee & 4 
eed i . i Le ; 
vee ee ; : 3 . 
ors a , oy \ = 
, «wr ea 2 
$i: \ S ee eae aaa 
etait % 4agc} athe - | 
a eS : at 
he — i 
sh ae o a . se + a 
ae 2, cs se ee 
Sout hear ies f ee  ) 4m 
paar ae ae 7" : | ao ee | 
ance ee a es a | 
ay ay en Ee oa ee | 
mo a scram i ps A 
= Fs sues aime dag, Sak ach Bega rs eae Rea 
bas sir 4 | 
rae | 
eis 
ete 
ace cee 
ean ? 
peel 
of ‘ 
= 
ae —_ 
ae ea : 
2 a y: ‘ a - 
att 4 fee = : ; ¥ 2 os - 
=f is a4 Z ¥ 
ae . f sg 
os | f . 
: * : Oe a : 
’ . es a . 
r 
ee | 
ee 
nos . : Fe a 
5 ia 
os 
" po 
i 
ge 
ee 
i: ‘ 
; peat FRO ides Gm gis: 1 co Sore kr STR kee eS, SPER ei a.) Se ae a an ae es, aa vroon 
ae Can eae ae ze hs eee es ae ies SS ee nae < Sa a Fa oy 
_ See ee ae ay Re EN: sei agin ian ae ORI SY, Memeo, 38 fad Rs ee 
< ee a ae LS athe 0c oer GaN a Sap eee ie Pe Se ; 
- Te ee ee ae oe x: Fi bs, ope b 5 rane = he iti eas ree ee age wae agp 
see ae ee a ae nee att i ieee anne a: Se ie ae a ny Mr oe ot eR, 2 P 
oy ors Re Se lea x bs a ec oo ae Sa ae 
a Girckc licens: ae desi lie. sake akin at ieee Gel es f eae 
ate Pes el och, eae! pine Beene ct oa aT =e as Sa oe ee ‘ 
ha! do ini belek lo ets ae NA RRS Ss 5h ee ai ac — me i x i. Ae ¢ Sis: aah cog Sag ae cai yb 2s P 
a eG or <tueeee = | ae ees I oe — 
tere Pa = ae Pe es. ee Syn MS SM Sa ia Tisha 
b wai vOwnat << ee 4 re Pee ‘= Ve ae eet Cae ' TEEN. 
‘i Vn . — ti aa ae ies 2 
# oh > AE 2 . — 
; 7 ig : ’ 
i ; 2 pe RTE? : . : Ra z 
4 a aS GS NE oe ee aS ie ‘ 22s; 
“f 7 eS 2 OR ——, : a an SR ee ae . . 
is 5 -_ 
‘ i 4 S. ie 
“ & a 
> ‘ . . : 
ag a r ud Pin * . : < . 
‘ ie 7 : = . . 
; a ee 
7. - > a , . » 3 ' 
} \ 1 ee —— Ss Te ae : , > Ric’ ae is ee ae 
, a. ae gute EE as con jie p we 
; Ni eet me. re ‘ - 3 4 7 | s: 
> ay ied ee ae ” a : 
\ eo, of wy ne eee Sr, - } . a a re ce: 
4 >< %& Re ae a ae aie P i ea . | 
‘i L OCEBBBE AER a 8 , ct | 
a eg PN oe he . ‘eo Ree= ‘ "y my | 
\ 4 ce Pie *y £8 th ay et > <>, ae = 4 ‘ 
- tye OF es PS ee s ohne * = a - 
r - ‘ o . 7 Page - ~* 3 
SON go Dane a San : =a 4 
RX Sy bat inten 5 ee — ES : 
| We RE = —S ; ve Glass fill 
¥ poe ae | ae BUFFALO, N. Y. bubbler « 
A? a ate we ! . “ a 
ay a ye ‘ ; Seis ee in ile . re oe _ fi : 
vag SV Pf ae - ~ acto : 
a? ‘ 2 ne & es * - eo 7: ia . % ‘ fo res; 
, Va Gecsins | BFS pe _ : “0H - Weta 
1 ON ee aw : a ade 32S y v2 - without j 
i i vt ~ wh ‘<—QYy : ‘ 
. ser 5 , of 
' \e 
, b  Yfou foayy | 
ee i 
; 
, 
2% } 
. %, + = M ee “ i: e ed : pend _ sg te is ete 
om ee ee SR ae ae SBE ia ae | ee aa - OC ee a. RR ees Po ie Be eo a 2 we py cee eae 
— ae ee a Se we ee PN 2s; ge EE gh 
he a  * avs k Ae 7! - 2, ray a . " bs tee n : : 


SRD Rind ee ae RG ed RT A Wn 


1 of 
here 
fayor 
ight) 
west 


fires; 
it 


aristian 
f the 
gerator 
for the 
eration 
Sept. 1 
service 


up’s ac: 
etically 
1ich he 
For the 
ch_ had 
and ex: 
1 reach 


ip mad 
n for 
lectric’ 
itstand 
ical in 
on thi 
nt of § 
brazing 
ical fo 


ttrup | 
r begal 
ame ai 
Danis 


10h 
Be 


AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 8, 1945 


5 


—_—_——_—" 


Nominations Made 
for A.S.R.E. Officers 


NEW YORK CITY — Nominations 
for election to national office in the 
American Society of Refrigerating 
Engineers have been submitted by 
A. B. Stickney, chairman of the 
nominating committee. 

Nominated for national president 
of the A.S.R.E. is Charles S. Leopold, 
Philadelphia consulting engineer. He 
jis widely known in the field and 
has contributed works to the Society’s 
journal and other publications in the 
field. 

Roland H. Money, chief refrigera- 
tion engineer for Crosley Corp., has 
peen nominated for the office of first 
vice president. He was active in the 
organization of the Cincinnati chap- 
ter, and has been active in a number 
of committees in the society. 

Nominee for second vice president 
is Clifford F. Holske, sales manager 
in New York for Vilter Mfg. Co. He 
is a member of the board of directors 
and has served as chairman of the 
Program Committee. 

Nominated for the office of treas- 
urer is Prof. Burgess H. Jennings, 
chairman of the department of 
mechanical engineering at North- 
western Technological Institute. He 
has served as chairman of the 
Program, Standards, and Awards 
Committees. 

For directors, the committee nomi- 
nated John G. Bergdoll, general 
works manager of York Corp., former 
treasurer of the society (who asked 
to be relieved of this duty because 
of the press of reconversion work) ; 
H. C. Diehl, director of the Refrig- 
eration Research Foundation; Dr. 
Richard C. Jordan, director of Indus- 
trial Laboratories at the University 
of Minnesota and chairman of the 
Twin City section; Dr. Mary E. 
Pennington, consulting engineer on 
food storage; Arthur B. Schellenberg, 
former president of Alco Valve Co. 
and active in the Society in many 
capacities; and E. K. Strahan, out- 
going chairman of the New Orleans 
section. 


Chevalier Forms Own 
Commercial Dealership 


JERSEY CITY, N. J.—Edward J. 
Chevalier recently announced the 
formation of a wholesale distribution 
organization for air conditioning and 
commercial refrigeration and venti- 
lating equipment. Home office and 
showroom of the. firm is at 3010 
Hudson Blvd. here. 

McQuay has appointed Mr. Cheva- 
lier’s firm as wholesale distributor 
for their line of air conditioning and 
commercial refrigeration equipment 
in the state of New Jersey, it was 
also reported. 

Until his formation of the new 
company, Mr. Chevalier was sales 
manager of the commercial refrig- 
eration and air conditioning division 
of Krich-Radisco, Inc., here. 


WATER COOLERS 
WITHOUT PRIORITY 


Glass filler coolers for cafeterias; 
bubbler coolers for offices, stores, 
factories; and commercial coolers 
for all applications ... available 
without priority. Complete range 
of models and sizes. 

WRITE FOR LATEST DATA 


HT? COOLER DIVISION 
AY & NIGHT MFG. CO. 


MONROVIA - CALIFORN 
| FACTORY REPRESENTATIVES — 
NEW YO CHICAGO .- 
, 682 Bdwy.- Marc Shantz, 565 Wash. Blvd. 
ST.LOUIS DECATUR, GA. 
,3331 MarketSt  J.E Parker, 228 2ndSt 


Orders Increasing For 


Freezer Unit Controls 


MILWAUKEE — Continued growth 
of low temperature refrigeration 
equipment, especially in the frozen 
food field, also means an expansion 
of activities in temperature controls 
and allied equipment, believes E. A. 
Vallee, vice president and general 
manager of Automatic Products Co. 
here. 

Constantly increasing orders for 
low temperature controls as well as 
other types of refrigeration control 
equipment are being received, ac- 
cording to Mr. Vallee, who adds that 
new additions are being made to 
this staff. 

Expected expansion of air condi- 
tioning sales will also mean increased 
production of control equipment, 
he added. 


New Jobber In Bay City 


BAY CITY, Mich.—Auto Parts & 
Tool Co., 108 N. Henry St. here, has 
announced its entry into the whole- 
sale refrigeration supply field. 


2 


Lidro Enterprises Buys 
Cleveland Cabinet Co. 


CLEVELAND — Lidro Enterprises, 
Inc., has announced its purchase of 
all the holdings of Cleveland Refrig- 
erator Co., including a large one- 
floor building at 6600 Sidway Ave., 
where full operations will be con- 
tinued. 

A Cleveland landmark for a quar- 
ter of a century, the Cleveland 
Refrigerator Co. has been engaged in 
the production of refrigerated show- 
cases, butcher coolers, and kindred 
items. 

Lidro Enterprises, Inc., is headed 
by William Drosd and A. J. Litt, who 
also operate National Fixtures Mfg. 
Co., 1600 Woodland Ave. here, manu- 
facturer of a line of stainless steel 
restaurant fixtures. Offices of Lidro 
Enterprises are in the Public 
Square Bldg. 

Mr. Litt, an attorney, is now de- 
voting his full time to the manufac- 
turing business. Mr. Drosd was as- 
sociated with the brewery industry 
in Cleveland and Miami, Fla., before 
joining National Fixtures Mfg. Co. 


Elpeco To Distribute 
Through Parts Jobbers 


PHILADELPHIA—Distribution of 
the refrigeration products made by 
Electric Power Equipment Corp. will 
be “through selected jobber outlets, 
and supported by a sales and serv- 
ice campaign in behalf of the inde- 
pendent service contractor,’ an- 
nounces M. E. Miller, president of 
the company. 

The company’s line of commercial 
refrigeration systems and refrigera- 
tion accessories will start moving 
from the production lines in the 
fourth quarter of this year, it was 
stated. Just announced as a new 
addition to the line is the “Thermo- 
tron,” a flow control instrument. 

First jobber appointments by Elec- 
tric Power Equipment Corp. include 
the Refrigerating & Power Specialties 
Co. of San Francisco, which also 
has branches in Seattle, Portland, 
and Tacoma. 

Refrigerating & Power Specialties 
Co. is remodeling its stores to pro- 
vide for a “cafeteria style” or self- 
service of refrigeration parts and 


supplies. 

The jobber’s Portland store has 
already been altered to feature the 
new service, and the new Tacoma 
store will shortly be ready. This 
store will be designed for complete 
self-service, with no counters, but 
only a checking-out stand. Merchan- 
dise will be on display tables and 
shelves. 


Oakland Firm Set Up 
By Rauch & Monroe 


OAKLAND, Calif.—Jess E. Rauch 
and James Monroe have established 
the Rauch & Monroe wholesale re- 
frigeration parts and supply firm at 
3456 Telegraph Ave. in Oakland. — 

This new firm will handle a com- 
plete line of refrigeration and air 
conditioning supplies, and will also 
offer engineering service. The build- 
ing which has been taken over on 
Telegraph Ave. is being remodeled 
to suit the needs of the business. 

Mr. Rauch was for many years 
an executive of the California Refrig- 
erator Co. Mr. Monroe was formerly 
affiliated with the Refrigeration 
Service & Supply Co. of Honolulu. 
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ABSO- DRY— PRESSURE SEALED DRY 


ASK YOUR JOBBER ABOUT IT 


Most efficient due to the exclusive Henry vacuum 
drying and pressure sealing process. Escape of de- 
hydrated air when seal cap is removed proves 
unit is absolutely dry! Soldered brass shell with 
dispersion tube and dehydrant compression spring 
Choice of Silica Gel or Activated Alumina 


enr 
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Write for Catalog 


Henry Valve Company 


1001-19 NM. SPAULDING AVE., CHICAGO 


PARTS & sUppLES 


ae a eee i ede hs 


THE HARRY ALTER CO. 


1728 S. Michigan Ave. — 
Chicago, 16, Il. 


Two Big Warehouses © 
to Serve You eee 


134 Lafayette Sr. 
New York, 13, N.Y. 


G-E Book Tells How 
To Make Appliance 
Store Look Like One 


BRIDGEPORT, Conn. — Identify 
your store as an electrical appliance 
store if you want to build sales and 
be able to meet competition in good 
times or bad. 

That is the advice now being given 
to appliance retailers by General 
Electric Co. in a new book entitled 
“Your G-E Appliance Store.” 


Citing the results of a survey made 
for the company by Walter Dorwin 
Teague, famous designer and indus- 
trial consultant, the book points out 
that “retail stores, in their very 
effort to attract attention, have de- 
feated their own purpose. A _ dis- 
ordered, frenzied clamor for atten- 
tion, in which nothing can be heard 
for the shouting, should give way to 
a unified, clean, distinctive impres- 
sion.” 


On the basis of this finding, the 
new G-E publication offers concrete 
suggestions for the unified design of 
the five basic types of appliance 
stores. Some of the specific points 
that are made concerning’ store 
fronts are these: 


SOME BASIC POINTERS 


Strive for clean lines that are 
direct, attention getting, inviting. 


Display the name of your store on 
a panel mounted flat against the 
store front over the windows and 
doors. Distant traffic can be at- 
tracted by a _ smaller projecting, 
double-faced sign. 


4 


Remarkably Free 


From Vibration 


1/6 to 600 horsepower 


geome Motors’ unusual freedom from 
vibration and exceptionally quiet oper- 
ation are the result of careful electrical and 
mechanical balancing. In air conditioning 
applications this contributes much to the 
quiet comfort and is an important factor in 
prolonging motor life. 


3. 


4. 


Century rotors are dynamically bal- 
anced on both ends. 


The electrical and magnetic circuits 
are symmetrically constructed to 
produce an even torque. 


Slots are skewed to produce a steady 
torque — eliminating jerks. 


Cushion bumpers cushion the shock of 
the shaft shoulder against the bearing 
—which may be caused from irregu- 
larities of V-belts. 


Sleeve bearings are diamond 


6. Bearing surfaces on the shaft are 
ground to close tolerances and. highly 
polished. 


Such details of Century engineering, 
design, and construction help to produce 
quieter, free-running motors. Whatever the 
application, there are Century Motors built 
to stand up under the toughest demands of 
present day air conditioning installations. 


Your nearest Century Application and 
‘Service Engineer will gladly give you full 
details on all the advantages of Century 
Motors — help you to select the correct motor 
to meet practically every application demand. 


Special motors are available for the un- 
usual situation. 


CENTURY ELECTRIC COMPANY 


are assembled in the end bracket. 


bored for accuracy after they 


1806 Pine Street St. Louis 3, Missouri 
Offices and Stock Points in Principal Cities 


ad 
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First Frigidaire Postwar 


Range 


Model BI-17, first of 
the Frigidaire elec. 
tric range line to be 


o> 
Tell the public that you sell appli- r 


ances by including the word “appli- 
ances” on your sign. 

Keep bulkheads low. 

Keep glass area free. Decalco- 
manias outlining in greater detail the 
appliances the store carries should 
be mounted on the door or window 
just below eye level. 


MAKE THE ‘FRAME’ RIGHT 


Pointing out how even the finest 
painting can be spoiled by a bad 
frame and improved by a good one, 
the G-E book asserts that “appli- 
ances, too, make far better impres- 
sions if they are presented in at- 
tractive surroundings—given the 
proper stage-dressing and harmoni- 
ously arranged.” 

In order to help retailers build ‘‘the 
frame that sells the picture,” the 
book also presents detailed sugges- 
tions for laying out the five ‘basic 
types of stores. 

Carrying out its precept to avoid 
disorder and strive for a store that 
is noticeable, appealing, clean, and 
unified, G.E. makes these further 
basic recommendations. 


ARRANGING THE MERCHANDISE 


Arrange appliances within the 
store so that pedestrians can see as 
many as possible through the win- 
dows. 

Allow plenty of room for the cus- 
tomer to move around on the sales 
floor. Avoid crowded aisles. 

Provide an adequate service de- 
partment plus a working demonstra- 
tion kitchen and laundry. 

Group appliances so that shoppers 
for one item are exposed to many 
related items. 

Make sure that the background for 
the appliances is as modern as the 
appliances themselves. 

In announcing the new book, A. L. 
Scaife, advertising and sales promo- 
tion manager of General Electric’s 
Appliance & Merchandise Depart- 
ment, asserted that it is probably 
the most comprehensive yet pub- 
lished by a manufacturer in an effort 
to help electrical appliance retailers 
to set up modern, sales-building 
stores or departments. 


INFORMATION OFFERED 


Included in the book, in addition to 
the section on store fronts and ar- 
rangements, are chapters. telling 
where to locate a new appliance 
store; how much space to allow for 
the appliance display stock; what 
sort of demonstration rooms should 
be established; how to use light to 
boost sales; how to identify the re- 
tailer’s trucks, and so on. 

Another important section of the 
book is devoted to display merchan- 
disers for all types of traffic appli- 
ances and radios. Using the blue- 
prints that are available from Gen- 
eral Electric, any woodworking shop 
or carpenter can build the 12 basic 
pieces which form any type of 
display. 


produced since the 
end of the war, is 
now available to 
the public for un. 
restricted sale. It 
has all features of 
prewar models, in- 
cluding the Radian. 
tube cooking units, 
even-heat oven, and 
the deep-well Ther. 
mizer. 


Price Given on New 
Frigidaire Range 


DAYTON, Ohio—A new model 
electric range, the BI-17, has been 
introduced by Frigidaire Division, 
General Motors Corp., and is now on 
the market for unrestricted sale to 
the public, announces P. M. Bratten, 
general sales manager. The Dayton 
price is $167 installed, plus sales and 
excise taxes. 

The new range is said to be more 
modern in design than the _ units 
which have been produced since 
July. It was exhibited for the first 
time at Frigidaire’s recent sales con- 
ference here for branch managers 
and distributors. 

Overall dimensions are: 36 in. 
high, 40 in. wide, and 24% in. deep. 
It is equipped with a cooking top 
lamp, Frigidaire ‘“Radiantube”’ cook- 
ing units, “Thermizer’ deepwell 
cooker, “Even-Heat” oven, and is 
finished in porcelain. 

Production schedules were planned 
to permit shipments to all dealers 
before the end of September, accord- 
ing to Mr. Bratten. 


OPA Prices Established 
For Norge E-400 Range 


WASHINGTON, D. C.—Maximum 
prices for the model E-400 electric 
range manufactured by Norge divi- 
sion of Borg-Warner Corp. has been 
set for five national zones by MPR 
64, Order 187. 

Prices chargeable by wholesale 
distributors to retail dealers, divided 
between those who regularly buy 
less than five ranges and those who 
buy five or more, and prices charge- 
able by retail dealers to consumers, 
are as follows: 


Dealers Dealers: 
Less 5 or To 
Zone than 5 more consumers 
1 $119.79 $115.35 $189 .95 
S sesc. Gee 117.75 193.95 
S sss Bee 118.95 195 .95 
4 124.36 119.73 197.25 
5 125.42 120.75 198.95 


The zones indicated are areas 
within the continental U. S. as set 
off by OPA. The prices stated are 
subject to the usual sellers’ terms, 
discounts, etc., and include delivery, 
full installation, and one year wal- 
ranty for the purchaser. 


New Glendale, Cal., Dealer 


GLENDALE, Calif.—Ace Appli- 
ance Co. is the firm name _ under 
which Harold Oberlin has published 


—— 
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Moisture 
slumber. 


a certificate that he is conducting 
an electrical appliance business # 
6330 San Fernando Rd. here. 
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Electrimati 
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AUTOMATIC CONTROL 


VALVES AND REGULATORS 
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Farmers in Northwest Expect to Pay $200 for 
Refrigerators; Would Pay$500 for ‘Right One’ 


SPOKANE, Wash.— Farmers of 
the Pacific Northwest, on an average, 
expect to pay $200 for a popular 
sized 8-cu. ft. electric refrigerator, 
put are willing to pay as high as 
$500 for a refrigerator that meets 
their needs. 

These are the conclusions reached 
jn a recent survey conducted by the 
Pacific Northwest Farm Trio, com- 
prising the Washington Farmer, the 
Idcho Farmer, and the Oregon 


-—§ Farmer, in which 206 intending farm 


puyers of electric refrigerators in 
the three states cooperated. 


An earlier survey made the first 
of the year by this group of farm 
magazines showed that 27.4% of all 
Washington, Idaho, and Oregon farm- 
ers intend to buy electric refrigera- 
tors when available, with an esti- 
mated potential demand for 5,836 
refrigerators on the farms of the 
three states in the next 12 months. 


Farmers who said they were going 
to buy refrigerators were asked for 
detailed information. This informa- 
tion was supplied by 45% of the 
farmers who gave the following 
answers to specific questions: 

Who will have the most to say as 
to the type and brand of refrigerator 
finally bought ? 


BE cxeapas dinntde¥s ciaaeds 12 
MS Atataddsscvcaterdenewe 54 
a ee ee 36 


Have you decided what make or 
brand of refrigerator you are most 
likely to buy? 

DE i aes a ilps Stet ach FS 66 

| ROPES Sere eae eee 132 

When you buy your new refrigera- 
tor, will it be your first electric 
refrigerator? ; 

First Electric Refrigerator ..... 159 
New Refrigerator is Replacement 46 

Other facts developed in this spe- 
cial study were that more farmers 
expect to buy their electric refrig- 
erators in electrical appliance shops 
than in any other type of store, with 
hardware and department stores 
second and third choices respectively. 

Most important features from the 
farmers’ viewpoint are controlled 
temperature, durability, easy defrost- 
ing, and extra space for frozen foods 
with style being the least important 
of 11 features. 

Most of the new refrigerators 
bought by farmers cooperating in 
the Farm Trio survey will be paid 
for by withdrawing funds from bank 
or savings accounts with only 
one tenth of all farmers expecting 
to pay for the purchase by cashing 
War Bonds. 


Graves To Direct G-E | 
Manhattan Dealer Sales 


NEW YORK CITY—Robert A. 
Graves has been appointed manager 
of dealer sales for the New York 
appliance distributing branch of the 
General Electric Co., it has been 
announced by Earle Poorman, man- 
ager Of the branch. 

Mr. Graves has represented Gen- 
eral Electric appliance divisions in 
the New York area since early in 
the ’30’s. 

In his new position he will be 
responsible for all G-E appliance 
sales to authorized dealers in metro- 
politan New York. 


Indianapolis Frigidaire 
firm Names 2 To Staff 


INDIANAPOLIS—Appointment of 
F. B. Tucker as sales manager and 
J. G. Thornburgh as commercial and 
service manager was recently an- 
nounced by the Frigidaire Refrig- 
erating Equipment Co. here. 

Mr. Tucker was formerly service 
manager and Mr. Thornburgh was 
with the commercial and service en- 
gineering departments. © 


Frederick Is Williams 
National Service Chief 


BLOOMINGTON, Ill.—E. E. Fred- © 


erick has been appointed national 
service manager of Williams Oil-O- 
Matic division, Eureka Vacuum 
Cleaner Co., according to an 
announcement by W. A. Matheson, 
manager of the division. 

Formerly manager of the plant’s 
standby facilities for Ordnance since 
October, 1944, Mr. Frederick now 
assumes charge of all field service. 
In addition he will head the handling 
of parts, repairs, factory re-builds, 
and claims. 

Mr. Frederick is a veteran of 
World Wars I and II and holds the 
commission of major in the inactive 
reserve of the United States Army. 


Cortland Co. Acquires 
Location on Broadway 


NEW YORK CITY — Announce- 
ment is made by Harry Lefkowitz, 
president, that the Cortland Co., re- 
tail household appliances merchan- 
dising organization, recently has 
acquired the three-story building lo- 
cated at 243 Broadway, and will 


Moisture has various ways of disturbing a person’s 
The agility of the individual with the 
leaky roof is to be compared only with the mental 
labors of the refrigeration service engineer who 
stays awake nights worrying about some of his 


slumber. 


Moisture cases. 


Neither need worry, if he is wise. The first hires 
a reliable roofer, and the engineer turns to TZ. 


Both methods are standard practice. 


THAWZONE 


y Provectecty US Paters 


,e PIONEER FLUID DEHYDRANT 


The Moving Dehydrant 


open this fall. 


We also make 


TT. 

RACE 
REFRIGERANT 

LEAK DETECTOR 


HIGHSIDE 
CHEMICALS CO. 


195 Verona Ave. 
NEWARK 4, N. Jj. 


Small Manufacturers 


Reminded of Chance 
To Get Higher Prices 


DETROIT—Reminding small man- 
ufacturers who have net annual sales 
of $200,000 that they can obtain re- 
lief from OPA price ceilings to cover 
increases in material and _ labor 
costs, the Detroit office of the 
Smaller War Plants Corp. say it will 
sponsor justifiable applications for 
small firms. 

Recently liberalized OPA procedure 
will usually permit the small volume 
manufacturer to establish a new 
maximum price and place his prod- 
uct,.on the market after a waiting 
périod of only 15 days, according to 
Milton A. Holmes, Detroit regional 
director for SWPC. A small com- 
pany is not required to prove hard- 
ship to qualify under the new order, 
he added. 

The new pricing formula may be 
employed only if sales of the item to 
be repriced were less than one half 
as great in 1944 (exclusive of sales 
to the government or Allies) as in 
1941, it was said. The order does 
not apply to ceiling prices on parts 
or components, being applicable only 
to items complete in themselves, 
which were produced by the firm 
before the war. 


Peck Has Service Firm 


POMONA, Calif.— Peck’s Refrig- 
eration Service is the firm name 
under which Stillman Peck has pub- 
lished a certificate that he is con- 
ducting business at 275 N. Garey St. 


McLaushlin To Direct 
Carrier's ‘Big Machine’ 
Development Work 
Bastin 


SYRACUSE, N. Y.—R. W. Mc- 
Laughlin has joined Carrier Corp. as 
assistant director of development in 
charge of the heavy machinery engi- 
neering section according to Herbert 
L. Laube, vice president. 

Mr. McLaughlin’s chief assignment 
has to do with supervision of design 
and development for centrifugal 
compressors used in large refrigera- 
tion and air conditioning jobs. 

Prior to joining Carrier, he was 
chief of the blower and supercharger 
division of the Elliott Co. 

After his graduation from Iowa 
State College with a B.S. in Mechani- 
cal Engineering, Mr. McLaughlin 
was associated for a _ period of 
years with General Electric Co. in 
Schenectady in the large turbine 
engineering department. 


Wesco Buys Nichols 
Firm In Dayton 


DAYTON, Ohio—Nichols Electric 
Co. here has been purchased by 
Westinghouse Electric Supply Co. 
and will be operated as a “Wesco” 
branch with C. R. Benkert, formerly 
Nichols sales manager, as_ branch 
manager. 

Charles B. Kennedy, formerly with 
Wesco in Columbus, Ohio, will be 
appliance sales manager at the Day- 
ton branch, and M. W. Nichols, for- 
mer head of the Nichols firm, will 
continue under special assignment. 


Desser Will Operate 
Baltimore Dealership 


BALTIMORE—Desser Refrigerator 
Co. is the trade name under which 
Melvin M. Desser will open an 8,000 
sq. ft. building for showroom and 
repair purposes at 1601 W. Mt. Royal 
Ave. here. 

Until 1942 Mr. Desser was distribu- 
tor for Fleetwood Craftsmen, manu- 
facturer of refrigeration equipment, 
and he is now resuming the distribu- 
torship for all of Maryland. He is 
also a dealer for Westinghouse, 
Crosley, and Admiral electrical ap- 
pliances and refrigerators. 

Mr. Desser has been in the com- 
mercial refrigeration business for 15 
years, having held positions with 
Ottenheimer Bros. and C. V. Hill 
Co. prior to entering business for 
himself. 


Mohat Heads Frigidaire 


Cleveland Area Service 


CLEVELAND—C. O. Mohat, for- 
merly service contact man for the 
Cleveland district, has been appointed 
service manager of that division, an- 
nounces H. H. Kennedy, manager of 
Frigidaire‘s branch here. 

Mr. Mohat, a native Ohioan, brings 
to the position of service manager a 
total of 19 years experience as a 
salesman, service man, and service 
manager for Frigidaire and various 
Frigidaire distributors. 

His association with refrigeration 
sales and servicing began in Co- 
lumbus, Ohio in 1926 and has con- 
tinued unbroken to date. 
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prompt delivery. 


PEERLESS LEADERSHIP MEANS 
VOLUME SALES AND PROFITS 


Send for our Bulletins No. 200 on PEERLESS 
Capacity Boosters and No. 300 on PEERLESS 
Cube Makers. Familiarize yourself with the 

exclusive features of these PEERLESS prod- 
ucts, better than ever before as a result of war- 
time research and engineering. For volume, 
profit-making sales, offer the ready and waiting 


market, products of known leadership... 


PEERLESS Products! 


PEERLESS 


of AMERICA, Inc. 


Factory, MARION, 
Executive and General Sales Offices 
333 N. MICHIGAN AVE., CHICAGO, 1, ILLINOIS, U.S. A, 


INDIANA, U. S. A. 


Capacity Boosters. Volume production of these 
quality products for superior refrigeration is 
‘under way! Priorities are no longer needed. 


You can place your orders today and secure 


fou PEERLESS 


We are now ready to fill your orders for 


PEERLESS Cube Makers and PEERLESS 
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‘We'll Have To Treat ‘Em Better, If Veterans 
Are To Sell Appliances,’ Says Sam Vining 


New Electric Institute of Boston Given Slants 
On Coming Appliance Selling Problems 


By Ross Potter 


BOSTON—“The war isn’t over, not 
by a damned sight, and it won’t be 
over until every man in the service 
is back home and in a job.” 

This statement was rammed home 
last week by Vernon E. “Sam” 
Vining, appliance merchandising con- 
sultant to Westinghouse Electric 
Corp. but known and loved through- 
out the industry for his humorous 
and plainspoken afterdinner talks, in 
an address to the newly formed 
Electric Institute of Boston, Inc. 

Attended by more than 650 mem- 
bers and guests representing all five 
branches of the electrical industry, 
the Institute’s first conference on 
postwar directions heard three top 
authorities in the field discuss major 
problems ahead. 

The salesman is the key man in 
our industry, was Mr. Vining’s open- 
ing point. An idle machine in a 
manufacturer’s plant is idle because 
two men aren’t selling. Cancel the 
orders produced by two men, statis- 
tics show, and one factory worker is 
out of a job. 

Yet salesmen for years have been 
the most casually treated links in 
the production chain, he said. 

“We ask for references and experi- 
ence when we’re looking for a book- 
keeper or a repairman,” he illustrated. 


“But we used to give a fling at sell- 
ing to the first man in a clean shirt 
that came along. 

“And then expected the least of 
them when it came to performance,” 
he added. “It was easy to replace 
the ones that flopped . . . with some 
more of the same. 

“Most of us here are old birds,” 
Mr. Vining continued. “It isn’t easy 
for us to change our ways. But 
we've got to change. Because our 
chances of finding a good salesman 
with a system like that today are 
less than one in a hundred.” 

Experience in the last few years 
before the war proved, to sales 
managers who tried it, that picking 
new salesmen according to definite 
qualifications for the job could pro- 
duce a difference in sales figures that 

.no hardshelled businessman wants to 
ignore, he stated. 

It’s more important than ever 
ever today, he explained, because the 
industry now has a responsibility far 
above dollars and cents. services 
alone—the responsibility of getting 
decent jobs ready for the men who 
are coming back from Over There. 

“And as far as you and I per- 
sonally are concerned,” he com- 
mented, “there’s just one thing we 
can offer: to pass along the small 


> 
measure of wisdom that learning the 


hard way gave us, and to give them 
all the encouragement and moral 
support that we can. 

“Don’t sell that last item short,” 
he warned—‘it can make or break 
the man who’s just coming in.” 

The name “salesman” is a word 
with a bad smell, Mr. Vining said, 
and recent surveys by reliable con- 
cerns show that the number of men 
in the armed forces interested in a 
selling job isn’t enough to reach pre- 
war levels, much less measure up to 
the postwar selling assignment we 
can already see from here. 

“People hear the word ‘salesman’ 
and instinctively they duck,” he 
stated. “And we can thank ourselves 
for that state of affairs. 

“How much can you expect of a 
man when you hand him a catalog 
and tell him to take it from there? 
How much good is he going to do 
your firm? 

“And you know what happened 
when a good man would come along 
and sell refrigerators in spite of 
everything. We cut down the size of 
his commission! 

The returning veteran from this 
war will find his best chance with 
the dealer who wants a small picked 
crew. The dealer who will try to 
find the best man for the job is 
playing fair with both sides, Mr. 
Vining pointed out. 

Look into each man’s experience, 
we urged. Find out what he likes to 
do most, on the job and off. Train 
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x Refrigeration | Units 


xpect more and get more from 
Universal Cooler's ‘‘Case-Welded” 

' Hermetic Refrigerating Units, for. 
satisfactory and dependable per-— 
formance is built right into these 
outstanding units, already creating 


. inder pressure induced 
the full surface of e 


new standards of operation in the 


refrigeration industry. For example, 
here's what POSITIVE LUBRICA-- 
TION, exclusive with Universal~ 


Cooler hermetics, means in terms 
of trouble-free, low-cost service: 
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ry type put | 
very bearing immediately after starting, and the 
irplus of oil pumped is slung against the inside of the hermetic casing | 
cool it and. protect it against overheating. The pressure exerted on 


e oil insures a constantly changing film at each bearing during ope 


fing cy piensa ee liblegbeM, 
a6 apor-locking cannot occur. All 


q Sts a 
j * ‘ * 
: Daeg oe 1 exclus “eg . 
eS Behe abi, Né 
‘ Ee 
F i” 


& 


"a 
7s 


‘ 
ae 
=") @ 
ZZ 
- a 


la 
— 


@ 


cl s. By reason of the special design of the oil pump, clogging 


these features man 


if ines 


contribute to 


— 


THERMOSTATIC 


And Here Are 
Additional 
UNIVERSAL 

COOLER 
Features: 


js 


PHOSPHOR BRONZE 
CONNECTING ROD 
BEARINGS 


OVERLOAD 
CONTROL 


UNIVERSAL COOLER CORPORATION »° Automatic. Refrigenation, simcr 1922 
MARION, OHIO * BRANTFORD, ONTARIO 
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Sam’s Back In the Game 


V. E. “SAM” VINING 
Who has returned to the major 


appliance field with Westing- 
house. Veterans in the business 
know “Sam” as one of the most 
colorful exponents of specialty 
selling, and longtime readers of 
the News will recognize him as 
the author of “Sam’s_ Selling 
Slants.” 


“The ones who- would make good 
salesmen will find a decent chance 
to, and be able to eat while they’re 
learning. ; 

“The big responsibility here is 
ours. We aren’t working just for 
ourselves—the war isn’t over. We're 
working for the men who have come 
from that war, and for those who are 
still over there, and for the country 
they are still fighting for.” 


How League Helps Locally 


Mr. Williams, editor of Electrica] 
World, was able to give the Institute 
a comprehensive picture of the elec. 
trical market today, and of what it 
promises to be in another five years, 

The great demand for electrical 
services and appliances is generally 
recognized, he said. But there is a 
big difference between desire ... 
and decision! 

The postwar buying spree isn’t 
going to last very long, he predicted. 
Prices will be revised upward, but 
not largely for some time. Deliveries 
promise to be progressively slower, 
Designs will be, too—it will be a 
year or a year and a half before 
postwar design revisions will begin. 

How do these facts affect the elec- 
trical industry, Mr. Williams asked. 
The kilowatt hour has become a 
dependable economic standard. Kilo- 


(Concluded on next page, Col. 1) 
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him, work with him, pay him enough 
to live on, and then set up the job 
so that he has a chance to use every- 
thing he’s learned. 


That is also the way to get 
stinkin’ rich in the business, he 
added. 

“I don’t mean you big fellows,” 
Mr. Vining volunteered. “If you’re 
stinkin’ rich already, this part isn’t 
for you. You can take your hats and 
go home. 

“The man I’m talking to right now 
is the little dealer, the neighborhood 
store that sells appliances and bulbs 
and electrical fixtures. 


“I dare you to do this: Take a 
little time off tomorrow morning and 
walk over to a block of homes near 
you, and sit on the steps of the first 
one, and look at them all. 

“Every one of those homes in the 
next five years is going to buy $4,000 
worth of the electrical supplies and 
appliances you sell. 

“Every major and minor appliance 
in that house you’re looking at is at 
least five years old now. The ques- 


tion is not ‘Are they going to buy?’ | 


The question is ‘Are they going to 
buy from you?’ 

“Multiply $4,000 by the number 
of homes in that block. If there are 
20 of ’em, it adds up to $80,000. Is 
that a market worth working on? 

“IT want to bring the returning 
veteran back into the picture right 
here. He’s the man who can sew 
up this $80,000 market for you. 

“And here’s how he can do it. 

“Give him the names of every 


_ family in that block. Let him call 


on them, one by one. He can say 
he’s in the appliance business in the 
neighborhood. He’s calling on people 
to get acquainted—that veteran’s 
eagle in his buttonhole will tell them 
where he’s been lately—and he’d like 
to fix any small electrical items that 
need fixing. 

“No charge, of course. And if 
they want to know how come, he can 
be honest about it: 

“He plans to visit the families in 
the neighborhood every month and 
help them keep their short-lived ap- 
pliances in good repair. Most of 
those are still hard to get. 

“No, there’s no profit in it. But 
if he does a good job, and can tell 
them where major repairs are needed 
before equipment breaks down, 
maybe when the time comes they’ll 
buy their new equipment from his 
company. 

“What if the lady of the house 
isn’t having any today? Let him 
smile back at her—he’s not gonna 
let a cool reception throw him. 
Smile—and say ‘That’s all right, Mrs. 
Travis. I'll be around again next 
month.’ 

“You'll notice he hasn’t used that 
word ‘salesman’ anywhere in here. 
You know why. I just thought I’d 
mention it again,” Mr. Vining said. 


“Arrange his schedule so that he ® 


can do his neighborhood visiting in 
the morning, with the afternoons free 
for sales followups, floor time, etc. 

“Remember that our returning 
servicemen are going to come to us 
for jobs. If our planning is sound, 
the ones who aren’t meant to be 
salesmen won’t have to try, and then 
fail. 
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Immediate Delivery 
Rubber Tired Wheels 


Now! “‘Handee Andy” 
all purpose tube steel 
600 lb. cap. Full size, 
& first quality, not a 
» wartime makeshift. 
fame Light wt. very 

»" easy to handle. Ht. 
44” .14” wide at nose. Curved cross Lets 3, $11.95 
pieces. The only truck we sell. - Single, 
cializing permits a better truck, and more of 
them! x mail only at present time. Fully guar- 
anteed. F.O.B. 1% 10 days. Unrated firms cash 
with order. 
Clip this. 
The HANDEES CO., Dept. 25117 Bloomington, Iii. 


452 FOURTH AVE., NEW YORK, N. Y. 
‘Specialists on drinking water equipment for 56 yearn 
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vanes Waddell To Direct 
Boston Institute 


re is 
st for 
fyi (Concluded from preceding page) 
ho are watt hour sales for the country and 
ountry national income describe almost dup- 
licate curves on a graph, he pointed 
out. 
The electrical industry has, for in- 
stance, the job of relighting America 
ctrical ™ in the next 10 years, Mr. Williams 
stitute stated. Of America’s homes today, 
> elec. 70% are inadequately lighted, and 
hat it 15% of its factories. : 
years, Better safety in the streets of our 
ctrical cities, better education in our schools, 
nerally more sales in our stores—all these 
e is ap need better lighting. Homes espe- 
| cially need adequate wiring—millions 
of homes, and thousands of old office 
,, @ buildings. 
> isn’t arms alone offer a tremendous 
— market, he added. Before the war, 


$69 per farm building was the aver- 
age figure for electrical equipment 
needed. The figure today is probably 
nearer $89. 


iveries 
slower, 


 $t., Boston 16. 


and before that served with the 
Wetmore-Savage division of Wesco, 
with G-E, and with Buffalo’s 
Robertson-Cataract Co. His special 
field has been electrical installations 
in New England’s textile mills. 

Mr. Waddell spoke very briefly of 
the Institute’s aims and purposes. 
The need for a strong trade associa- 
tion representing all divisions of the 
electrical industry has been felt in 
Boston for some time, he said. 

The inclusion in the Institute’s 
organization of special divisions for 
each branch of the industry has had 
much to do, he believed, with its 
large opening membership. The 
number has already passed 300. 

Under this plan, specific problems 
of each group are considered by rep- 
resentatives of that group. 

Mostof the larger concerns in the 
Boston area already are active mem- 
bers, but the Institute’s greatest 
service would be to the small busi- 
ness firms. The more representative 
its membership, the more such an 
association is able to do for all its 
members, Mr. Waddell said. 

The Institute’s headquarters are 
at 1054 Little Building, 80 Boyleston 


First Delivery of Norge Ranges Made 
From New Plant at Effingham, II. 


DETROIT — First deliveries of 
Norge ranges from the company’s re- 
cently acquired plant in Effingham, 
Ill., soon will be made to distributors, 
it was announced by M. G. O’Harra, 
vice president and general sales man- 
ager of the Norge division of Borg- 
Warner Corp. 

Initial limited flow of the products 
from this factory started in mid- 
September when the first Norge 
range delivered to the trade was 
turned over to the Effingham Norge 
dealer at special ceremonies. 


As the range rolled off the end of 
the assembly line in the new factory, 
W. M. Davis, Norge manager of gas 
range sales, presented it to the com- 
pany’s area distributor, M. B. 
Lasky, president of Mayflower Sales 
Co., St. Louis, Kansas City, and 
Wichita. Mr. Lasky then passed it 
on to T. R. Jaycox, manager of H. L. 
Dust & Sons, Effingham dealer. 
Adorned with a _ chromium-plated 
plaque commemmorating the event, it 


was placed on display in the Dust 
showrooms. 

In making the announcement, Mr. 
O’Harra stressed the point that while 
production is increasing daily it prob- 
ably will remain small for some time 
as a result of continuing reconversion 
activities in the plant. ‘However,” 
he stated, “we are making every 
effort to boost output just as rapidly 
as possible. Our aim is to provide 
distributors with adequate quantities 
for full dealer display at the earliest 
opportunity.” 

He said the company had been con- 
fronted with many problems in con- 
verting the plant to range manufac- 
ture—transferring machinery from 
Muskegon, Mich., former site of pro- 
duction, remodeling the factory, and 
training new employes. Presently, 
heavy metal stamping and forming 
presses are being installed, and com- 
pletion of this phase of conversion 
will mark complete transfer of range 
output at Effingham. 


Brock Appliance Chief 
For Carson Pirie Store 


CHICAGO — Appointment of 
Lawrence M. Brock as manager of 
the new home appliance division of 
Carson Pirie Scott & Co. here was 
announced recently. 

Before joining this firm, Mr. 
Brock spent 10 years with the 
John Schillito Co. of Cincinnati, and 
prior to that was in the hardware 
business at Loveland, Ohio. 

Carson Pirie- Scott also announced 
that its new home appliance depart- 
ment will occupy about 12,000 sq. ft. 
of floor space in the store with all 
display windows on State St. and 
Wabash Ave. devoted to display. 


New Pomona, California, Firm 


POMONA, Calif.—Cruse’s Home 
Supplies is the firm name _ under 
which Theron Luver Cruse. and 
Karmelita V. Cruse have published 
a certificate that they are conducting 
an electrical appliance business at 
1150 N. Garey Ave. here. 


a 
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JOHN G. WADDELL 


Managing director of the newly 
formed Electric Institute of Boston. 


And local dealers can expect good 
stiff competition from gas appliances, 
he warned. “Before the war we 
thought we were pretty well out in 
front. We've been too busy com- 
peting between ourselves. But look 
around today. How many homes 
have electric hot water heaters? 
How many have electric furnaces? 

“Our own competition has been 
holding us back. We need top sales- 
men, men with vision. We should 
train them ourselves, within our own 
organization. 

“In an effective electrical league,” 
K, N.Y.— he concluded, “you’ll find all of the 
five groups working together—con- 
tractors, manufacturers, distributors, 
dealers, utilities. The feeling of 
interdependence must be a conscious 
one. No league gets. very far with- 
out active cooperation within. 

“An active league parallels the 
activity of the community it lives 
in. Your community is your market. 
When you promote its growth, you 
grow too.” 


Officers of New Group 


The conference was officially 
opened by Thomas H. Carens, vice 
president of the Institute and of the 
Boston Edison Co. 

He brought to those present the 
personal regrets of Thomas  S. 
Knight, president of the Institute 
and a vice president of General 
Electric Co., who was to have opened 
this first major activity of the asso- 
ciation. Iliness had made this 
impossible. 

Present with Mr. Carens, however, 
Were the Institute’s other three major 
officers: Philip W. Gaston, secretary, 
representing the contractors division 
in the association. James A. Galvin, 
assistant secretary, a member of the 
Utilities division. And Ralph E. 
DeLoid, treasurer, representing the 
Wholesalers. 

Also present was the Institute’s 

executive officer, John G. Waddell, 
managing director. 
Mr. Waddell’s experience in the 
‘ndustry had been both long and 
*xtensive, Mr. Carens related in 
introducing him. He came to the 
Institute from serving with the War 
Production Board, where his work 
with the Radio and Radar division 
had kept him in constant contact 
With leading electrical men through- 
out New England. 

Before the war he headed the 
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OPA Pricing Policy Focuses Attention 
On Postwar Role of Specialty Salesmen 


At Least 100,000 Appliance Salesmen Needed; 
Those Who Went Into War Work Want to Return 


By Gerald Eldridge Stedman 


Whatever happens before this arti- 
cle is published, the government’s at- 
titude as to cost absorption in retail 
reconversion pricing of consumer 
durable goods certainly struck a sour 
note. It indicates a woeful ignorance 
of the distributive function. It shows 
that there exists no proper apprecia- 
tion in high places for the productive 
contribution which the retail sales- 
man makes to economics... and by 
economics, I mean the means and 
methods of living well. It fails to 
recognize retailing facts. 

Generally speaking, home appli- 
ances are not impulse or demand 


merchandise and never will be. They 
are “hard-to-sell” products that re- 
quire the instrument and energy of 
personal salesmanship of specialized, 
direct, and outside selling nature. 
They depend for the actual buying 
action upon personal education and 
persuasion. 

Such salesmanship is as vital, es- 
sential, and productive as that of the 
shop worker and engineer who builds 
the product. The manufacture of the 
customer must always preface the 
continued ability profitably to pro- 
uce the goods. Thus the salesman 
has every right to expect a guar- 


~ anteed income as certainly as has the 
shop worker. 

There are certain products of 
greater buying magnetism’ than 
others, such as automobiles and 
radios. There are others, even more 
essential but less magnetic, that will 
be put off. With time payment 
terms still restrictive and with re- 
straining influences around the use 
of war bonds as instruments of pur- 
chase, since if there is widespread 
dumping of these, they will have to 
be refinanced or their values will 
drop; the average family simply 
hasn’t the funds or buying ability to 
realize its total desires. 


BUYER’S MARKET FOR SOME 


Thus, though being a seller’s mar- 
ket for some products ranking high 
in elective preference, it will be in 
effect a buyer’s market for others for 
the time being. To say that sales 
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organizations can be eliminated for 
such manufacturers is to say that 
they should close down, not attempt 
to reconvert until the period of 
gradualness in consumer restocking 
reaches them. 

The only way that all manufac- 
turers of every category can freely 
compete is by maintaining sales or- 
ganization. The persuasive, educa- 
tional, specialized, direct salesman of 
durable merchandise, such as home 
appliances, can reach out to the aver- 
age family, show it the wisdom of 
setting one product before another 


in its election. Thus all will be given 
— % 
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the chance to develop that volume 
upon which lower price depends. 

How many retail salesmen do the 
appliance industries need and of 
what type? My “guestimate” is that 
the total market needs 100,000 appli- 
ance salesmen. Above that, the sky 
is the limit. 

If you add up the retail prices 
thus: range, $160; automatic water 
heater, $75; mechanical refrigerator, 
$150; radio, $50; vacuum cleaner, 
$50; ironer, $75; washer, $75; dish- 
washer, $200; laundry dryer, $150; 
freezer, $175; small appliances in 
total, $40 as being what the average 
family should have, this totals $1,200 
per home as a rational potential 
target. 

Presuming there are 34,000,000 
homes ‘of which 40% are aspiring 
enough to want such a living stand- 
ard, you come to a potential of 
13,600,000 homes in the market. 
Presuming that 70% of these either 
have never owned such appliances or 
find their ownership in such run 
down condition or to be so outmoded 
as to be an expense to continue to 
own, there is a rational potential of 
$1,200 x 70% x 13,600,000 or a dollar 


appliance volume potential of 
$11,424,000,000. 
FIVE-YEAR PROGRAM 
Assuming that 20% of this po- 


tential could be activated each year, 
taking five years to accomplish the 
whole and developing a turn by that 
means that could permanently sup- 
port the salesman, assuming he could 
activate a 20% replacement each 
year after the initial five years, the 
1946 potential would be around 
$2,705,000,000 which is not far from 
out of line, considering the estimates 
the automotive industry is using. 

Now, to accomplish this actually, 
assuming the commission scale I 
hereafter detail will require a yearly 
expectancy of $25,000 per salesman 
from 108,000 men. 

Of course, if you are supposing 
that appliance salesmen will be 
picked, trained, supervised, operated, 
and paid as they have been in the 
past, my guess is that 15 times as 
many will be needed or closer to 
1,500,000. 

The assumption of the philosophy 
of compensation I shall suggest 
herein, placing a part of the actual 
load on the merchant rather than to 
have the salesman bear it all as has 
been usual in former times, depends 
upon placing the emphasis upon 
talent rather than numbers. It in- 
volves methods engineering as shrewd, 
within the psychological and human 
limits of the immaterial considera- 
tions which involve it, as the methods 
engineering of the production flow 
within any plant. 


SOLDIERS’ ATTITUDE 


What type of salesman? I do not 
think appliance salesmen will be 
largely found among the ranks of 
returning soldiers. I have patiently 
and persistently interviewed two 
salesmen each day since Jan. 18, 
1944, having now talked with 911 
service men of all types and scat- 
tered all over the country from 
St. Louis, Kansas City, and Tulsa to 
Dallas and Houston then on to 
Denver and Los Angeles, further up 
the coast at San Francisco and 
Seattle and back to the middle west 
of Chicago, Detroit, and Evansville 
as well as in the south of Chatta- 
nooga, Atlanta, and Knoxville along 
with the boys returning home to this 
little Smoky Mountain town of 
Gatlinburg, Tenn., where I have my 
permanent home and study. I doubt 


whether anyone has made such a4 
broad survey of the attitude and 
intent of the war veteran. 

The great body of findings of this 
study passes the bounds of this 
article. But two points are signifi. 
cant. Only 8% of these men in the 
armed forces declared any interest 
in selling as a life pursuit and of 
this number, only %% in any way 
mentioned appliances. 

A second finding, weird as it may 
seem, is that the average earning 
expectancy stated by these 911 re. 
turned soldiers when they re-enter 
civilian life was $61 per week, irre. 
spective of having no experience and 
little education. They think they 
have deserved it. They believe others 
have got it while they have been 
away. They want to get married 
and figure they will need that 
amount. 


WHAT THEY WANT 


They do not expect to have to 
climb up to it. They want it right 
now, each week and on the barre! 
head. And 87% of them report that 
they expect to work eight hours or 
less each day. So that lets them out 
as good timber for appliance sales. 
men. 

Who then? This brings me to the 
main body of fact arising from over 
a year’s research among 601 former 
salesmen in 18 West Coast and 
Midwest war plants. It all came 
about because in the fall of 1943, | 
addressed a letter to a thousand star 
salesmen of my acquaintance, trying 
to find out what had happened to 
them as a result of the war. They 
were all over 40 years old. Of those 
returning the card I enclosed, 82% 
had gone into some form of factory 
war work. I was curious, therefore, 
to ascertain their opinions of factory 
work as compared with selling. 

Though I have long written on 
marketing subjects, which was the 
reason why I knew so many salesmen 
to write to, the war shifted my en- 
deavors to technical writing and | 
found myself the widest-appearing 
industrial writer in the country in 
1944. I organized a 12,000 mile trip 
to 25 cities west of the Mississippi. 
Writing for 32 magazines, having the 
full support of the War Department, 
I was in 187 war plants that year 
and the personnel departments of 
some of,them gave me lists of former 
salesmen with permission to _ inter- 
view them at machine side or in 
plant where ever they were. Thus 
this research among these former 
salesmen which has_ been more 
ambitious than any other and which, 
accordingly, has attracted consider- 
able attention. 
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FORMER SALESMEN SHOW 
GREAT INTEREST 


Of the 601 former salesmen inter- 
viewed, 379 of them declared as on¢ 
of the six reasons why they would 
leave the factory and go back int0 
selling at war’s end, that they felt i 
offered them a greater chance t 
earn. A preference of 76% was cer 
tainly astonishing. Their average 
age was 43 years, 4 months. Bette ; 
than 94% were married. The aver 


iq EB 


found their factory employment t 
be split up: 


Averag 
Wee 
Number Percent 


Machine operators 278 46 $68.7 
Non-Productive such 

as inspection 210 35 63.5 
Supervisors or 

leadmen 113 19 76.13 


I worked from a check sheet i 
(Concluded on next page) 
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War Wages May Alter Compensation Plans 


(Concluded from preceding page) 


my interviews, averaging 15 minutes 
with each man, asking’ easily 
answered questions, attempting to 
explore everything pertinent without 
disrupting their shop work too much. 
J found that their average aim, as 
they went back into selling, was $75 
per week compared with the earnings 
shown above. 

They showed no hesitancy in as- 
serting that they expected to main- 
tain an average weekly dollar volume 
achievement of $450 and predicated 
their compensation desires upon it. 
Compared to any past performance 
in the appliance fields, such achieve- 
ment expectancy is very high. The 
important thing is that they show 
they will raise their sights when 
freed from subsistence fears, when 
given right support and proper 
incentive. 


SALESMEN’S NEEDS 


I spent considerable time tearing 
down this $75 per week into what it 
meant in real wages to them. Using 
a check sheet that stated a number 
of monthly figures for the common 
elements of family expenditure, I 
asked each to state that which best 
fitted his situation. From it, I 
found this average monthly family 
expenditure: 


WG PEE PEM oko vak oe ccicsscecres $ 90 
Housing, including coal, 

light, and telephone ............... 48 
Automobile, including payment, 

SENGNSS, GAG FONE oc cccccocsssces 45 
ee ere re eee ey oe 15 
Personal, including liquor, beer, ° 

iC6 GREAT BOGES, Cte. ....cssccsosece 30 
Clothing, for the family ............. 30 
Recreation, society, 

DCAD, GNA VACRHON «onc icciiccsess 16 
SEE Fibra Sx CR ae ae 4p 6 sis RA COD ESES 15 
Education, including 

school books, magazines ........... 6 
CAVE GRE POMMIOUS once iesccceiccccs 5 
Total monthly average expense 

per salesman’s family ............. $300 


There is certainly nothing wrong 
with this estimate. It requires close 
living and excellent management. 
And it figures up to about $75 per 
week as essential income. There 
isn’t an item in the above that is 
extravagant. If anything, several 
items should be increased. How, for 
example, are they going to buy home 
appliances from a $15 per month 
saving ? 


APPLIANCE PLANS 


How could I expect to sell an auto- 
mobile, if I didn’t own and drive one? 
If any salesman is to sell appliances 
with maximum success, he ought to 
own and use what he is selling. 
These former salesmen know that. 
I found that their own desire to own 
appliances was of this nature: 
ranges, 42%; automatic water heat- 
ers, 18%; refrigerator, 41%; radio, 
69%; vacuum cleaner, 50%; ironer, 


30%; washer, 46%; dishwasher, 12%; 
laundry dryer, 5%; deep freezer, 
22%. And 79% of them were 
anxious to buy a new automobile. 

That totals about $2,000 of top 
durable desires that they would like 
to satisfy pronto, not five years from 
now. So their ambition of $75 per 
week is justified, conservative, and 
sound. After all, an effective sales- 
man is a leading, inspired, intelli- 
gent, talented mind. If anything, he 
must be surrounded with the better 
than ordinary. 

How to reach this earning figure? 
They certainly will refuse to be 
kidded, footballed, or gypped when 
they go back. But their attitude is 
very, very fair. They want to be 
guaranteed subsistence and to be 
provided with the incentive and 
means to work the rest of their ex- 
pected earnings out for themselves. 


Compared with their factory experi- 
ence, they are sure they can do it 
if given the cooperation required. 
Factory work with its noise, routine, 
standard pattern, repetitive monot- 
ony, lack of individual expression is 
definitely limiting to the spirit and 
personality of the true salesman. 
Freed from these limiting ‘shackles, 
these men will return to selling with 
a new verve and earnestness; better 
salesmen too because of the shop 
experience. . 

Asked to check the compensation 
plan they most preferred, these 
former salesmen declared: 


Number Percentage 


Straight salary ....... 53 10 
Drawing account ...... 32 6 
Drawing account & 

Commission ......... °42 Toe 
Salary & Commission 346 65 


Straight Commission .. 60 


Of the 346 who showed dominant 
favor for salary and commission, I 
queried more sharply to find their 
preferences to be: 


From Number Percentage 
$35 per week and 

5% Commission ...... 92 22 
Serres 147 35 
$25 and 10% ........... 178 43 


Study these tables of preference, 
and note how sound and fair they 
are. These former salesmen want 
only to be guaranteed subsistence. 
They will fight the rest of their earn- 
ing desire out for themselves. 

Based upon their expectancy of 
$450 per week sales volume, on which 
they elect to make their calculations 
and risk their future, the direct sales 
cost to the merchant and which he 
cannot escape is only 7.8% at the 
$35 weekly guaranteed salary, 6.7% 
at $30, and 5.5% at the $25 weekly 
level. 

In real risk, looking at it from 
another angle and assuming that an 
average week’s effort of an appliance 
salesman represents 54 hours (five 
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10 hour days and four hours on 
Saturday) the merchant would be 
paying the salesmen under these 
plans 64 cents per hour at $35 per 
week, 54 cents at $30, and 45 cents 
at $25. Yet these salesmen show a 
dominant preference for the scale 
that represents the least cash layout 
to the merchant, though it means the 
least hourly wage assurance to them! 
Look at it from another angle, 
under the first plan above, the sales- 
man makes $57.50 per week at $35 
salary plus 5% commission, based 
upon the $450 weekly attainment. 
This averages about $1.06 per hour of 
which the salesman risks the making 
of 39% of it. Yet he has been mak- 
ing more than that per hour without 
any risk in his factory work at less 
hours of easier effort per week. 


HOURLY EQUIVALENT 


At the $30 plus 8% base, he will 
make $66, or $1.22 per hour of which 
he assumes 55% of the risk. And 
in the preferred plan of $25 per week 
and 10% commission, he wins $70 or 
$1.30 per hour of which he assumes 
64% of the risk of attainment. 
There isn’t a shop man in the country 
that would assume as much personal 
risk on the vital consideration of his 
own weekly earning or work such 
long hours at such an hourly rate. 

If the process of events, in the 
reconversion pricing of consumer 
durable goods, gives clear indication 
that the salesman is to be further 
denied his right chance to earn for 
the educational effort he so impor- 
tantly expends in order that the 
shop worker can be rewarded a 
better wage, we are facing an era 
of sales unionism in this country that 
will really send prices sky-high. It 
is time for the public, the shop 


- 


worker, the government, sales, and 
general management, all to realize 
the almighty importance of the retail 
salesman and cheerfully to see that 
he is properly rewarded with a guar- 
anteed subsistence and an equitable 
share of the sales dollar. He per- 
forms the most necessary of all 
services. 

The amount which the government 
is presently suggesting can be added 
to factory costs, but which distribu- 
tion must absorb is about what 
should be added in addition to care 
for the burden of just subsistence 
compensation for the salesman. 

In other words, the 5.2% increase 
in the washing machine example is 
about the additional cost which the 
merchant must assume under the $25 
per week sales salary plan. If he 
has to absorb 5.2%, representing 
largely the increased cost of shop 
labor to the manufacturer, he should 
also be willing just as fairly to be 
asked to absorb 5.5% in addition to 
indemnify the salesman’s existence. 
Otherwise, the government’s _ in- 
sistence is class legislation. 

But if the merchant does absorb 


é> 


both, at the narrow margins under 
which he operates and with newer 
and tougher inter-industrial competi- 
tion, he will be bankrupt. The net 
of the entire government reasoning 
is that were such a program to be 
instituted and endure, it could only 
lead to the utter dereliction of our 
durable distribution and would throw 
us into a system of statism. 

Further, if these salesmen are not 
to be granted a fit chance to earn, 
the only other place for them is to 
go back into factory work. This 
could only be extended under a sys- 
tem of communism or statism. 

Salesmen must be employed in 
greater efforts than ever before. 
They must be assured subsistence 
compensation to remove any fears 
and doubts that will frustrate the full 
enthusiasm for their high calling. 
They must be backed up with meth- 
ods engineering to assure that the 
risks they personally take in the 
outlay of intelligent effort and per- 
suasion will not be in vain. And of 
this essential type of methods. engi- 
neering, I shall have more to say in 
the following two articles. 


FOGE 


5400 Eadom St., Philadelphia 37, Pa. 


GET SET with 
FOGEL 


INQUIRE NOW ABOUT OUR 
COMPLETE LINE 


INTERESTING PROPOSITION 
TO QUALIFIED DISTRIBUTORS 


A FEW TERRITORIES 
STILL AVAILABLE 


« REFRIGERATOR COMPANY , ¢j,:c0 


1899 


og STAINLESS STEEL AND 


cArtic’-FOR REFRIGERATION 


HIGH-PURITY “Artic” Methyl 
Chloride is designed to meet your 
every requirement. 


ORDER NOW-— but don’t stock up! 
It’s available as you need it. 


RETURN CYLINDERS PROMPTLY! 
—Help assure yourself and others 
rapid deliveries! E. I. du Pont de 
Nemours & Co. (Inc.), Electro- 
chemicals Department, Wilming- 
ton 98, Delaware. 


DU PONT METHYL CHLORIDE 


SPECIFICATIONS 
Purity .......99.5% Methyl Chloride 
Moisture ..... . . 0.008% by wgt. max. 


Acid (as HCl) .. . 0.001% by wgt. max. 


Residue on Evaporation 
0.01% by wgt. max. 


Boiling Range(760mm) 
—24.6° to—23.6°C. 


Color............ water white, clear 


DU PONT 


ELECTROCHEMICALS 


BETTER THINGS FOR BETTER LIVING 
«++ THROUGH CHEMISTRY 


REG. u. 5. PAT. OFF. 
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AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 8, 1945 


Specialty Appliance Distributors Tell OPA 
Cost Absorption Would Kill Sales Effort 


WASHINGTON, D. C.-—— Specialty 
appliance distributors, presenting 
their arguments for the retention of 
prewar profit margins before the 
OPA on Sept. 19, presented irrefut- 
able facts in rebuttal to the OPA con- 
tention that their costs had gone 
down while volume was increasing 
so that they could help absorb any 
price increases that might be given 
to the manufacturer. 


tor has to use education, demonstra- 
tion, and promotional personnel, pro- 
motional material, and advertising, is 
indicated by the 1939 Census of 
Distribution figures, viz.: 


Training, 
Demonstration, 
Promotion, 
Electrical Wholesalers 


(for those reporting 
analyzed expenses) 


of business with reductions in cost 
along with increases!” The OPA 
over-all figures given on page 8 in 
their booklet—“Price Control, Costs 
and Business Profits’—for the in- 
crease in average hourly straight 


time pay in August, 1944, over 
December, 1941, shows an increase 
of 26%. 


The recent study by National 
Electrical Wholesalers Association 


The distributors bluntly urged that 
prewar distributor margins be main- 
tained, and that the OPA approve 
increased retail prices so that retailers 
will be able to undertake the spe- 
cialty selling activities necessary to 


Refrigerators and other 
Specialty Appliances 7.6% 

Radios and Equipment’ _ 6.7 

Wiring Supplies and 
Construction Materials 4.4 
According to industry figures the 


first mentioned group of electrical 


based on a questionnaire answered 


45% by representative Appliance Division 
members indicated the following per- 
27 centage increases in average hourly 


straight time rates: 


% Increase over 


the spurring of sales. 

Speaking for the distributors were 
E. B. Ingraham, president of Times 
Appliance Co., Inc., New York City; 
George F. Kindley, vice president of 
the Edgar Morris Sales Co. in 
Washington; and Raymond Rosen of 
Raymond Rosen & Co., Philadelphia. 
Mr. Ingraham submitted the “facts 
and figures” to break down the 
validity of the OPA price absorption 
policy as it might apply to the appli- 
ance dstributor. Said this statement 
in part: 

Specialty electrical products mean 
those products, which by reason of 
their specialized nature and relatively 


specialty appliances represented the 
following approximate sales at list 
at retail values: 


Millions 
A $548 
oe 664 
) arr 925 
err 212 
err 70 
TOE? cies 32 
P| 11 (based on first 6 months) 


*Industry total estimate based on limited 
sample figures. 


It will be seen from the figures 
above that by the discontinuance of 
the manufacture of these. electrical 


specialty appliances under war re-— 


strictions, the normal civilian busi- 
ness was eliminated. 
As will be seen from the figures 


December, 1941, in 
Average Hourly 
Straight Time 


Actual 


Officers and 


Department Heads 16.8 22.4 
Office Employes *29.6 26.9 
Warehouse and 

Trucking *31.5 27.2 
Servicing Department 25.1 27.3 


*Note: Relatively high due to reduced 
staff and retention of higher paid key 
employes. 

The above figures demonstrate that 
the percentage increases in the pres- 
ent and near future average hourly 
straight time rates for appliance 
wholesalers are not out of line with 


high unit prices, have to be sold 
through the dealer to the consuming 
public by intensive and specialized 
methods. The extent to which the 
electrical specialty product distribu- 


above, the electrical specialty appli- 
ance wholesaling business is not 
among those to which the—“war has 
brought a vastly increased volume 


those for industry as a whole. 

The OPA booklet states that “in 
some cases this has resulted in 
increased labor cost per unit of pro- 


PROTE CTION! Impartial tests have 


proved Polymerin* 9 times harder to chip than or- 
dinary enamels. Polymerin resists marring, humid- 
ity, heat, grease and other common deteriorants. 


Ww 


PROTECTION, BEAUTY —_— 
| (Rd FASTER FINISHING SPEER | 


BEAUTY! a Polymerin finish adds to your 


product’s ‘‘eye appeal’’. Polymerin is formulated 
in a full line of lasting colors, non-yellowing 
white and clear. 


bis 


FINISHING SPEED! potymerinis 


the original speed-bake finish. Baking speeds as 
low as 1 or 2 minutes help you to maintain fast 
production schedules and cut finishing costs. 
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POLYMERIN. 


The Original Speed-Bake Finish 
AULT & WIBORG 


“DIVISION OF INTERCHEMICAL CORPORATION 


Me ee Oe a ee ar ee ee 


a oT age. 
De ee ae i oe 


| Ault & Wiborg 


* 


“THE FACTS ON POLYMERIN” 


“The Facts On Polymerin” is a 32-page booklet 
which gives, industry by industry, many examples 
of Low and why Polymerin has been used by leading 
manufacturers. It tells how your product, too, may 
be more durable—give greater satisfaction—because 
of the lasting beauty of a Polymerin finish. Use the 
coupon below to send for a free copy of “The Facts 
Cn Polymerin” today! 


Civision of Interchemical Corp., 3590 Fifth Ave., New York 1, N. Y. 


- Please send, without obligation, a copy of ‘The Facts 
On Polymerin’’—the booklet which gives, industry 
by industry, many examples of ow and why Polymerin 
has been used by leading manufacturers. 


Name 


Company. 
Address 
City 


State 


as 


duction—in other cases increase in 
labor productivity has offset wage 
rate increase wholly or in part.” 
This statement applies principally to 
manufacturing and raw material pro- 
duction. In the case of the electrical 
specialty appliance distributor, the 
increase in average hourly straight 
time pay has also been accompanied 
by long overtime hours of work with 
premium pay on the part of his re- 
maining skeleton organization. Such 
conditions of work are not conducive 
to an increased hourly out-put of 
clerical, warehouse, and _ servicing 
work. 

Among the new and lower graded 
employes there is necessarily less 
speed and accuracy than among ex- 
perienced employes. 
put is not commensurate with their 
rates of pay. For instance, an in- 
experienced repairman may have to 
bring into the repair shop a heavy 
appliance; whereas, an experienced 
man could have analyzed the trouble 
and repaired it on the premises. 

On page 10 of the OPA booklet, 
appears the statement—“offsetting 
the increases in wage rates and 
material prices are decreases in other 
business costs.” The figures given on 
page 11 as to the decrease in unit 
overhead costs being caused by in- 
creased volume are for manufactur- 
ing industries whose sales volume 
has been greatly benefited by war 
activity. 


Distributors Hit Hard 


As shown by the figures previously 
given, the effect of the war upon the 
business of electrical specialty dis- 
tribution has been just the opposite— 
a greatly decreased sales volume and 
consequent increased percentage of 
fixed and other overhead expenses 
to sales. 

On page 12 the statement is 
made—‘“in most businesses, manufac- 
ing, wholesaling, and retailing, per- 
centage selling cost has declined due 
to sharp gain in volume of sales.” 

As stated before, the decreased 
volume of sales has had the opposite 
effect with the electrical specialty 
appliance distributor. The recent 
N.E.W.A. study of appliance business 
referred to above indicates that the 
pecentage of total expense to sales 
has risen from 14.3% for 1941 to 
20.2% estimated average from V-J 
Day until 1941 sales volume is re- 
gained, and 16.9% estimated with a 
postwar sales volume approximating 
1941. 

With a normal proportion of 
educational, demonstration, promo- 
tional, and selling expenses to total 
expenses of approximately 45% for 
electrical specialty appliance distribu- 
tion, this expense percent to sales has 
gone, and will go, up proportionately. 
While promotional expense may be at 
a low point temporarily, the electrical 
specialty appliance distributor, in 
the immediate future reconversion 
period, is faced with the necessity of 
recruiting and training almost en- 
tirely new selling personnel in his 
own organization, and to a large 
extent for his franchised dealers. 
It is often theorized that during the 
temporary period of scarce merchan- 
dise normal selling effort will not be 
necessary. 


Their work out- 


They ‘Pioneer’ Items 


Specialty appliances are of a class 
which, because of unit price and new 
or special uses, require specialized 
educational, demonstration, and pro- 
motional selling if the consuming 
public is to buy them in such quan- 
tities as to give the expected volume 
of production employment on which 
this country’s future economic plan- 
ning is based. 

In many cases, with the present 
shrunken sales volume the total ex- 
pense per cent to sales is much 
higher than 20%. The estimated 
figure for a postwar sales volume 
approximately 1941 is substantially 
higher than 1941 because of the con- 
tinuing increased average hourly 
straight time wage rates referred to 
above, and othe expenses of the dis- 
tributor which are estimated in the 


N.E.W.A. study as follows for the 


—_ 


Dist 


period immediately following V-J 
Day: ’ 


Increase over 
December, 194) 
Rental per square foot ........ 26.2% 
Contract Trucking rates ....... 29.6 al 
BURS BUOWONCOS 6 60's ois viecescoes 22 
Hotel rooms and meals ........ 32.1 
Fuel costs per gallon 
ee SANs 20.3 (Conel 
crease 
The OPA statement made on page hours 
13 that —“delivery costs of many Binat tk 
wholesalers, retailers, and _ local sary t 
manufacturers are down sharply— jn ave 
due to restriction of use of tires and Bmust | 
gasoline’—is a temporary condition Bejing 


which will not exist with the resump- 
tion of production and sale of con- 
sumer goods like specialty appliances 
on a competitive basis in the recon- 


facilitie 
If O 
quired 

cialty ¢ 


version period. In this reconversion 
period when the industry is on an 
allocation basis due to scarcity of 
merchandise, smaller and more fre- 


tinue 

creating 
warehor 
credit, | 


quent deliveries to retailers will in- The 1 
crease the delivery expense per cent B wil] be 
to sales. living s 
The figures given on page 16 per- Bio the « 
taining to manufacturing, wholesal- BopA’s | 
ing, and retailing industries with Ban exa 
largely increased sale volume and Bihe sale 
smaller inventories, the latter due to Bing 192! 
wartime shortages, obviously do not $300 to 
apply to the electrical specialty dis- Bine equ 
tributor as to the greatly shrunken § 3150. 


sales volume; nor will the present 
temporary fast inventory turnover be 
typical of the postwar period when 
normal deliveries are available. 

The figures and charts given on 
pages 26-30 are for retail trades and 
wholesale establishments for the most 
part dealing in unrestricted consumer 
goods which have had the benefit of 
the greatly enlarged consumer buy- 


cleaners 
followed 
consume 
getic sp 
We, t 
OPA to 
distribut 
pliances 
vacuum 
October, 


ing during the war period, contrary 
to the condition of the electrical 
specialty appliance distributor whose 
sales of his regular lines have been 
almost eliminated by wartime re- 
strictions. 


No Increase in Margins 


The statement made on page 31 
that—“Gross dollar margins actually 
realized by most wholesale and retail 
trades have risen sharply during the 
war.”—is not true of the electrical 
specialty appliance distributor since 
he previously had no_ substantial 
mark-downs and, with his normal 
merchandise frozen, has had no per- 
mitted price increases nor shifts to 
higher priced lines. Therefore, ob- 
viously, realized dollar gross margins 
have not increased more than oper- 
ating expenses since the latter are 
also a higher per cent than normal 
on the sub-normal sales volume. 

It follows that none of the state- 
ments made at the top of page 32 
apply to the electrical specialty ap- 
pliance distributors as an industry. 
Therefore, they cannot logically be 
included among the trades which the 
OPA booklet states—‘“are able to 
withstand the impact of increases in 
manufacturers prices when required 
by the standards described.” 

The Electrical Specialty Appliance 
Distributors as an industry, there- 
fore, require margins equal to those 
provided by the prevailing discounts 
at the time prices were frozen in 
March, 1942, or October, 1941, as the 
case may be. These _ percentage 
margins should be maintained in rela- 
tion to any increased manufacturers 
billing price to the distributor which 
OPA may approve in the reconver- 
sion period. 


Could Retard Prosperity 


If this and other similar groups of 
distributors are not allowed margins— 
on which they can operate actively® 
and in a continuing solvent condition 
in the reconversion and postwar 
periods there will not be the move 
ment of goods to consumers in quan: 
tity sufficient to give the degree of 
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r V-J 
e over 
er, 194) 
2% 
6 
1 
(Concluded from Page 12, Column 5) 
: crease production in relation to man 
1 page Bpours needed in manufacturing, so 
many @that the increased production neces- 
local sary to give adequate employment 
rply— in available manufacturing plants 
eS and Mmust come from vastly increased 
idition Bselling activities and distributing 


sSump- & facilities. 
f con- If OPA approves the above re- 
liances quired margins, the electrical spe- 
recon- Bcjalty appliance distributor can con- 
ersion Btinue the historical. service of 
on an creating a consumer market, sell, 
ity of Bwarehouse, deliver, service, extend 
e fre- Boredit, and collect accounts. 
rill in- § The nation’s economic form of life 
r cent Bwill be served in greatly increasing 
living standards and lowering costs 
6 per- Bto the consuming public in line with 
olesal- BoPA’s own duty and responsibility. 


with Ban example of this contribution is 
e and Bthe sale of refrigerators, which dur- 
due to Bing 1929 sold to the consumer from 
do not 85300 to $350, whereas, during 1939 
ty dis- Bthe equivalent model sold for about 
runken 3150. Washing machines, ranges, 
resent Bcleaners, radios, and other products 
ver be Biollowed similar trends of reduced 
when Bconsumer prices as a result of ener- 
’e getic specialty selling. 
fen on We, therefore, strongly urge the 
es and §oPA to establish the March, 1942, 
e most Bdistributor margin basis on all ap- © 
sumer Bpliances except refrigerators and 


efit of Byacuum cleaners, and_ establish 
r buy- Boctober, 1941, distributor margin 
mtrary Bpasis for refrigerators and vacuum 


ctrical Bcleaners as the allowable distributor 
whose Bprofit margin in per cent of sales. 
e been fwe also strongly urge the OPA ap- 
née reé- Bprove increased retail prices so that 
appliance retailers will be able to 
undertake the specialty selling activi- 
ties which are of such vital impor- 
ge 31 glance to the success of full employ- 
ctually gment and postwar volume sales. 
| retai) § In the past the public have paid 
ng the gmuch higher prices for specialty ap- 
ctrica] §Pliances than they will have to pay 
- since gPostwar, even without OPA control. 
tantia] fA Modest advance in retail prices, 
normal gieeded to provide adequate margins 
10 per- for electrical specialty appliance dis- 
ifts to gttibutors and retailers, will have no 
re, ob- Pitflationary effect. On the contrary, 
argins gxe purchase of a new and more 
1 oper- fficient refrigerator, washer, range, 
er are g*wing machine, etc., will result in 


normal §¢PPreciable savings to the owners, 
1e. rough lower operating costs and 
state- fhe economies inherent in their use. 
9 a Kindley Explains Functions 
dustry. | Mr. Kindley declared that there 
lly be fvere broadly two kinds of wholesale 
ich the ind retail distribution. 
ble tof “First,” he said, “there was dis- 
ases in hribution from factory through whole- 
equired Baler and dealer to the consumer or 
ser of commodities or products for 
pliance fyhich there is a broad and estab- 
there- fished demand. 
) those# “Second, is the creation of a broad 


scount’ Public demand and desire to have 
zen i Products.” 

as the The latter, Mr. Kindley emphasized, 
entage Bs the primary function of specialty 
in rela-Kistribution with, of course, the 
cturelSiompanion function of distributing 
| which Bhege specialty products. 

convel’# Mr. Kindley explained that, “Spe- 
ialty distributors require a different 
ype of organization from commodity 
holesalers. By the very nature of 
oups offMis business, the specialty appliance 
narginsMistributor must confine himself to 
.ctively #0n-competing lines. He must under- 
ndition#ake to carry out elaborate sales pro- 
ostwalMotional plans and campaigns laid 
move @ut by the manufacturer and must 
1 quan-Mave a corps of trained sales promo- 
sree offfion, specialty, advertising, and sales 


rressive#aining men constantly operating in 
€ field. 

ding to ‘ 

, mustSpark Plug’ to Moving Goods 


ibuting 
ly wil 
cturing 
se, but 
vill in 


“He must ‘spark plug’ these spe- 
alty selling activities. He must 
tomote, train, guide, and stimulate 
€ dealers’ specialty selling activi- 


Distributors Ask “41 Refrigerator Margins 
March, 1942, Figures on Other Products 


Postwar opportunities in the elec- 
trical sales field, asserted Mr. Kindley, 
can bring about entirely new na- 
tional industries which will employ 
large numbers of people. Illustrative 
of that point, Mr. Kindley referred 
to home freezers and to television. 

Specialty selling methods will pro- 
vide great postwar expansion even 
in those industries whose products 
already have wide national public 
acceptance. An example Mr. Kindley 
cited of such products was the re- 
frigerator. 
into domestic electric refrigerators 
will give to the cousumer economies 
and conveniences which its fore- 
runner could not offer, as good as 
it was. 

Mr. Kindley emphasized, however, 
thet so long as an old type refrig- 
erator operates in the consumer’s 
home he is not likely to become 
aware of greater conveniences and 
savings to him by purchasing a new 
refrigerator, unless specialty selling 
efforts are employed. These same 
broad principles apply, Mr. Kindley 
explained, in the fields of automatic 
washers, electric ranges, laundry 
equipment, electric ironing machines, 
vacuum cleaners, radios, and even 
_ the widely used electric iron. 


The improvements built - 


The important measure to our 
economy of specialty selling, Mr. 
Kindley outlined, is the fact that be- 
cause of that type of selling in the 
past the prices of these appliances 
during the years have materially de- 
clined. In the support of that con- 
tention Mr. Kindley submitted a 
quantity of factual material from 
which the following is taken: 


Average Suggested Factory Retail Prices 
1931 1936 1941 


Electric ; 

Refrigerators $258.00 $164.00 bey 00 
Electric Ranges 163.43 130.23 42.00 
Laundry 

Equipment 85.00 66.04 78.50 
Electric Ironing 

Machines 84.00 57.60 55.80 
Radio Receivers 

(AM Style) 65.79 54.56 34.28 


Mr. Rosen referred to the great 
part played in the past by the inde- 
péndent electrical dealer in bringing 
appliances into the consumers’ homes 
in his locality by the means of effi- 
cient specialty selling. 


Rosen Makes Case for Dea'er 

The dealers’ contribution has been 
highly important economically from 
the standpoint of building sales 
volume and providing employment. 
These dealers have rendered their 
local services because services of sup- 
ply and delivery have been forth- 
coming from their wholesalers and 
distributors. 

The wholesalers and distributors 
have taken care of the smaller 
dealer requirements with their higher 
costs of service, occasioned by smaller 


quantities as well as large dealers 
whose quantity requirements have 
been greater and, therefore, could be 
made and serviced at some saving. 


Unless the historic margin can be 
maintained it was Mr. Rosen’s ex- 
pressed view that it is conceivable 
that many thousands of independent 
smaller dealers might be forced out 
of business because their supplying 
wholesalers or distributors could not 
afford to service them. 


What Distributor’s Asked 


Mr. Ingraham concluded with the 
making of five specific points: 

1. As to the OPA report—‘“Price 
Control, Costs and Business Profits,” 
it is incompetent, irrelevant, and not 
pertaining to the case so far as elec- 
trical specialty appliance distributors’ 
business is concerned. 

2. Chester Bowles recent publicized 
statement in which he _ declared 
salesmen will not be needed in the 
reconversion period, is not proved 
by fact. In refutation of thet asser- 
tion, he asked if OPA really believed 
that statement and referred to it 
as making almost as much sense as 
saying—‘‘We do not need any adver- 
tising.”’ 

3. OPA has made the observation 
that the preservation of historic 
margins creating slight increase of 
retail prices of electrical appliances 
is inflationary and dangerous. This 
statement also is not proved. 

Counteracting, Mr. Ingraham ob- 


served that average prices for the 
past 15 years do permit some degree 
of advance in retail prices of spe- 
cialty appliances without the danger 
of inflation. 

4. It has been shown that if elec- 
trical specialty appliance distributors 
are not permitted to have their his- 
toric margins, that tens of thousands 
of independent distributors and 
dealers—small business—will suffer. 
At the same time, hundreds of thou- 
sands of salesmen, many of them 
veterans will not be put to work. 
Those results will be exactly the 
opposite from all that has been in- 
tended and OPA will have to take 
the responsibility for this calamitous 
condition. 

As to those _ possibilities Mr. 
Ingraham asked—‘Do we want to 
ruin a large number of small busi- 
nesses; do we want to prevent tens 
of thousands of ex-servicemen from 
securing employment as_ salesmen, 
dealers, service men, _ repairmen, 
ete, 7” 

5. The law creating OPA contained 
the instruction that maximum prices 
must be generally fair and equitable. 
In their own interpretation of “Gen- 
erally fair and equitable’ OPA says 
prices would be so—‘so long as they 
yield an industry or trade, as a 
whole, at least its peacetime profits.” 

“Surely,” concluded Mr. Ingraham, 
“you do not wish to go contrary to 
the law creating OPA and force 
specialty appliance dealers and dis- 
tributors to lose money.” 


les at every turn. If this is pre- 
tnted by insufficient margin, and | 
ithe dealer is also squeezed, he will | 
most immediately slump back into | 
der taking and be unable to con- | 
ue specialty sales efforts. | 
“The time to secure specialty sales- | 

| 


ol. 1) 


— 


2 and to train them is when the 
‘mand for appliances exceeds the 
ipply. At this stage of reconver- 
“on we have only a short time to do 
is job; and we must start now 
~ the support of satisfactory mar- 
8 for both distributors and dealers. 

ermore, he explained that a 
Cad national program directed 
Ward the employment of veterans 
fie. technical electrical training and 
Ors PPerience is under way. 


-T_RADIOS-REFRIGERATORS 
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America’s Hottest Sign Deal! 


Here’s your opportunity to take advantage of 


Admiral’s nationwide advertising — to get your 


Neon sign up and selling far ahead of competition 


—to identify yourself as an Admiral dealer. 


Admiral is able to offer this attractive sign pro- 


gram only after months of planning. There’s a 


sign for every purpose. For information about 


Admiral’s cost-sharing plan, write today! 
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sufficiently robust spiral decom- program is focused first and foremost the prices set by the big companie; 
e mutator failed largely because of a upon the control of prices where determine in the main the prices that 
e lack of appreciation of the large acute shortages exist, it will be of in- can be charged by the little fellows 
quasipiestic stresses in the gremlin’ terest to inquire how important such “Even though prices of durabk 
studs; the latter were specially de- products are from the standpoint of goods were not raised at the many. 
signed to hold the roffit bars to the the cost of living. facture level, the question must stil 
By George F. Taubeneck spamshaft. “In 1941 expenditures for durable be bse Bio grong the baron “—* 
‘ ‘ , When, however, it was discovered consumer goods, excluding housing, COU e€ Kep ne without price 
(Continued from Page 1) panendermic oe Be . the nat wending could be prevented by pop ee billion peel These control at ‘the retail end. served 
copy) the other day. It read: porch hey i prapeinentiot i ag ven a simple addition to the living figures include automobiles, refrig- “In the automobile field and jp) 2PP!@ 
REVEL, INC. eee ee eee eat tu. sockets, almost perfect running was erators, washing machines, vacuum some other lines, the manufactures ViTtUe 
Research Dept. pipe te he Sere EME el cleaners, electric irons, toasters, can exert considerable pressure u dust-cé 
the “up” end of the grammeters. 4 \ ° ’ rey Pong efrige 
nas Smerees (pene on t 4 ticall spaced The operating point is maintained radios, clocks and watches, furnaces’ dealers to stay in line and not spoijfy "© g 
SUBJECT: THE TURBO usm Geis doe abesiamah to aS near as possible to the hf. rem and heaters, and stoves and ranges. the subsequent market. the yr 
ENCABULATOR ae into the rotor sli—stream a peak by constantly fromaging the “This 6.5 billions represented only “There can be little doubt, hoy. eae 
BY: T. K. SHERWOOD mixture of high S-value phenyl- bitumogeneous spandrels. 8.5% of total consumer expenditures. ever, that the temptation will hk ash 1 
For a number of years now work | drobenzamine and 5% reminative This is a distinct advance on the Even if prices were doubled in these great to make secret arrangeg “Pe 
has been proceeding in order to etryliodohexamine. Both of these standard nivelsheave in that no lines, the effect upon the over-all ments with insistent customers 25'4U 
a. = ee pad eg a liquids have specific pericosities given dramcock oil is required after the cost of living would not be great. especially through the device of i " 
ig a pont inverse reactive »y P = 2.5 C.n6.7 where N is the phase detractors have remissed. “It now remains to inquire ‘mall bar ty oer gig 4 used a a 
current for use in unilateral phase iathetical volute of retrograde Undoubtedly, the turbo-encabulator whether there is any reason for be- ponte - d god h ge gel oon among 
detractors, but would also be capable temperature phase disposition and C has now reached a very high level of _lieving that without price control on oo ihe — ae t . ene. Seer formal 
of automatically synchronizing cardi- iS Cholmondeley’s annular grillage technical development. It has been durable goods prices would skyrocket °Y “i Manutacturers. sociolo, 
nal grammeters. coefficient. ; successfully used for operating nofer in these lines. It so happens that “Nor, for that matter, could suc... 
io 6 machine tc the “Cabo Initially, N was measured with the  trynnions. this is the very area where industrial evasion be prevented by the OPA. pos 
. i. aid of a metapolar refractive pil- hia price policy operates at its best. Experience during the war with rep ‘ 
Encabulator. Sei In addition, whenever a barestent te : with H 
‘ } frometer (for a description of this js “The automobile industry, for Spect to ceilings on used cars, radios, 
Basically, the only new principle ingenious instrument, see L. E. ‘SXF motion is required, it may be and so forth, affords sufficient evip 82 1 
involved is that instead of power pr : ee: L. ‘ employed in conjunction with a example, has never followed a policy » an Wilkie, 
: pelverstein in “Zeitschrift fur Gown reciprocating dingle arm to Of charging day-by-day or month-by- dence on this point. 
being generated by the relative mo- fFektrotechnistatischs - Donnerblitz” ‘ ; Pp ree , ; & ae month all that the traffic could pos- a. -:s on the 
tion of conductors and fluxes, it is  yol, vii), but up to the present date "°CUCe Sinusoidal ceplenera ; sibly bear. Rather, the automobile “The announced policy of requiringy f th! 
produced by the modial interaction nothing has been found to equal the Thomas K. Sherwoodn't companies have followed a low-price distributors to absorb  increaseig SP0"S0 
of magnetoreluctance and capacitive transcendental hopper dadascope. PERPETRATOR policy designed to sustain and ex- costs at the manufacturing level refrige! 
directance. (See “Proceedings of the Peruvian Massive Institute of Technonsensity pand markets. greatly magnifies the problem of “The 
The original machine had a base- Academy of Skatological Sciences,” cc: Director Massachusetts Hospital “Moreover, this industry is one in price control at the retail end. had sté 
plate of pre-fabulated amulite, sur- June, 1914). for Mental Disease which thoen is intense competition “War experience - indicates thaif age of 
mounted by a malleable logarithmic Electrical engineers will appreciate renee among the major companies; and rationing is essential to the contro times ¢ 
casing in such a way that the two the difficulty of nubing together a Three Cheers! there is no disposition to invite ex- Of retail prices in lines where ther “He 
spurving bearings were in a direct regurgitative purwell and a spura- tensive new competition by pushing 27€ acute shortages. footste] 
line with the pentametric fan. mitive wennelsprocket. From a careful reading of the prices up during a temporary in- “But it is apparently recognizei§ Patrick 
The latter consisted simply of six Indeed, this proved to be a_ booklet “Should Price Control Be terval when demands are excep- that a rationing system for durabl heroes 
hydrocoptic marzelvanes, so fitted to stumbling block to further develop- Retained?” by Harold G. Moulton tionally large. The obviously sound CSumer goods in peacetime wouli— founder 
the ambifacient lunar waneshaft that ment until, in 1942, it was found that and Karl T. Schlotterbeck, published policy is to set prices at a level not be tolerated.” He wa: 
side fumbling was effectively pre- the use of anhydrous nangling pins by the revered, impartial Brookings which will sustain demand for sev- ——e seemed 
vented. enabled a kruptonastic boiling shim Institution of Washington, D. C.,  opay years, rather than to gouge con- The Monitor Story one sh¢ 
The main winding was of the nor- to be tankered. come the following paragraphs: sumers while the opportunity exists. f “He 
mal lotus-o-delta type placed in The early attempts to construct a “Since the postwar price control “Tt is, of course, perhaps probable, wa aaa pl So cedieen aieielll alge 
| that in the absence of OPA regula- 4, a phenomena of our times, the ae o 
tion, prices of new cars would have Monitor Equipment Corp. Quote: 
been slightly higher than the 1942 “Ted Quinn is perhaps best known “To s 
level. But there is no reason to be- to businessmen for his spectacular hood re 
lieve that they would have been 50% him wit 
performance as promoter of the : 
or 100% or 200% higher. General Electric refrigerator in theg Paid 5¢ 
“We repeat that automobile prices last lush years of the 1920's. Dr. Blic 
are not made primarily on the basis “In 1927 G.E made him head of itm “Witt 
of a temporary demand and supply new refrigerator department at theg Stock c 
situation. infant-prodigy age of 34. The deg man, a 
“Of the 6.5 billions of durable con- partment consisted of one engineem knew st 
sumer goods mentioned above, 80% and one model machine. Three years it, nabt 
was produced by 20 companies, and later G.E. refrigerators were grossing departir 


-APPRECIATION 


Remember how it was—Duke was a pup 
—a pretty big pup at that . . . Every time 
you had the chance, you’d pat him... 
Maybe tub his ears a little—he liked that. 
He'd try to lick your face... You used 
to like the way he’d nuzzle that cold wet 
nose of his against your hand, sorta friendly 
like... He was a good friend—that was 


. The years of experience behind us to 


guide us forward. 


The list is long—we’'d like to go on and on 
—however, it’s best we say it this way 
..+ To all with whom we've had the 
pleasure of doing business... To those 
who have been as rushed as we, and yet 
have found time to return a smile and 
everyday courtesy... To all those who 
are more than an order numiber—our 


the balance by 25,000 companies. 
“Thus in the durable consumer 
goods industry as a whole, prices are 
determined primarily by the policies 
of major companies. That is to say, 


an annual $50 million. 

“Quinn is the modulated version 
of the salesman born. He effected 
an elaborate distributor setup that 


(Concluded on next page) 
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NiBCO WROT Fittings are formed 


Quick $ 
FILTRI 


53 Lexin 


in one step from straight copper tubing. 
They are strong, light in weight and 
dense in structure . . . impervious to 


WA 
NEED 


his way of showing his appreciation. friends... To these belong our sincere 


APPRECIATION—the one word that APPRECIATION. . gases. Because every fitting i is perfectly 
:. formed and absolutely “round and pd op 
should find expression in every American square," they are easier to use in pro- Bf time this 
oi Ww, Wisinestnn be duction. Laboratory Control and indi- § P<‘¢ t 
a ay “ee e at Olverine Nave more to vidual oy testing assure close toler- GENERA 
i each ances. You can eliminate service trou- 
aPP a day pial The fine people bles by using vibration-proof and cor- p..--4 
, we do business with—Their trust and con- rosion-proof NIBCO WROT Fittings. tone 


Write for complete catalog. 


NORTHERN INDIANA BRASS CO. ane 


fidence in us . . . Our own facilities—with 
which to produce and fabricate seamless 
copper and brass tubing... The skilled 


WOLVERINE TUBE DIVISION 
Calumet & Hecla Consolidated Copper Company 


| people who work “with”, not “for” 1411 CENTRAL AVE., DETROIT 9, MICHIGAN y aLves “AND FITTINGS. ees 
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Juside Done 


By George F. Taubeneck 


(Concluded from preceding page) 
served G.E. well in marketing home 
appliances generally. He made a 
yirtue of necessity by calling the 
dust-catcher superstructure of G.E.’s 
refrigerator the “Monitor top” (after 
the revolving turret of the Civil War 
ironclad) and by advertising it as a 
virtue. 

“Persuasive, affable, humorous, an 
assiduous reader in philosophy and 
economics, an eloquent and enthusi- 
astic talker with an Irish flair for 
anecdote, Quinn was conspicuous 
among his colleagues for his in- 
formality and his’ interest’ in 
sociology. 

“As G.E.’s emissary to the TVA in 
its early days, he toured Tennessee 
with Harcourt Morgan, Arthur Mor- 
gan, David Lilienthal, and Wendell 
Wilkie, haranguing the population 
on the benefits of electricity. (Out 
of this excursion came a Quinn- 
sponsored G.E. special, a cratelike 
refrigerator that didn’t sell.) 


“The objective with which Quinn 
had started out back in 1911 at the 
age of 18 had been realized many 
times over. 

“He might have followed in the 
footsteps of his father, Timothy 
Patrick Quinn, one of the early 
heroes of the labor movement and a 
founder of the Knights of Labor. 
He was tempted to do so. But it 
seemed to him ‘inexcusable that any- 
one should be as poor as we were.’ 


“He left home, went to work for 
the National Lamp Works at Cleve- 
land as a factory hand at $7 a week, 
went to law school at night. 


“To supplement his subsidized boy- 
hood reading (his father encouraged 
him with 25-cents-a-book bribes) he 
paid 50-cent-weekly instalments on 
Dr. Eliot’s ‘five foot shelf.’ 

“With National he did turns as 
stock clerk, billing clerk, and fore- 
man, and then, by pretending he 
knew stenography and then learning 
it, nabbed an opening in the sales 
department. He had time left over 
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WAR INDUSTRIES 
NEED REFRIGERATION 


The use of refrigeration in industry has been 
Sreatly accelerated by the war. In 

time this expansion may —— be - 
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AUTOMATIC REFRIGERATION 


to get married and get admitted to 
the Ohio bar. By this time he 
was 21. 


“He stayed on in the lamp business, 
became successively traveling audi- 
tor, credit manager, sales manager, 
and finally National’s assistant gen- 
eral manager. The company had by 
that time been absorbed by General 
Electric, and Quinn’s dizzy rise with 
refrigerators was soon to follow... . 


“Last December Quinn announced 
the formation of Monitor Equipment 
Corp., to be served by Quinn as 
president and to be owned in equal 
parts by 60 home-appliance dis- 
tributors. 

“The company will sell, under the 
brand name Monitor, a new high- 
quality line of appliances complete 
from refrigerators to steam irons, 
from toasters to television sets, sup- 
plied under contract by a number of 
medium-sized manufacturers. 


“The 60 participants whose com- 
bined territories blanket the U. S. 
include many for whom the word 
Monitor has pleasant associations: 
former G.E. distributors Rex Cole of 
New York, L. H. Bennett of San 
Francisco, L. H. Driscoll of Charlotte, 
Beckett Electric of Dallas. 


“Quinn confidentally predicts a 
sales volume of more than $100 
million. 


“His own hold on the project is 
insured through 51% stock ownership 
of T. K. Quinn Co., management 
consultants, to whom Monitor will 
pay one-half of 1% of the distribu- 
tors’ purchases for 20 years. 


“With life beginning for the nth 
time at 52, Quinn holds forth at 
Monitor’s unpretentious temporary 
offices, happily explaining the vir- 
tures of his plan. He is imperturb- 
ably making a fresh excursion into 
the big time with no help at all from 
his long-time patron, G.E.” 


Distribution Experts Warn 
Against Wishful Thinking 


We hear much of huge consumer 
savings, a great backlog of deferred 
consumer demand, and the imminent 
production of “dream” products. 
Some surveys purport to give more 
or less detailed statistics on the 
millions of radios, refrigerators, 
automobiles, electric irons, other 
products, which a _ buying-minded 
public is eager to take right off the 
shelves. 


But authorities in the field of dis- 
tribution, speaking at recent clinics 
sponsored by the National Associa- 
tion of Manufacturers in major 
cities, unamimously agree that such 
an attitude on the part of manufac- 
turers and distributors is dangerous, 
wishful thinking. 

They insist that dynamic, informa- 
tive bare-handed selling would be re- 
quired to keep industry running at 
the high production schedules neces- 
sary to support the high-level em- 
ployment on which depends the con- 
tinuance of the nation’s high stand- 
ard of living and the maintenance of 
the American way of life. 


The NAM clinics are called to point 
up—especially for top management 
in industry—the necessity for ag- 
gressive thinking and action on the 
research angles of distribution as 
well as on the mechanics of the flow 
of goods from producer to consumer. 


It is axiomatic that American in- 
dustry can produce all the goods that 
a peacetime America can consume. 


The job before American business 
now is to answer the question “how 
much can I sell, where, and how?” 
and top management must assume 
leadership in getting the _ right 
answers to this distribution problem. 


Distribution involves the manner 
of getting to people those products 


approach to people. Distribution 
therefore requires of industry that 
it act on the responses consumers 
give to the questions: 


“What do you want?” 
“How do you want it?” 


“What price do you want to pay 
for it?” 


The responsibilities of industry 
extend beyond the mere mechanical 
processes of manufacturing a prod- 
uct, continuing on through the dis- 
tribution set-up and into the home 
or business of the ultimate consumer. 


NAM’s Committee on Distribution 
will continue to sponsor pamphlets 
on techniques of distribution, and 
will publish the proceedings of each 
clinic. 

Howard E. Blood, of Detroit, presi- 
dent of Norge Division, Borg-Warner 
Corp., is chairman of the committee. 
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No System Complete 
Without a Periscope 


According to an Associated Press 
dispatch, Britain’s new House of 
Commons will have a unique air 
conditioning system. A control engi- 
neer will watch the members through 
a periscope, and regulate the tem- 
perature to keep them comfortable. 


The architect, Adrian Gilbert 
Scott, did not elaborate on the neces- 
sity for installing a periscope, nor did 
he specify how the engineer: would 
be able to tell when the members 
needed cooling or warming, as the 
case might be. 


Australian Note 


Drought conditions in southern 


Australia are the most severe in 
years and if they continue through 
the present winter, sheep losses may 
amount to between 15,000,000 and 
20,000,000. 


Cattle losses also may be heavy, 
but only a fraction of sheep mortal- 
ity. This is due to the fact that 
there is a sheep population of 
around 120,000,000, and 14,000,000 
cattle; also that most cattle are not 
located in drought areas. 


Fodder reserves have never been 
lower. Government controls will pre- 
vent supplies from reaching starving 
sheep, except registered studs. 


. As one observer puts it: “Plain 
brutal fact is that sheep must be 
left to die so dairy cows can be kept 
in ‘production and working horses 
kept on the job, particularly where 
wheat may be sowed.” 


MILK COOLER 


Are You Getting Your Share 
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of the Milk-Cooling Business? 


WILSON 


SYSTEMS OF MILK COOLING 
A TYPE FOR EVERY REQUIREMENT 


2. VERTI-COIL MILK COOLER 


@ Wilson VERTI-COIL Milk-Cooling Cabinet (U.S. Pat.) integrates 
in its design the tremendous cooling action of the Verti-Coil Prime 
Surface Plate Coil to provide a positive non-mechanical circulation 
of the refrigerated water bath. . . . Effectively cools all of the milk, 
including the hard-to-cool top milk where spoilage starts. 


@ The Wilson Cabinet is ‘Life-Tested’” for long efficient life. 


COOLERS. 


Thousands of dairymen have bought, thousands more will buy, WILSON MILK 
A share of this business can be YOURS .. . if th 
Wilson Dealer near you... If you have a modern organization... write NOW! 


WILSON RETR'CFRAT’O™M INC, 
DIVISION WILSON CABINET CO., 
Smyrna, Delaware 


FREEZ-ALL. 


and services which meet and fill 
their wants and needs, at minimum 
prices commensurate with services | 
rendered. It is concerned with plac- 
ing the maximum of goods and 
services of optimum quality in the | 
hands of the maximum number of 
people at minimum cost. 


It has been defined as the total of | 
all activities involved in the progres- 
sion of goods from producer to con- 
sumer. It includes warehousing, 
transportation, advertising, whole- 
sale and retail marketing, and a sub- 
stantial part of research, engineer- 
ing, accounting, and financing. 

But primarily distribution is con- | 
cerned with people, and with the | 


FREEZ-ALL literature for pros- 
pective owners includes this new 
folder giving data and specifica- 
tions on the FREEZ-ALL line. 
Form No. FLF. 
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Re‘rigeration Has Multiple Uses In Plant 
Making Auto and Railroad Shock Absorbers 


MONROE, Mich.— Motor vehicle 
and railrozd shock absorbers built in 
the hottest summer weather now will 
operate at peak efficiency on the 
coldest winter days—even in arctic 
regions where the temperature stays 
far below zero for months at a time. 

This has been made possible by 
war-born advances in industrial me- 
chanical refrigeration which will have 
widespread application in giving 
America a better “peacetime ride” 
in its new automobiles, trucks, buses, 
railroad cars, and on its farm trac- 
tors, too. 

How it has been accomplished in 
the plant of the Monroe Auto Equip- 
ment Co., Monroe, Mich., one of the 
nation’s largest producers of hydrau- 
lic shock absorbing devices, is re- 
vealed by a survey of new _ uses 
of refrigeration in ‘producing for 
peace,”’ made by Refrigeration Equip- 
ment Manufacturers Association. 

Cold tests in recently installed 
equipment in the Monroe plant cover 
the company’s entire range of hy- 
draulic shock absorbers, now being 
manufactured at the rate of more 
than 10,000 a day for all types of 
transportation equipment. Tempera- 
tures as low as -120° F. and con- 
trolled to a fraction of a degree are 
employed. 

By determining the degree of stiff- 
ness of the shock absorber fluid in 
various low temperature ranges and 
then by testing on dynamometers the 
resistance of the shock absorber 
valves, a “happy medium” is reached 
so that the shock absorbers will 


operate equally well under all cli- 
matic conditions. 

It is explained by Monroe officials 
that the fluid in the shock absorbers 
becomes stiffer as the temperature 
drops, and the action of the shock 
absorbers thus is retarded unless 
compensated for by proper regulation 
of the valves. 

Equipment for the tests was in- 
stalled during the production by 
Monroe of heavy duty hydraulic 
shock absorbers for tanks, jeeps, 
trucks, and other wartime equip- 
ment, much of it designed for opera- 
tion either in extremely cold or 
extremely hot regions. The same 
equipment now is used for civilian 
production. A simple twist of a 
knob now gives any desired tem- 
perature down to -120° F. 

Not only is this equipment used 
for testing the two way hydraulic 
shock absorbers used on passenger 
cars, trucks, and buses, but it played 
an important part in the develop- 
ment by Monroe of hydraulic easy- 
ride seats for both trucks and 
tractors, and in the new _ direct 
action two-way hydraulic shock 
absorbers for railroad freight cars as 
well as Pullmans. The truck and 
tractor seats employ a combination 
of hydraulic shock absorber and coil 
spring. 

Like many other industries, the 
Monroe company is making refrig- 
eration equipment serve the dual 
purpose of testing its products and 
for treating metal cutting tools. It 
has been found that “cold treatment” 


of tool steels and other metals during 
peak war production frequently in- 
creased tool life as much as 100%. 
Such treatment usually follows heat 
treating and produces greater hard- 
ness, strength or ductility according 
to the procedure followed. 

Another war-developed application 
of mechenical refrigeration is proving 
its usefulness as the automotive in- 
dustry prepares to swing into mass 
production. This is the chilling and 
shrink-fitting of valve inserts in 
cylinder blocks and wrist pin bush- 
ings for pistons. Mechanical cold 
cabinets with automatic feeding sys- 
tems are in use near production lines 
in major automobile plants. 


New Executive Staff Is 
Named by Alco Valve 


(Concluded from Page 1) 
engineering department. He was 
elected vice president in 1942. 

Mr. Lockwood, secretary-treasurer 
of the company since 1942, was re- 
cently elected a vice president, and 
now becomes assistant general-man- 
ager, too. 

Mr. Kipp has been prominently 
identified with the sales department 
since he joined Alco in 1937, with the 
exception of the war years, 1942-45, 
when he served the company in the 
post of procurement director. Early 
this year he was re-appointed a divi- 
sional sales manager, and now heads 


_ the entire sales organization. 


Mr. MacDougall joined the firm in 
1936 and for the past few years has 
served as assistant director of engi- 
neering. As chief engineer he now 
becomes head of that department, 
succeding Mr. Dube. 


WITH PENN AVRGAIRE CONTROLS 


Designed for commercial Rag ove J 
& 
~—y efficient 


plications, the low-cost, 
AVRGAIRE control provides 


with better protection against spoilage and waste. 


PENN AVRGAIRE incorporates a single-type 
temperature bulb which is scientifically ap- 
plied so that it is influenced by the average 


’ ap- 
waste, insta 


od supplies 


temperature of both coil and air. Consequently 
AVRGAIRE assures extremely close regulation 


of box temperature without irregular short- 


cycling of the compressor. 


Furthermore, this control automatically de- 
frosts the coil on each operating cycle ... 
when the box load is normal. However, let 
the box be loaded with warm produce and 
extra cooling capacity be required . 
defrosting will be delayed automatically. In 
addition, PENN AVRGAIRE maintains uniform 


For better oye against spoilage and 

1 AVRGAIRE control. Complete 
information is available in bulletin 2250... 
write Penn Electric Switch Co., Goshen, Ind. 
Export Division: 13 East 40th Street, New 
York 16, U. S. A. In Canada: Powerlite De- 
vices, Ltd., Toronto, Ont. 


. and 


humidity and thus reduces dehydration and 


“‘sliming”’ losses to a minimum. 
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Win Promotion at Alco Valve Co. BRremp 


CHARLES B. LOCKWOOD 


* * * 


Alco Valve Co. has recently ap- 
pointed these three men to key 
positions in the management of the 
company’s affairs. Mr. Lockwood has 
been appointed vice president and 
assistant general manager. Mr. Kipp 
has been named sales manager, and 
Mr. MacDougall is the new chief 
engineer. The promotions were an- 
nounced by Russell Maguire, presi- 

dent of Alco. 


Eichmann Joins Staff 


—*; Of George Lewis Co. 


PHILADELPHIA—George B. Eich- 
mann recently joined the staff of 
George C. Lewis, General Electric 
commercial refrigeration and air 
conditioning outlet here, reports Lee 
C. Leslie, sales manager of the com- 
pany. 

Having started his career in the 
air conditioning and _ refrigeration 
field here in 1935, Mr. Eichmann is 
well known to the architects and 
engineers. 


Redmond Co. Offering 
Engineering Service 


OWOSSO, Mich.—‘Customer Engi- 
neering Service,” a means by which 
Redmond Co., Inc., provides engineer- 
ing assistance to its customers, is 
being expanded and heavily empha- 
sized, according to a recent company 
announcement. 

Redmond company, manufacturer 
of small motors marketed under the 
trade name, “Micromotors,” feels 
that the experience gained in the 
production of these motors has made 
their proper application an exacting 
science. 


ROGER P. KIPP 


Es 
FRANKLIN M. MACDOUGALL 


Sacramento Valley 
R.S.E.S. Organization 


SACRAMENTO, Calif. — Sacra- 
mento Valley Chapter of R.S.E.S. re- 
ceived its charter from W. W. Alli- 
son, a member of the national board 
at a recent meeting held in the 
Young Ladies’ Institute Clubhouse 
here. 

Chapter president is Gerald S&S. 
Kennedy, other officers include Wil- 
bern Griffin, first vice president; Roy 
Meisser, second vice president; John 
Bell of Roseville Placer county, trea- 
surer; William Schaedler, secretary; 
Al Schoen, sergeant-at-arms; and 
Mark Bale, education chairman. 

Principal speaker was Ray E. 
Edling who is in charge of the place- 
ment of veterans at the WMC. e 
discussed training and _ refresher 
courses offered to veterans under the 
GI bill. 
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Rempe Constructs Plant 
Addition For New Line 


CHICAGO —Rempe Co., 340 N. 
Sacramento Blvd. here, has just an- 
nounced the completion of a new 
addition to their factory for the 
manufacture of a new line of unit 
plowers for air conditioning and 
refrigeration, and fin coils for low 
emperature cooling. 

The new blower line is being made 
in a large range of sizes and for use 
with all types of refrigerants, includ- 
ng Prestone and Brine. : 
Manufactured for quick freezing of 
perishable products, the fin coils are 
for use in temperatures as low as 
°° F. Major user for this type 
of equipment is the food packing 


anu . 


ubzero Freezing Is 


rade School Subject 


CHICAGO — Subzero industrial 
eezing will be among the subjects 
hat veterans and other apprentice 
refrigeration service men will find in 
postwar trade school training. 

A Deepfreeze Cascade unit that 
pull down to 120° below zero F. 
is now part of the training equipment 
of Chicago’s Utilities Engineering 
Institute. 

The why and how of subzero 
processing in modern industry was 
introduced to the school’s technicians 
and students by S. J. Seibert, man- 
ap of the industrial division of 
Deepfreeze Div., Motor Products 
Corp., Which manufactures the unit. 
He outlined also the problems that 
n equipment maker must meet in 
abrication, distribution, sales, and 
ervice. 

The talk and demonstration were 
given in line with UEI’s longterm 
policy of bringing the men studying 
pfrigeration service work into close 
contact with manufacturers and their 
ce problems. 


Wanted: Engineer with 
reciprocating _ refrigeration 
compressor development ex- 
perience. Due to our aggres- 
sive and extensive postwar 
plans, we need to augment 
our present outstanding re- 
ciprocating refrigeration de- 
velopment group. Here is a 
chance for the right man to 
affiliate with a leading com- 
pany, in a position that offers 
broad experience and oppor- 
tunity under outstanding de- 
sign leadership. Address re- 
plies (marked confidential) 
te H. L. Laube, Vice Presi- 
dent, Engineering Division, 
Carrier Corporation, 
Syraouse, New York. 


WRITE FOR CATALOG 


2511 LAKE 


eraeer 
MELROSE PARK 
Cairo 


Do to the paper shortage we will 
not issue a catalog in 1945 


SERVICE PARTS CO. 
2311 Lake St. Melrose Park, Ill. 


Bela Deutch Heads 
Standard Machine Co. 


ST. LOUIS—Standard Machine & 
Mfg. Co. has recently announced the 
appointment of Bela Deutch to head 
the company. 

Mr. Deutch comes to Standard 
after a 19-year association with Alco 
Valve Co. He resigned his position 
as vice president in charge of pro- 
duction and factory management to 
join Standard, which will continue its 
manufacture of refrigeration acces- 
sories. 


Blossom Way Co. Does 
Business As McNew’s 


HAYWARD, Calif—Mc New’s is 
the new name under which the 
former Blossom Way Refrigeration 
Service will do business, announced 
Vv. L. Mc New, an executive of the 
company. 

The firm has opened a new store at 
831 Castro St. here and installed 
auxillary telephone service. 


U.S. Airco Retains 
Davies as Designer 


MINNEAPOLIS — Charles Davies, 
New York City industrial designer, 
will be retained as consultant on 


. styling and product engineering for 


the United States Air Conditioning 
Corp., officials of the firm announced. 

Mr. Davies, as former president of 
the Davies Air Filter Corp., was re- 
sponsible for the styling of products 
which included both industrial and 
domestic appliances. 

For United States Air Conditioning 
Corp. he will do redesigning on 
established products, as well as 
styling for new items. 


Dew Freeze Appoints 
Hauk Co. In St. Louis 


ST. LOUIS — Dew Freeze Co., 
manufacturer of frozen food cabinets 
here, has appointed G. I. Hauk & Co. 
as local distributor. 

Factory output will reach 10,000 
per year, believes H. A. Woodworth, 
head of the firm. 


Richard S. Dawson (left) is the newly appointed vice president in 


charge of sales for Henry Valve Co. Charles V. Gary (right), returning 
to the company after three years of active duty in the Navy, takes 
the post of executive vice president and general manager. 


Columbus Manager Dies 


COLUMBUS, Ohio — Fred A. 
Turner, Sr., Columbus branch man- 
ager of the Merton Show Case Co., 
suffered a fatal heart attack while 
at Marion, Ind., on business Sept. 12. 

He had- been with the company for 
eight years. 


Blue Cold To Freeze Foods 


RICHMOND, Va.—Blue Cold, Inc., 
Salem, Va., has been granted a 
charter by the State Corporation 
Commission to operate and maintain 
freezing and cold storage plants. 
Maximum capital is $100,000 and 
EB. W. Senter is president. 


25 Ib. pail illustrated. 


The Ideal Dehydrant 


for Refrigerants 


JAY CEE refrigeration gel is one of the most 


efficient dehydrating agents. It is 


especially 


prepared for dehydration of refrigerants, and may 
confidently be used for drying Freon, Methyl 
Chloride, Sulfur Dioxide or any other similar agent. 
Removes acids, prevents rust or corrosion and is 


not affected by oil. 


The special particle size 


retains its crystalline structure—assuring uniform 
distribution in the cartridge and complete contact 
with all pore surface areas. 


We offer you this economical 25-lb. container 
with resealable Easy-Pour spout. Dehydrators can 
easily be filled from this Easy-Pour container, and 
resealed to protect unused contents until needed. 
Special gasketed cover makes Easy-Pour container 


air-tight when not in use. 


There are excellent opportunities for jobbers and 
distributors to develop profitable business on Jay 
Cee Silica Gel in a few territories. Write for details. 


JOLIET CHEMICALS, LTD., INDUSTRY AVENUE, JOLIET, ILLINOIS 


SILICA GEL 
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They'll Do It Every Time... . By Jimmy Hatlo 


NEW AUDITOR AT 
THE MAIN OFFICE 
HE- UH- WILL BE 
WITH US FOR 
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DON'T GET UNEASY YET. I 
DON'T MIND A LITTLE MiIS- 
TAKE OCCASIONALLY. NO MIS- 
TAKES - NO WORK FOR ME 
HA HA--- BUT FRANKLY 
I'M FED UP WITH THE 
REPORTS COMING INTO 
THE M.O. FROM HERE. &—= 


YY BOYS - THIS s W/ HOW DDO NOW GET ME RIGHT MISTAKES ? SOMEBODY Y mae, 
MR. EPIDERMIS ff MY REPORT MAY MAKE OR /f AT THE MO. SURE end Saoep q 
PIMPLECHIN, THE Y, BREAK SOMEONE HERE, BUT Y, PULLED A BEAUT 2 GOOD, y 


DON'T GET UNEASY ? 
ID FEEL MORE <= 
COMFORTABLE WITH 
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Wil 
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ALL 1S NOT ROSES 
AND DAFFODILS AT 
THE BRANCH OFFICE 
THESE DAYS — 


FRame te C.BYOUNG 
2-218 JACKSONVILLE, FLA . 


Buy and Buy - - More War Bonds 


FROSTED CASES MEAN 


GET THESE 4 ADVANTAGES 
OF THERMOPANE 


T INSULATING AIR SPACE. 
The layer of air inside 
the Thermopane units is 
scientifically cleaned,. 
dried and hermetically- 
sealed at the factory. 
‘This sealed-in air gives 
Thermopane its 
high insulating 
efficiency. 


2 BONDERMETIC 
SEAL. This pat- 
ented, weather- 
proof, metal-to- 
glass seal bonds 
these panes of 
glass into one unit to prevent dirt and moisture 
from entering the air space. 


3 CLEAR VISION. The dry air is sealed in with 
the patented bond to prevent frost or conden- 
sation from forming on the inner surfaces of 
the panes of glass. 


4 ONLY TWO SURFACES TO CLEAN. The glass 
surfaces inside a unit are specially cleaned at 
the factory... and stay clean! 


ELIMINATE FROST OR 
CONDENSATION IN YOUR 
CASES AND INCREASE 
SALES WITH 


w), [py 
) Libbey * Owens + Ford's Multiple- 
Glass Insulating Unit 


All of the world’s armed might can’t capture a sale that 
has been lost because the glass in your frozen food case 
frosts or is clouded by condensation. 

Yet there is a simple and effective way to prevent such 
lost sales—by glazing your cases with Libbey-Owens:Ford 
Thermopane—the transparent, multiple-glass insulating 
unit. Thermopane is easy to install . . . comes as a single 
unit from the factory ready to be installed just like an 
ordinary pane of glass. Yet the inner surfaces are factory- 
cleaned—and stay clean. No extra washing required—no 
extra glass surfaces to collect dirt. 

And Thermopane carries a five-year warranty when 
properly installed. So why not be sure of maximum sales 
from your cases by installing this patented, exclusive 
Libbey-Owens'Ford product. Complete information on 
request. Write to Libbey-Owens:Ford Glass Company, 
66105 Nicholas Building, Toledo 3, Ohio. 


LIBBEY* OWENS - FORD 
a Great ame nm GLASS 


ws Hlaled Pee y""* 
. oranaanaall » 


SCRIBERS ALL OVER THE WORLD 


BUSINESS NEWS Publi 
F. M. COCKRELL, Founder 


Published Every Monday by BUSINESS NEWS PUBLISHING CO. 
6229 Cass Ave., Detroit 2, Mich. Telephone Columbia 4242. 


Subscription Rates: U. 8S. and Possessions, Canada, and all countries in the Pap. 

American Postal Union: $4.00 per year; 2 years for $7.00. All other foreign countries: 

ae per year. “'. ¥ copy price, 20 cents. Ten or more copies, 15 cents each: 
or more copies, 10 cents each. Send remittance with order. 


GEORGE F. TAUBENECK 
Editor and Publisher 


Pui B. REDEKER, Managing Editor 


- DALe me. Assistant = 
ss H. Porrer, Assistant or Macn. Srepuens, Asst. Adv. Mgr. 
Editorial Assistants: Barpara Les, : 

Marceita Prices, DororHy Duranp, Heten C. Henperson, Credit Manage 


Frances Weep, aND Lorraing McNincu. RUvuTH Ricuarpson, Subscription Mor. 


EuizasetH Smiru, Assistant Bus. Mgr 


On leave of absence to serve our country: 
U. 8. Army: Jack Sweet, Georcz L. Coiuns, Gsorczs M. Hanning, am 
HucH T. Manuar. U. 8. Navy: Rosset P. Nixon, Ep Hsanperson, JoHN R. Apama 
AND ANDREW Gantt. U. 8. Marine Corps: Paut R. Park. U. 8. Army At 
Forces: Jim McCattum, Georce Watkins, aND Wituiam Watter. U. 8. Ooaag 
Guard: Merton G.uuttTinc. Waves: MarcareT Marr aND LYNDON Jans Brom 


Member, Audit Bureau of Circulations. Member, Associated Business Papers. 
VoLUME 46, No. 6, SERIAL No. 864, OcTOBER 8, 1945 


There’s Gold In Them 
There Hills and Dales 


ON’T overlook rural markets when making your market 
penetration plans. 


Most clearly defined prospects for postwar buying power 
can be located in rural areas. Here’s the situation in a nutshell: 


War has skyrocketed farm income, which this year will ee 
approximate 21 billions of dollars—which is more than double 
the income which the nation’s farmers could amass during a inated 


good peacetime year, and 414 times the “depression low” which 
they registered in 1932. 


Despite sharply increased expenses, present-day farm net 
income is the highest on record. 


Farmers have also been able to save substantial sums, 
aided by several years of war prosperity. 


The all-time peak of farm income in the United States 
probably will be reached this year. 


A drop in the total sum paid to food producers is definitely 
in prospect for 1946, because production is placing pressure on 
prices, and because some statisticians in Washington guessed 
wrong. 


But this does not mean that agricultural income is going 
into a tailspin. 


Farmers are assured a relatively high income until at 
least Jan. 1, 1948. 


Here are the reasons: On six basic commodities—corn, 
cotton, peanuts, rice, tobacco, and wheat—the government 
guarantees the farmer a return equal to 90% of parity—9214% 
for cotton. (Parity is a price which would assure purchasing 
power equivalent to the 1910-1914 average.) 


On a long list of other crops, which are deemed to bk 
important war items, the government must support wartime 
price levels. This promise may cost the government (meaning: 
all of us taxpayers) at least $2 billion next year, a sum which 
would amount to three times the total of such expenditures prewar. 


Moreover, the farmer will doubtless always enjoy political 
pampering, and there is no assurance that wartime support 
prices will ever be dropped entirely. 


Recognizing that the farmers are riding high, and thal 
they will continue to do so for some time, both big and smalle 
manufacturers of refrigeration equipment are planning greate 
emphasis on the farm market. 


For example, the prescient Westinghouse Electric Cor? 
has announced the organization of a new department delegated 
to “go after” the farm electrical appliance market. 


Close to three million farms are now using electricity 
This startling figure may be doubled when materials for mot 
extensive rural electrification are available. 


Westinghouse market analysts predict a two-and-a-half 
billion-dollar electrical appliance-farm equipment rural marke 
during the first two years after global warfare has ended. 


And their 10-year market projection averages 60 milli 
dollars worth of sales annually! 


Regardless of what you make or sell, don’t fail to explo" 4 
the possibilities of this lucrative market. i 


From here, it looks like a gold mine! 
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« ae CARRIES THE TOOLS THAT KEEP THE NATION’S 
“"| REFRIGERATING SYSTEMS FUNCTIONING DAY AND NIGHT! 


til at 

mel When your Refrigeration Service Engineer calls enced help, every service call must count. 

ae to check, repair, or maintain your refrigeration Because “A-P” Refrigeration Controls are so 
equipment, notice what he carries in his big wholly dependable, service engineers know 

ee tool box! Among its contents, you'll usually they can install them and forget them. 

whi see two “A-P” Controls — one the “A-P AUTOMATIC PRODUCTS COMPANY 

wang TRAP-DRI”— the system protector that traps 2450 NORTH THIRTY-SECOND STREET MILWAUKEE 10, WISCONSIN 

-_ dirt and moisture. In the other carton is a mo ee ee eee 

al dependable “A-P” Expansion Valve. 

aes Good, sound experience backs this widespread 


acceptance of “A-P” Dependable Refrigeration 
Controls by Refrigeration Service Engineers. 
With a heavy work load, and short of experi- 


DEPENDABLE 24007 dius 


Stocked and Sold by Good Refrigeration Jobbers Everywhere * Recommended and Installed by Leading Refrigeration Service Engineers 


* a — af, ef “ P ~ 
: : ; - Se : : F = “ ak ’ ' eg a ie 
mo A ra a - magi f Se + z er Be. . pies Ne =e ear. aiken a3; ig Sis ee Gas Oe ee SS, Geet 3 a <a ; 5 a a 
sigh Betts ee a cst: 2 ., fay mS ~- Siegpaiie r why a ae aes “a abd i a en eS ; ¥ a %, - : 


ef oa cp eee Bre a : 4 
: — Cee ; Ree 
: : ae: i : 
rn = 25 Fat es 
E ‘ = co me ~ 
NING & R bod ceeiand: views 
prright, ON NEWS, OCTOBER eee 
erg Rn ER 8, 1945 can 
te <a aR Yes, we ae ’ pa 
New _=3 we S86 ° oes x Sena Ber, & Spt 452 7s : ‘ 
eo ‘Cal Paper’ “edt FSGS beet S ios ~ 358 = 
lishing vee aes “tee wet i Nae wh 2 9 “ om 19 
a ose PS aes Aa K, oe Daeae St Mees Shy Se Oe a) Cae Behe a ee 
- ER a. pre > in oe eg 6 et Rare Ear : is : “2 . ' 
ef Ma RAS ras ete: Ra eye PEE SIEM e Ta 2-1 awake : oS ex ety ete a apices aia 
oe ry eR Ye. ta eee td Fils Lge Tag DLP OS ei o5' : ir a). ne Sen 2 ses aa : PS pct a i 
te REP PB ONO eee gre at aa 2 Ae ile + pal pp Sa + aes Fee: Sia See Sz a SO Te ° ees 
= ET es oe Re Sete tes 2d ll 2 ae RIMES eS Re sense Ae Se SAS ee en po tom aes 
; a Ear oe Shp BRE IR Fo PE ere as e 7c a er : Ba are gato, + otal a a. ° ee pe hare s 
a eT ee erage baa Ra ee ee ax ;: ; Gees os Pages Pe Ro A PD RS IS «Seat Rolie 
we ee, Aes Neo Seg ie res a eS oy WN Goa ageeh : . : ae. oe eH = Hotell oa pI a o “ : ca. a Laan nae 
pee At dy ERLE Sg SPF y. ae ee x oe gana poe eae _, ae eee ae << Baik x x ne Ses ~ gee eg 
got SU PES pEa ER te seein A ee = Po ee ene ee ee ae ae oP ORGY Ey atin Be meee oe 
ee PF ak ee Soe Re AS ee i rie” eS eee a F tt Fe ae Wg tae ve SRE i: Pits Me ee Oe SST ity & Rg ee 
= - °. 2 . eee eas Pee 8; es 5 tr Geer S.. Sa, PANT 9 . aS xf + re Oy 4 pace eae 
“Be NI MOT 20 OF ye GON ne “att ae ee op ET ate te RRR eee he 
ih Bet? Sa Fangs aa Or ee 4 aS. : ay cn Te eae ee tS ee RS RSS Beet Gay Fe SS ~ Pattee tpevinge . | 
We aay UE Og Bae io aes hale elite ds os ig: Oe BRR TCL OS Tee om 
ty ag Reena Ee ae ote Ste ROA | ay a ae Bo Ss ont ee a . Bees wah se SS ees 4.74 win nat bon = : 
. mee ok Se Ata Re ne we ; Sees [See mr al iF ay = gh oS oe x ae. : . we * £ . de 
oS pS 5 oe eS Betis SLE. Se iat yA! , ret Antes tt - a vata ee 4 SEIT oe RPE RS Bers ard mH - ae 
ne Pan. io 2 TS en 2a Saath agen eBags: So wae ig F > eee a Rate wees I Be ROR Se “ ee eee ae 
é 2 ey ee a gg a age Ngee a ages ‘ Be eee “ ~ epi 2 meg rs ee FS tea a PR Pe yp Rcyy aga yah es ; Men! ao 
untries “DP SAS: Et wiih FES. 5 feta geen ee Sees ~ Ce tiene. >” ‘ Oe ee a etee TANS ot hier 2 r: ox pee Fa ca 5 oA = ~~ 
H 4 : SOS en htit ie me 3 ASS ~ care Sh ' if Sg ae eal: : og LO ae = 3 PSS 2c% Sy eh GE AE oe sd eee ete, % nnd pee Bove oe ae py 
S each: Pee cea CaS Gr Fpbe oe ~ Ore Soe OS oc ce a Si a ce, 5 ee an . eee ie ene ee Be ELERS eb tay ee CRS ee atte Mk fl 
: ee 8 oy IF a eas fa% e- we ne Pose ats + ges - TN a ‘ ic vegeta a 3 Sake RY ces Oe ae Ny t oy ne Se Sees Shs in Se le Patt ec Ree So, Sa z 
Ma staas e, Ee ny ae oF ithe BMS Ratan Baki eS . ee aaa ss i Na ” ee 5 ee < REN ST aah fh oe ae, te ae ee F Fin ; 
ge Nee : - SiS AP so eC POEs, wage’ ie te fin so Erg ie -, a gaa ae a : Bey Pe oe : Pes. RLS aye S38 thee a ere ee tas edibeiae. A 
BEG 78 Rice! TITRE: Pry ere a Seg ee AE i See % fa By. OS sg Te Re ie She ROR Fas, Pe eS 
ie eed Bee sorte SSCS. ee Soe ce ae Sh Mi sauna eee! iS ee Paden 5 tek Pe MEN Sn oe a oO ae re hen he the Pa ats a sta” SEN. Toe. 
rae, + ote ” ee eee ef bes Be ee ta eee N Rigas". b : oe eae 2 SRS SSC ke Ee pores ee > er 
SS NO a ge, ee ee Sei eal Fa RO | 2 Nae eee ao ae ie ee eat aii et Saar Pre Pee Ras Segre Fat re TER RE a! 
> Re et eee SS ” Bee eae ESS + Beas Ra oe ge OR TE oF kee ce ~ my ; \ 4 ac ao Sabah Lee oS. eo me s SOEPAEX OE SRRES FTE yy, See ‘ 
ee eae: = Shor, oF ee Artal ee ee cad ~s Se ae i ee, 7 a el ri : ae Bee as A i A oe aa ce i ant a> 2 RPGS mA JD = Byers “ote ae 
Maat oy RE. Bo Mate ae ee ae Se oI, fy me » : pier us Tae ee. pes age me Agha es gee le ees : 2 7 
ee ¥ bey ss mesh Bete ie i RRS ye 4 ie ee iti \ . Se ? Ele canre ge ae ical stom 4 * “x SNS LA Oey (heey == 
’ aoe Ae “ass : oa aerate - ee oo ~ ene + ae YS x eo aie ge ae ae: i SY nn * PS Fh SSeS oe alls She TK 
Saati he Teg ae gs Pe ee" Prgege ye eee : “ss OMG ee ie a a t pe See ae Ot ae ra ea a lee a taitiat ™ SLEQS SR ARES aD, 5 AA ON eG 
Seg Rett geese Shes oat = ‘ aa _ oe é mt in ee ee ies caf. . 25 SUR 2 ; ry 
te Fe ie “a 2 9 Gs Se ne Pas, OO sectes “6 Se SS" aaa SO ge _, SUS Sidhe Shy 1 : 
| ORE sagt Bs daw Ae bas : Si, ag a . ae e as ig ae ee! a ae . Ls a -? 
Eat ue gee ese mass? ree > ae 7 RS ais Ty ie , “<nae.: ae ge i real i. 2 oe r i id a 
EROS PI Fry 83 Bike Pas : 52% ; Ce ’ a ) oe Rass ne o's waa! ag tot 
= nat ASSEN Sei 3 we SAS eae / a ss “ i an a 
8. Mgr Fe pee ot rk oo” a. is i: a Ch et ae ccc ~— + 
‘ er" e T Let ee Y i ot 4 ica ea es 1) oe > aa a ‘ Whitin, — . 
gr. om «Oe ise C3 hes QPS eee Oe : Se gs z bas ONS aed as | i TIND Bt eee es Ae oh 
erty Botte te See et ng nell eT = . ae lag Si: Sag h . : a ~t, yar Rad ge SE , 
lanage a PRE re BI te Bk. a a igh eo Ws ai i gare i bi , meet stn 8 BM, al 
. = eae py ape RS: tol Phy, a ‘ye de Hy Bi =. ~ PRS . 2 ‘ ‘ aN 3 vee Syma ee 
+ M <6, BO eH Ragen: pis ok, as: a a fag lay Oe ig “~ ia nee es * shay di ac ietOR yes 
gr. ee eI PPB Rong Ce aE a” : . a - on 4 Nii : Ge bees Seas DS 2. 
ie ties & hie Gs ve aaa ie, aes ae oo eae Pam - Ok 4 ity . x : CR et EOS 
ad ae oat Cat it em Cat Me 50 ce he (Lie. eg eS OS ON can Eri, ie : or o a ART IG, . " at Pe wat “AS a e' 
a Pie RST ee ae 3” 5*.5, ey Nee ee ee 7 oo seta mas J i = ity , s een, Smee, 
y age f 3 ant Se MG iegt eS 2, ies ek ae ie P x e ey ae oe * te ~ %, : ff i a *% a ha, = Rs ey Hs 4 ‘ 
2 pretest AEX = aeaht YR scale gee * Sa Pa beg ee Ry . aes: eaten sae Wes : wn : ae ; LARC. Be ee 
Pye Ao ote thet pre, AM Ladin Re Awe ° ie ee S . e, = an po Gravee 4 we we i hn oe  # oe eek Ue NS ys So f 
Pint ne dibs AS M Soha 2 “i ie Rg PW BR A ee ey Re é : < 7 Pan ice Gs Saas * 
iG, AND Bs pee “ SP edit Sa ee et eau eae fe aaa a. oe \ ie ; hag e fo ean woe ae rj 
* ° s me Nae “ff ag a tS Beer ee 54. er ae xphattezy ei 4 RE: ee —_ a ss wes at : z ra ere en yeaa ae 
ApaMi LS a Lege ene y ig ete a, de te Wis. Pea erie, Eis Maes (ee oe iat hay ye —_. 4 le a x oe , ae ia : “eat a wees 
sel NbR EDS EPR gs Se = Px he vis 5 ee ee eg ied 20 sala feta ieee, | Pat: sal aes 2 a SNS Sse NG aM 
my Ab SPEED eS Re eee aC ae ee ie MI ie a tt phat - eo” -e re a)? ae ee +? eae Rog ar gt 
$* RE? OS — 4 : Maas noi ee Ee : : eae aes ae os Ry Re Brees 2) SR eee er a ale thy er an ng * . 
Cd. Pate vit Sa rays a Soe eer sede ra a) : x rat ogee ea ee ee iy ea ioe Se eee F 2 ee S ee A ae RES OS. oe hss 5 
7 Coad 3 int oe eat =e . ° aay ae ‘ / ~ 7 pone See. iiin me Senn 7 Pai saa Brees aa aon Bi? Aig Fk BP isis Soe tae he rt a 
Fo sabe sg Wenge ghee He ; Paty ian wee eal , ag eh Ng ee ie eo ee tye * og eee OF ade ae fee } Rae re : 
Brom. CoRgES ba oe ke Minpp, , 4 a “aetna ~ : eens oe ca, ath ~ j en ee Pak i ee ARN bs | eC. ae as 
gh Stee oa ae i. Sl Cee ee Aaa Cf. SG Se 5: 
ew. “yD af Hs at Sy ee eae ' ies Be 7 *y 4 bi Babies hee a i i. ) hota WF) ‘ iy ray cle Ay . oe PFS Saat weit mt). 
ers. y src ae Mae er oe aT fe pres) oo GN y - i dtp heme. A Set; 7 % a . - Pe eke wie: cote: ° a es ve wes \ ‘ A Ne ‘i Be ay a wAS “et eS ed ft 
Seka oe Oe a “St Pd Nemrae el a Vig oe ae " os eaten aie, ae eee os SC NN Nit aia Figo Pe fie. a et, Ranta eg eM 
ee, > pee ae 2 : Seay oa ee i Fras - TaN eapnne Sie 8 (Se eRe 30 gi bbe ae ‘ i NA es Ree a bce ey ~y 2 i © | 
a aries eee oh at a iS Re Opp peer ae ena a hire Pad pore es ates my ii" Ae eae oe: . f) Pig { eee & Ch ee be at es 
WG dad SAPS : Feces . PERN eS i 2 earl 7) eee ae ay eee ; fo alec SUN hs a ae | Whiten’ Ate alas 7 a | Bl deere Bae kre: avs seca oe 
Ore. Ss AYP ti bah et 5 ee Se! fear FS: Ne ne: SEN or ec 2 eee fe % ERE Pe a Be Sane GE ees cae o 
2% Mat ee es PE Gg: cae Pa aca MEET! ie tgs ens : Pee tS a eats Se ane TU if ot Gi Piso k aie Se Ane h , RL ‘ ' ’ Fea oe aie waN Sa ate aie Te aa a 
Be SAE MER rhc yas MOM tr PSPAS Tale emt Pa tees oe Topeeee ON; eaters) er eats s,m ey es ee ae ae pay gaa Rage SRG ERS © RRS og ; 
Mh I eS Raton ze) : greats et To lle Lees SENN Sper es a ree Fe! Peet Aa a ee hei hy Ai ee Se ie Pe A Rie, Sone FS ee a 
Pe en ae 4, BG : eae Se ean eich, Na ae ee ae ee ei MM ge ao : Wn ¢ Bear Peo Se ue eS ote ees? a 
eB oie PAE aoe co  ~s sl iat arate Er eadiehe sy J es Sa i se iia: ie pa ue fi i 2 eee : ee Bes waco’ aad es ; ’ 
* le ee ganed 2 gs 5 J SoA een oO ae : i sis ek een Oe PN as eee ty Sanne Aaa a ipetaey * gp cae Nat : pi ie Saat Ape re bial Se adn eRe Seeprae oe v4 : ? 
PK brn the, oN ug od Te ene BA SSE S81 ita ae rene 5 ree ” = a as we > 7 eh ee “ 4 Bee ie Eclat. Teh a aeration En ee oes ut Lo hy re F veut s > : 
AG: Veg Dake ae. Th Pema S52 eae jeer = od eR EE a e el : Ree ic il ec 87 SAS Mecrras 9 Piao zee 1h ae CARER agate S a Ab = 
wD ae hee OS ~ ee ~ meets tal eta en ee De ae » om ilies. ls fie ener saa Teller tuersincs Fs. t Ree 3 “gree aes, Pt eee Se ¢ 
ce : wee f.. ae ee a ee aeakies eg * . Bain oF re Bae E a, 2 or Fania =: ve on % y a ae OR eel te F Yves iF . * ees es SAT. x Koy Pap ecg any fu 
a ‘ir 52, Stes i dy” Sty : RE Ok. ice eee ae oe oo ae es a a ‘Se é 3 rie Re oe sooty? So Be: ARE, hg id ¥ ae 
Pe aes eee ve et pees © ee: ee ee es Laas Brie che nc ge eg Me : a ; i : Rear Se eg a a Se 
epee eee seatbelt ee ete ee tee Bove sai I<. 8 ; “he ld j Bie see ae Baoiley enne Seedat - : oe 4 “dade eS PUA RS ea?! ' eS 
Bah ed Bias: sat ale 5 ik tena = ao: a eee ee ee ce ee, 4a ee a cratic zi Cys Ger re Ay Pierre) gua 2 ioe . e Rae ta tee UP So eak ce ee ak 
a, Rear “ae 2 ang peer a ieee se ae ae e i a i pa tay a EE Sea spi ae ieee Rites tin ate ee Bah 5 eet ae sus Se he oat ke ae eee 
ae PGI eg ge brie hunts Fee och tel parang ae eee y PF ig : cy, aS cao # Bit cae Korbey oI aS = ane en a ae Ss. 2 $ os RY 4 Be! ceca: hay ‘ : ? 
Bs Suey ah. 4 BEX ME, rr PAS “vice Okan ta Sa i Te eae ae ‘ ‘age Ag Shin fe mabe See " ‘ = Sear Hise eae ye) Poet. 7 RS ee aa PERS. 
si ie or 5 aes ft: a ae pete as hap Oe EY See aes a. ceae oe ee’ . SNS SPREE Ti aes 
5 M6 Sons TINE SS ; : Pg se a eae, 5 id big pe ee pee Nae Ae eae a . ht Ghee a By sien > SS sesu Yar Read *, 

Pigs oe wad Paes. een ee airy oes Leech _ SRO xe pe. wane REL Lats . ° ay F fa 4 Lae op ‘ { ee fe ait ae ve 4 Rad a ie e: eS ee ig® be ie 
ti el 2 gif Seta ue BE a eae: p ake capo read ae ees. ‘ = . , Piive aS a " Se, ey, of Meigges os. fei Sigg fe fee _ ech 
es ee 2 Sor Prsaptanonee: be ei ne ere eer a it nas an Fe ee a = eae FC. 4 Bi al rey ee won oy ox AS ier” 

of * Y Vee é : ee 7 2 toe 
ot LE EE TE ae, 9 ct: "N. mySega te te Ta Rss Se Mepis tai i be TW ie a ie q PR a ae Pe ee } ns al Petes We aT en . Be 
Ah Fy oA rm A ng he de Peary Cae. oe ipso saa halal i aati aa Me ee * eee 4 a Sry ait eae he A aah pti ys if a sae SaeeP Fy \s Rh t a : ae 
Ri fe oie © ee ee Rees pact ae ee es Rees Mie gi 3 eras Nome gaa / ange 3 Be te , a yar Ps Rs OR” Me tS we ry ieee 
aia Ph of eS oaks $e! x a aa y er ai oe ae eS oe Wes se ee a 3 ‘i | NS ie eaves Palani ads YN a eee Ds er ae te Aa a ENS “ahha Ke aS 
3 De Box daly Le ago a me an ge BE yp es i ee a ar thaws Z liao ee ist Boi. " earn oe a F oe bk - Sate Mie Li " ce oa wet, i> 
ye 05 Metta Ressure at » aa iia: bali salon 4 Wee a : ame , ee ag Ne Ma a ch eM ir Seeks Be at ae teor® > Bi mins 
EF Kase ~yee 8 PN PORE. % 2p eee Oe nae ig . = a > “ag Bes Te ae a ee ea see ee ak Pag % Ae Ae Wes J ashe» ee 
ER RX Bo eg Ro oe ; ; Be Td _ a  —— Sy ORS Pete Gece: ci. 
iS” od gt .* Poe ai > ae ® “4 ‘ae " 7 : oe aa ‘ a5 Ro mie Peer ee * ‘ 
5 Soe TinMel ae”. ee fos nage PEL SAR ge BE _ 4 < . a ae eoignss™ Seg : Ue git S39: >: chy %; ce ai 
peettn BO eee ons? See re as ‘ re SS <a ; , 7 “aa SSS ks Se ARNE S ET ake Sa Cee : meet 
UP. Reawen | Spee REF ace Seas.” . eee, ‘ ne s Pa q SOR Pek a wee et Maar ier 
SRS 7 ab Sa 06 ag CRORE ERE wo ug ne ete sr os x poe oR Es, Brn © Boone hoy a Bid 
Ey pics Bins th Soe Soe i eet Cg ay, ; . a 2 ee 3 MRC BERT nats SR eee” : 
Ste oe ce SE age Oe a Bae Y ix tie od aS etn i ay ot Soe he ‘agte E ate 2 - . ary yates aa Nap ee Tait 
aa PN sg RK, is wh ugh > BS Sage ae A piles SE es Ma ibid lag eR | BRE Sie a v's, 3 ie ee Sc Ae NG Re reas Yat * 
BOAR ER 5.5 ere. ON SR ae ie aR? ad a a ea ona tiaths sinihien ~ BM ee tea i as “AK 9 i pe ellen, 33 a : ‘“h NFS RLS yee a POMS Te ‘ 
Feats i MAE PORE OS MN sili RAS gt z oe ai tala i he fe ae oie nee” a Me eT ace = : wher Ree Sits yey . ; 
bg eres 2% ye S888 ae cgay. Ane kad! soe Ret ° w Eaeee elec ek is aa re ih a tai oe Te 368 = 34 reetpiey 2” ER, Heo ee) Sey. ca ae 5 
fas 9" i Laeee 9 Lagan gO SURE RES ee Pe ae ‘aed (eee tye ic al denies’ YC 0 Bhi oe oa ye Xe tee at i aici. ies a oe My Mer - 
oe ak A age ee pad SS Gar Me ieee gi OS 2 ees St: Sei es i > ot reiiee gs boa seis. 
4 mee f hed i BS Se vad. “ee "Re oe WP SA me MS S52 Aaers Se RET ae i aie ogee ra hase Mee ics Sindee mes : i. Gas a Ny pene ar "i sere oy. fh; vt 8 x aN: > Sent) eT. et Aer 1 
Reh, aya ga ges «S OP ORG ae hat NOR SASS TS . i anata : pe a ie: Ri. ree wi Rae Me ie RATE PN ee Meas 
a ee eee pit 4 Set Wt ME gee ee Cea Le kw eck ok SE ee ig gees ATE daa 2h ime ak. Sa . i. Ny.» aa ‘ C4) we ste FR ot ae Ae 2 
Ag, ak Aer mah a. ae Sut BREN ‘ 3 do>0 2 ge Raw a eteeh saat ds 4 , s * PSN an fs. ‘ ‘ . KS POC sae, . ms 
pe Dc ateh SRD BD. Se at i ete Oe i i NERS I BS pe tee Meg ae NU dae ven Ee Bas. ee ei ee Tacit  —_— ae Rake ee ., See WOO ac wy Sup gee 
gee 2 ees til fd at Mint 2e ors Meme: oe ge oe Se PE ee ae ‘ pan a nae eae ae ie ba Teaging UPA. S eee oer aR Sy Egon Sats i geen Med ts ee ae 
RE Fo sae ys sates oes OE Rg PRTG GAS TE = TEAS 6 Seen ay Tee a. Re a rie ne 8 ee Ra REN coe OE Raita he tae on iy fe 
we WE MRE EN pane Sage ees ee ook 5 i ae oo a ee a ; ee 2 Re ii BRE Raat Sut Roc At ae Pass 
weet eped so ater: Sp ae OOS oF OR eae SA ogi oe esate Rds ne a oN 4 ~ stl ete fer wag Loree 2 oe 3 * eat TROT: tn tonnes Se ae 
0 gts capt RNS oo OA SE ee Se ae ar AERO Se NEES BR ey 7 . ee a ee ial MS Ti yee (2 gis: 
iy Mi ee eared nash £ ES AP een FAP ne pees Ladies Rep bee ese. ehh 7 od ee A dere } F aah a 
bsp he a Ptg aes ee "he SOR gee OS Beat gay hake SES Horas = : " ee Se eae 
ce Ke: RSS Me ee ti tags fed eS oe ty Dae MEI gh ee matte A tae = : je ee ; a 
s° ou 8s a EV a ae 2 ras oe age. Soh ae eee ag higre ows x4 fe Eee, Se ee ak he Swe ate : oy ; a 
Neb. 6 Tyna. Sat NE gS avian SS er FH ae phew et See Le IR = RE SEW ge i Si BS jars Mt Piet tee ae, apap“: eae en Me = aa. 
? es en La ead OM shee ie Be a oe Spe hee er ee eee a won MP ea baa opeeatel ae Cn sees ae : he wer 
A She ne FT F nd a8 or fe NO a 
so ee bes ij es ee ae oe ce : re ‘ ae. =. Ye if 2 ; 
: Meee ee pea ae a: is > scala ‘ >. » ; hae 
as bs ae Pee ae * q . « CP 
ore e : iit i ’ es 
fee . ae Sar 
oe _~ “ : : i ia 
: ; ; ee ae de ake se * et fe 
i RSS ae Goer ; & ‘ j ee 
ee ae be ” ae 
Gigs < eee - ae ee 
> eee 
ee 
ed 
ae 
aes: 
wees 
Soe pee 
ai she 
fe ms, 
ce 
eon 
ee 
by 
By ae: 
Pye 
ae 
a 
ha 
on % 
° 
| 
/ 
ae Th eet ees: co ee ee 
“Ape and the al ting 
> n 
icity ‘A-P” Co shways dea 
ricit) ce ee. mpsae ndab COOperg. — 
mort ae Service os” 
= M 
. so “3 re Sea S saa! i een —- 
SOS RE ogee. ee gasses —_ 
vee tee Spm rt a 3 Bred Sas Ra amr a ge : 
, Pp ee OE we ee FA Ae | Foe tam = eee tern . 
narkeé Ri APOE ONS es 
aasies aie E, i ; ee " —_— 
d a Be ia RE ge ah 
AAs i pe a ie te ae Cees: sek a ; 
¥ Mac Biss AS § ti ee ay 7 age apa - 
millio P o ae ise Fak ed ig 
fet 
Ry: , 
x plore | . 
be S 
q en 
3 
ee egress wg . % 
“ie al RR ene " ; 
Peer RR case gt Tee ee ee 
< 
: i : a ate age ther Mare. BS | ie gs Ee og . s 
; re ot” pe ay Be ae atts FERS on ‘ 
3 4 
‘ - ' 4 7 
: . oe 
7 © ie 
‘ - * ae 
ae " a ae Z . 
seas doe *y Fa Sete Bich 
i Me oa Ew nes oy 
: 


20 


AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 8, 1945 


What 1,739 Housewives Want In a paniperstor California Farm Big Market For Appliances, New atc Models 


have it yy vital entipenten | 

ve 

Sg OES LL Wide Variety of Electrical “Work Savers’ 
refrigerator—less stooping ............ 25% 49% 11% 

More space for tall bottles .............. 46 44 9 SAN FRANCISCO — With esti- was reported. 

Compartment for storing frozen foods .... 65 24 4 mates indicating 99.9% farm electri- Electrical soil sterilization has 

Automatic defrosting system ............ 45 39 6 fication in California within three been attempted with success by vege- 

Adjustable shelves ....cccccccscccccccces 36 40 10 years, scores of new machines, table and flower nurseries and seed 

Moister air in cabinet .......s.ccccesece 26 35 18 processes, and appliances will help growers. Electric ovens which keep 

Water tank with faucet outside ..... cs ae 38 34 lighten farm drudgery, the soil temperatures up to 180° in 

Motor with less noise ..........e.eeeees 29 35 15 A survey of 805,000 Pacific Gas & a 30-minute application will kill 

HUMAY 100 CURDS TONIOVEE 66.0666 ccecsccns 45 35 7 Electric Co. customers revealed that fungus, insects, and most common 

Bigger vegetable compartment .......... 53 28 if this cross section of Californians weed seeds. 

More ice cube capacity ..............-0-- 19 32 28 wants to buy 226,000 new radios, Electric milkers are already used 

Automatic temperature control .......... 49 27 6 187,000 washing machines, and 62,000 by half of California dairies, and a 

CEO GROOEWER osc sscepesccvcrccccccceces 54 31 7 food freezers. More than half this number of them employ electric 

Butter conditioner .........cecccsccscecs 26 42 16 demand, the survey stated, came sterilizing equipment, also. 

Meat storage compartment | ce ccccvccccces 69 22 7 from rural areas. Listed as indispensable equipment 


‘American Home’ Survey 
Shows Features Wanted 
In Household Boxes 


NEW YORK CITY—Heading the 
list of desired features in the post- 
war refrigerator, according to The 
American Home _reader-consumer 
panel survey among 1,739 housewives, 
are the following: 

A storage compartment for fresh 
meats, a compartment for storing 
frozen foods, a device that prevents 
foods from taking on the odors and 
flavors of other foods, and a larger 
compartment for fresh vegetables. 

The housewives were asked to 
check how they felt about these 
various features for postwar refrig- 
erators, bearing in mind that these 
features might add somewhat to 
the cost. 


Midwest Will Produce 
Kitchen Cabinet Line 


GALESBURG, IIll.—Plans to manu- 
facture and market a line of “Kitch- 
en-Kraft” cabinets have been re- 
vealed by Midwest Mfg. Co. here. 

Designs, drawings, tools, and dies 
of a manufacturer of kitchen cabi- 
nets who dropped out of the field 
during the war were purchased by 
Midwest sometime ago and will be 
used for the basis of the new line. 
Midwest engineers have been making 
improvements. 

Some of the features of the line 
which will include sink units, base 
cabinets, utility cabinets, and wall 
cabinets claimed by the manufac- 
turer are: welded construction, baked 
lustrous enamel finish, adjustable 
shelves, insulated doors, “finger tip” 
control drawers, chrome-plated hard- 
ware, and ample toe room. 


Demands will be heavy, also, for 
electric refrigerators (122,000) and 
vacuum cleaners (180,000). 

Small portable electric motors will 
be put to work doing such farm 
chores as shelling corn, grinding 
feed, washing milk bottles, mixing 
cement, hulling walnuts, and shaking 
fruit from trees. At present, Cali- 
fornia farmers are using a quarter 
of a million electric motors for such 
tasks, it was stated. 


AIR COOLED HEN HOUSES 


Air conditioning for hen houses 
was tested in the hot Imperial Valley 
in California. A temperature of 97° 
was maintained within when it was 
109° outside, with the result that 
hens laid more eggs. 

Another electrical revice of use on 
poultry farms is a vacuum cleaner to 
pick up litter in chicken pens, thereby 
cutting cleaning time in half. ~«~ 

To kill air-borne germs and redace 
mortality among chicks, ultraviolet 
light is being used experimentally, it 


in the big fruit and vegetable pack- 
ing plants are electrically operated 
sorting tables, and infra-red heating 
mechanisms for dehydrating food. 


BIG POWER CONSUMPTION 


Rural areas of California use more 
electricity now than all the rest of 
the farms in America put together, 
it is said. 

Two factors account for this: a 
climate that makes farming de- 
pendent on irrigation, and low power 
rates as compared to the average of 
the nation. 

Moreover, this is almost wholly an 
achievement of private utilities, it 
is reported. 

When rural areas reach a satura- 
tion point, private firms will have 
supplied nearly 85% of _ the 
farm customers. The government’s 
Rural’ Electrification Administra- 
tion (R.E.A.) has barely a toehold in 
California. 

Although California will be the 
first state to electrify nearly all its 


@ farms, some of the others are near- 


This is the Hotpoint 7-cu. ft. 
standard Doric model refriger- 
ator. It has a new vacuum sealed 
unit, has four ice cube trays, a 
vegetable compartment drawer 
with glass top, one sliding shelf, 
and carries a five-year protection 
plan with one year warranty on 
the complete refrigerator. 


ing that goal—New Jersey, and = : 
> Rhode Island—but most states have 
>: Easily demonstrated advantages a long way to go, the article stated.  Hotpoint’s 4-cu. ft. home freezer. 
Most of the remaining job of Interior is fitted with baskets for 
= electrifying California’s 140,000 farms easy handling of food. 
will be done by Pacific Gas & 
Electric. Biggest share of the po- ° ° 
tential customers are farmers, but New Distributor For 
they also include roadside stores and e 
stands, summer homes, small villages, Monitor In Boston W 
saw mills, packing sheds, etc. ate 
BOSTON—Equipment Distributors de 
Inc., has been established here t 
Isermann Heads Sales jinie the Monitor line of majo co, 
® = s applianc radi and televiso i. 
For G-E In Cincinnati oeiter Boston and. the eastent shi 
Massachusetts market. me 
CINCINNATI—L. A. Isermann has Officers of the new firm are Alvin 
been appointed manager of sales for CC. Zises, president; and Arthur J. the 
the Cincinnati Appliance Distributing Hirsch, general sales manager. 
Branch of the General Electric Co., -Mr. Zises was formerly a : pre 
it has been announced by Paul C. executive with Bendix Home Appl gre 
Wilmore, branch manager. ances and with Ludwig, Hommel & h 
Mr. Isermann represented General Co., Pittsburgh appliance and radio the 
Electric appliance divisions in New distributors. ual 
York until 1942. During the war he After resigning a sales manage 
served as Colonel with the Army Air ment position with the Gener 
Forces as Commanding Officer of Electric Co., Mr. Hirsch assumed h ° 
several Specialized Depots, including duties as general sales manager with Vin 
those in Cincinnati and Dayton. the firm. not 
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© Put insulation near the top of your list of selling : 
. in 
features—on ranges, refrigerators, home freezers, other ed 
h . . . . * 
nnee apgemaet nee with Fiberglas*. fut 
“First Choice” insulation before the war, Fiberglas is 
even more of a standout today. No insulating material 
offers so many advantages, nor is as extensively used in DID YOU KNOW... 
home appliances and equipment. Soft blankets of Fiberglas— blankets 
Fiberglas is a “lifetime” i ion—hi ili weighing less th . i * ; 
aa g é 2 lifetime” insulation—highly resilient, . “a g less than Boi twentieth of a EXPERIENCE . QUALITY. , SERVICE—the £5 wha 
orless an ight in wei . . U per square — protect crew- you get when you let Union Steel Products work with you 
gh eight (a source of Savings in 4 P : on shelving for your post-war models. Our men have had 
mannfacturers’ frei ght costs). Fiberglas stays put men and passengers of giant com- years of experience in design and manufacture . . . our 
’ mercial. oly tranepests from. cold d plant has every needed facility to turn out attractive, 
doesn’t settle or pack down. That’s a story you’ll want to ‘i ain song end conectty designed shelves cod Sachets. Let 
noise, yet add little weight to the plane. us suggest cay to tum out better shelving at lower costs. C 
tell—a story that can close sales for you. Available only in lots of 1000 end over. Write for our 
new brochure on Refrigerator Shelving. 
UNION STEEL PRODUCTS CO. 
531 Berrien St., Albion, Michigan 
FIBERG LAS wsviane gi iss 
INSULATION 
eT. M. Reg. U. S. Pat. Off. 
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A satemenl of Keoimalorg 
Hiatal Minded Program 
as Sling Hurts 


With production of Kelvinator refriger- 
ators and electric ranges increasing 
daily, and the familiar sound of selling 
soon to be heard once more in retailers’ 
showrooms—we again make a state- 
ment of the thinking, the policies and 
the program that will back these new 
products and mark the beginning of a 
greater business future for retailers holding 
the Kelvinator franchise...the most val- 
uable franchise in the appliance industry. 


It will soon be six years since Kel- 
vinator electrified the industry by an- 
nouncing its ‘‘Retail-minded’’ Dealer 
Program. .. with its ‘‘selective dealer’’ 
provisions... fewer but finer models... 
sharply lowered prices... backed up by 
policies in which retailers’ interests took 
precedence over every other consideration. 


That program made history. It launched 
a sales advance which carried Kelvinator 
dealers to new positions of leadership. 
Average sales of Kelvinator retailers 
doubled . . . quadrupled. . . and by the 
end of 1941, had reached eight times the 
average dealer volume of 1939. 


The same kind of retail-minded think- 
ing which shaped Kelvinator’s pre-war 
program is the sound basis of dynamic 
future plans. 


Here are the policies that Kelvinator 
retailers can count on—policies con- 
ceived with their interests as retailers 
in mind—developed specifically to help 
them build a sounder business future. 


RETAIL-MINDED DISTRIBUTION — A selec- 
tive dealer organization of not the most 
but of the finest retailers . . . with an 
adequate market for every dealer, mak- 
ing possible more sales per dealer. 


COMPETITIVE PRICES — Kelvinator’s aim 
will always be to maintain a price policy 
that is vigorously competitive, prices 
that will mean more sales per dealer. 


PRODUCT LEADERSHIP — Kelvinator will 
adhere to the manufacturing principle of 


‘*quality first.’” Add to this Kelvinator’s | 


determination to have its products con- 
tain brilliant features with strong con- 
sumer appeal and practical usefulness in 
the home. And the results can only 
mean more sales per dealer. 


RETAIL-MINDED MERCHANDISING — Kel- 
vinator advertising, sales promotion and 
sales training will always be designed 
with but one purpose—to move mer- 
chandise off the retailer’s floor, to make 
more sales per dealer. 


a 


PRODUCT STRATEGY — Kelvinator will 
continue its policy of limiting the number 
of models to the type and size most 
needed and most in demand... thereby 
holding dealers’ investments in inven- 
tories at a minimum. To give retailers 
more ‘‘top-of-the-line’’ sales, Kelvinator 
products will be designed to make the 
value of step-up features between models 
instantly visible to customers. Close ad- 
herence to these policies means more 
profit per sale. 


These are retail-minded policies of 
Kelvinator. Behind them stand a group 
of men, both factory and field, who are 
one in the conviction that Kelvinator’s 
success and future progress is dependent 
on the Kelvinator retailer’s success. 
With all thinking and planning keyed to 
that conception, it is to be expected that 
Kelvinator will quickly sense trends af- 
fecting the retailers’ interests . . . and 
that in the future, as in the past, Kel- 
vinator will lead in products, policies 
and program, in which more sales per 
dealer is the one objective. 


Co [nae 


Vice President in Charge of Sales 
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¥* New Kelvinator beauty bees es 
‘ ORT ale ae 


famous Kelvinator dependable th 
performance and extra value, ie. Ne 


combined in a great new refrigerator = : 3 
that includes all of Kelvinator’s basic : 
engineering and construction features. X Step up one model . . . add four great a 
7 cu. ft. capacity ... 12.2 sq. ft. of features the prospect can see and will want— eeea eS 
easy-to-reach shelf area... 9 lbs. of large, sliding Kelvin Crisper . . . capacious, a ee 
ice cubes. sliding Meat Chest ... 1% bu. Vegetable 
Bin... S-way erential shelf . . i plus every * Step up one more model . .. and show your pros- 
sales-making Kelvinator feature incorporated : 
; pect five extra sales features loaded with consumer 
in the CS 7. : , : 
appeal ... everything that’s in the C7, plus a second 
large, sliding Kelvin Crisper with crystal-clear glass 
cover ... 13.1 sq. ft. of shelf space ... and 13 Ibs. 
of ice cubes. 
With these four great new Kelvinators, dealers can dependable Polarsphere sealed power unit, with its 
meet the needs of every prospect in today’s unmatched record of trouble-free performance, and 
great refrigerator market. In beauty . . . in consumer long-range customer satisfaction is assured. This, in 
appeal ...in extra value ... these four refrigerators set turn, assures the Kelvinator dealer’s future in the 
new standards of leadership. Add to this Kelvinator’s appliance business. And that’s why we say— 
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GREATER in Beauty: 
GREATER in Consumer Appeal: 


GREATER in Dependable Performance! 


GREATER in Extra Value! 


| Gen dip up to the Kthoinater Ws 


* It’s a Frozen Food Chest . . . it’s a Moist-Master refrigerator . . . it’s both combined 
in one beautiful cabinet. Total capacity 9 cu. ft... . with the zones of cold ideal for every 
kind of food—freezing cold ...dry cold . . . moderately-moist cold . . . super-moist cold. 
Room for 36 twelve ounce packages of frozen food plus 13 Ibs. of ice cubes. 
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... the top model of the Kelvinator electric 
range line. It features . . . the Kelvinator 
“Automatic Cook” control, the “brains” of 
the range that starts, times and stops all 
cooking operations . . . the Scotch Kettle 
that will cook a whole meal for less than 
2¢ ... multiple speed switches . . . 2-unit 
broiler oven ... warming oven... and two 
utility drawers. This sensational leader, 
plus the two other great Kelvinator electric 
ranges, give the Kelvinator retailer a com- 
plete line to meet every prospect’s needs. 


and a powerful 
merchandising 
program to build 
the Kelvinator 
Retailer into a 
dominant position 
in the electric range business 


RADIO 
nesdeys. on one ofthe great LOGAL PROMOTION 


national networks, the Co- Radio spot announcements, 
lumbia Broadcasting System newspaper advertising, and a 
. . . increases the effectiveness continuous flow of promotional 
of Kelvinator’s high-rating material will be made avail- 
radio program. For some able, from which specific cam- 


months now, hard-hitting radio 
commercials have featured the 
Kelvinator electric ranges and 
refrigerators on every program. 
They will continue to build 
public acceptance for Kelvin- 
ator electric ranges and help 
make the Kelvinator retailer a 
dominant factor in the electric 
range business. 


paigns can be tailor-made to 
fit the Kelvinator retailer’s 
local market. 
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NATIONAL MAGAZINE 
ADVERTISING 


The October 8th issue of Life 
Magazine carries this four- 
color, full-page advertisement 


announcing the new line of equil 
Kelvinator electric ranges to dama 
its millions of readers. This is and | 
the first of a series that will zs 
dramatically sell the superior — . . Ye 
features of Kelvinator electric Sing SSF = S=— VISOL 
ranges to Kelvinator retailers’ ES Ses Ges the ~ SSS nomic 
prospects throughout America. Ce Boss the See 
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Detroit Contractors Name New Officers, 
Detroit Code & Credit Restrictions Reviewed 


DETROIT—tThe city’s new refrig- 
eration code, the government’s Regu- 
lation W, and what these two docu- 
ments. mean to the refrigeration 
contractor were two chief topics dis- 
cussed before the members and 
guests of Detroit’s Refrigeration Con- 
tractors Association at their annual 
dinner meeting held at the Statler 
Sept. 19. 

Twelve directors were elected for 
the coming year, and the board soon 
after chose a new president and vice 
president: William G. Euth, of 
Euth-Lambrecht Co.; and Benjamin 
G. Hyatt, of Copeland Authorized 
Refrigeration Service. Raymond M. 
Shock remains as executive secre- 
tary and treasurer. 

The new board of directors in- 
cludes, together with the president 
and vice president, the following 
men: John Duncan, of Duncan & 
MacNicol; A. C. Ellerbusch, Refrig- 
eration Service,  Inc.; 
Hutteman, Detroit Ice Machine Co.; 
G. L. Johnston, Johnston Refrigera- 
tion Construction Co.; J. P. Lindsay, 
Ace Refrigeration Service; W. F. 
Mercier, Mercier & Spaulding, Inc.; 
Chris Milazzo, Automatic Refrigera- 
tion Service; G. C. Murphree, Refrig- 
eration Maintenance Corp.; J. E. 
Perry, James Perry Refrigeration; 
Cc. D. Young, Day Refrigeration 
Service. 

Detroit’s new code governing re- 
frigeration and air conditioning prac- 
tice, which became effective Sept. 27, 
was discussed briefly by H. H. Mills, 
of the city’s Department of Building 
& Safety Engineering. 


LICENSE ONLY EXPERIENCED 
CONTRACTING FIRMS 


The new ordinance represents six 
years of preparation and discussion 
by city officials and representatives 
of manufacturers, contractors, aad 
users, he pointed out. Its terms will 
be printed soon in multiform copies 
for everyone. : 

Its most important change is this: 
where an applicant for a contractor’s 
license used to qualify merely by 
passing a written and oral examina- 
tion, Mr. Mills said, he must now 
show three years’ actual experience 
in the field. 

The new code thus will work 
toward refrigeration maintenance by 
more highly skilled men, toward a 


‘RECOLD” 


| WATER DEFROST. 


REFRIGERATION ENGINEERING Inc. 


COS ANGELES - Caccr@nnra 


Detects leaks'in refrigeration 
equipment before they cause 
damage to expensive installations 


and loss of costly products. 


Years of use have proven 
VISOLEAK to be dependable, eco- 
nomical, safe and easy to use. 
See your refrigeration supply 
iobber or writ . 
information. 


, for complete 


MENT (0. 


Theodore 


greater degree of public safety, and 
toward greater consumer confidence 
in the industry. 


The important points of Regula-’ 


tion W as it affects the refrigeration 
dealer and service man were outlined 
by R. H. Potter, assistant editor of 
the NEws. He listed these points: 


HOW CREDIT RULES 
ARE APPLIED 


1. First, and most important: Any- 
one who sells durable goods on 
credit must be registered with the 
Federal Reserve System. There is 
no cost involved, no red tape—the 
Association or any Federal Reserve 
bank has the blanks needed. But if 
there’s any chance of your selling 
appliances, he advised, play it safe 
and register. 

2. The regulation specifically covers 
air conditioning room units or home 
systems, all major household appli- 


ances, and any mechanical] refrigera- 
tors with rated capacities of less 
than 12 cu. ft. 

8. It limits instalment terms on 
these items to a minimum of one 
third down and 12 months to pay. 


4. It applies to any listed article 
costing $15 or more; it does not 
apply to any item where the instal- 
ments will cover more than $1,500. 


Regulation W was issued in August, 
1941, as an instrument limiting all 
types of consumer credit used for 
buying almost all durable and semi- 
durable goods. The purpose of the 
regulation, then and now, Mr. Potter 
said, is to keep the cost of living 
down. 

None of the amendments to the 
regulation passed since then have 
relaxed its terms as far as the refrig- 
gration industry is concerned. 

A 16 point program for the Asso- 
ciation was presented by Mr. Shock 
and approved for adoption by the 
members present. Its main pro- 
visions cover active cooperation with 
other groups working with or within 
the industry, better business ethics, 
and an increased scope of Association 
activity. 


Bandoli-Mclntyre New 
California Distributor 


LOS ANGELES—Headed by for- 
mer Kelvinator executives, the Ban- 
doli-McIntyre Co. has been organized 
here to distribute appliances and 
commercial and industrial equipment 
throughout southern California. 

Vincent J. McIntyre, active head 
of the new firm, holds a partnership 
with Marvin S. Bandoli, while James 
A. Bertha and Arnt Olson are limited 
partners. 

Until recently vice president in 
charge of sales for Dictograph Prod- 
ucts, Inc., Mr. McIntyre was at one 
time general sales manager of re- 
frigeration for Kelvinator. In 1939 
he joined Montgomery Ward & Co. 
taking charge of refrigeration. He 
went to Dictograph in 1941. 

Mr. Bandoli likewise was active in 
refrigeration sales with Kelvinator, 
resigning as that company’s national 
sales manager for refrigeration in 
1939 to become vice president in 
charge of distribution for Victor 
Adding Machine Co. 


Fruit ‘Waste’ Turned 
Into Frozen Dessert 


ALBANY, Calif.—New frozen des- 
sert, named “velva fruit” by its 
scientist-inventors, is forecast as a 
commercially profitable outlet for the 
tons of fresh fruit that fo to waste 
each year. 

Made with fresh fruit puree, a 
little gelatin, and some sugar, the 
dessert is then frozen in a regulation 
ice cream freezer. Peach, raspberry, 
strawberry, plum, and canteloupe 
“velva fruit” can be made. 

Sugar shortages have delayed the 
debut of the new dessert, although 
it is now being test-marketed by a 
big southeastern dairy products firm. 

On the west coast, when sugar 
supplies increase, this product is ex- 
pected to absorb large tonnages of 
too-ripe canteloupes, plums, and 
other highly perishable fruits which 
can not stand the long trip east or 
be marketed because of visual de- 
fects. 

New quick-frozen jams and jellies 
also are being made from “cull’ 
fruit. 


5141 Angeles Vista Los Angeles 43 Calif. 


Still Ano 


tes: 


Helps Sell the Locke 


Here are two ‘‘case histories’’ that tell how modern 
locker plants are using ‘‘Freon” safe refrigerants. 

Selling messages such as these appear regularly 
in Quick Frozen Foods, a leading publication of the 


locker plant industry. 


This is still another of several forceful ‘‘Freon’”’ 
ativertising campaigns designed to help you sell 
more equipment. These ads explain the advantages 
of “‘Freon”’ refrigerants and tell why locker plant 
owners are using these safe refrigerants. 

Now that “‘Freon’’ refrigerants are available in 
any quantity, operators and designers of air con- 
ditioning and refrigerating systems are again speci- 
fying safe ‘‘Freon”’ refrigerants. Kinetic Chemicals, 
Inc., Tenth and Market Streets, Wilmington 98, 


Delaware. 


“EREON” equipped 


locket plant 


a model of advan 


ced design 
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“Freon” refrigerents Or pefrigerotion 


well-read advertisements. 


How we profit by using “FREON” 
refrigerants is the keynote of these 


oo 


Campaign 


r Plant Market 


“FREON” IS KINETIC’S REGISTERED TRADE MARK FOR 
ITS FLUORINE REFRIGERANTS AND PROPELLENTS — 
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See Comfort Cooling at $1.27 Per Month 
Per Room Possible With Central System 
Serving Large Housing Development 


Proposal Includes Plan For Refrigerated 
Locker Plant With Processing Facilities 


CLEVELAND — At an estimated 
cost of $1.27 per room per month 
comfort cooling could be supplied 
from a central heating and cooling 
plant in proposed suburban apart- 
ment housing development which 
would also include a central locker 
plant, believes the Ric-wiL Co., 
manufacturer of insulated pipe con- 
duit systems. 

Described in a _ booklet recently 
published, the cost figures were esti- 
mated for a housing development 
drawn up by Leonard Schultze & 
Associates, which appeared in an 
issue of Architectural Forum. Engi- 
neering details were worked out by 
the office of Clyde R. Place, consult- 
ing engineer. 


The proposed project consists of 
36 “bar” shaped and 23 “U” shaped 
apartment buildings which are sup- 
plied with heating and cooling from 
a central mechanical plant. The bar 
shaped buildings are two stories high 
with full basement and each contains 
four apartments. The “U” shaped 
buildings are three stories high with- 
out basement but with 12 built-in 
garages. The project has a total of 


59 resident buildings, comprising 328 
apartments and 1,479 rooms. 

The central mechanical plant 
would supply 600 boiler horsepower 
for heating and 400 tons of refrigera- 
tion for cooling the apartments. 
Powering the locker plant would be 
a separate refrigeration machine. 

“Since a combination of heating 
and cooling is to be considered, the 
use of water as a conveying medium 
is ideal,” declares the Ric-wiL book- 
let. “Underground piping can be 
used to circulate chilled water to the 
buildings from a central plant for 
cooling in the summer, and hot water 
for heating in the winter. The use 
of a central plant for heating and 
cooling relieves the tenant of any 
worry about fuel, reduces the fire 
risk, and makes for cleaner buildings. 

“Each apartment would have an 
automatically controlled, forced air 
circulating system for both heating 
and cooling... . 

“Careful consideration of the de- 
sign of such a plant indicates that 
the cost of water distributing piping 
will be slightly higher than the cost 
of high pressure steam distributing 


piping. This is due to the increased 
size of piping only, as the excavation 
and labor costs will not materially 
change. 

“However, this increase in cost will 
be offset by the elimination of pres- 
sure reducing valve stations, conden- 
sate or vacuum pumps, and a corre- 
spondingly simpler boiler plant de- 
sign with the elimination of compli- 
cated boiler room piping, feed water 
heater, feed pumps, suction tanks, 
and the like. The omission of con- 
densate pumps, vacuum pumps, and 
pressure reducing valve _ stations 
means less maintenance throughout 
the project.” 


How Costs Are Estimated 


Cost of installing the cooling plant 
would total approximately $80,000 
with a yearly operating cost of 
$22,600, it is estimated. 

Additional space in the _ boiler 
plant for refrigeration equipment 
would cost $10,000, and the refrigera- 
tion equipment itself, including com- 
pressors, coolers, pumps, motors, 
controls, cooling towers, etc., would 
require $60,000. The 328 apartments 
could be furnished with equipment 
to operate off the cold water lines 
at a cost of $30 each for a total 
expenditure of $10,000. 

Over and above the cost of heat- 
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G. E. specializes in the 
little things that make selling simpler 


Call on a big company like G. E. for the finest 
air conditioning and refrigeration equipment, 
plus a lot of little things to help in the com- 


petitive days ahead. 


A big company can offer so many extras to 
help you build business. For instance, G-E 
equipment is consistently advertised to the 
trades and industries you want to sell. Planned 
promotion and merchandising makes selling 
simpler. To keep installations and service up- 
to-date, catalogs and instruction manuals full of 


BUY... 


show-how help you meet problems as they come 
ap. Vast research and engineering facilities sup- 
port every piece of G-E equipment you handle. 


More than ever, the famed G-E monogram 


and hold... VICTORY BONDS 


will mean more business for you because it 
represents a product of highest quality, de- 
pendable performance . . . plus the extras that 
make your job easier. For business tomorrow, 
see G. E. today! General Electric Company, 
Air Conditioning Department, Section 5709, 
Bloomfield, New Jersey. 
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Yearly Operating Cost of Central Plant Cooling System 
Return of investment based on 20-year life of equipment .... $ 4,000 


Average interest at 6% on unreturned investment ......... ooo - Bee 
Taxes 2%, plus administration 4%, or 6% of $80,000 ........ 4,800 
Electrical energy (ref. plant) based on 2c/kwh. ........... 6,000 
Condenser water loss ........ pir eisigie AeGibd soa NO ore Core ae 100 
Operating labor .........ceccccccccccccevcccecececccscesenecs 3,600 
pr ee HSL LSSESEAK DOS DESC CREE OA OS Nes CUdG shee O OE 
TOTALS 6.60 skerusas ewaneede REF 5s 605s Menteeeeos pieiete seats -++- $22,600 


ing equipment each apartment would 
require extra coil surfaces ($10), ad- 
ditional automatic control ($10), and 
larger ducts ($10), for summer 
cooling. 

The yearly operating cost of the 
cooling system, which figures to 
$22,600, averages $15.30 per room for 
each cooling season, or $1.27 a month 
for each room. Breakdown of oper- 
ating cost appears in the accompany- 
ing table. 

The design temperatures were 
taken as those for New York City 
and vicinity; to maintain inside con- 
ditions of 80° (dry bulb) and 50% 
relative humidity when the outside 
conditions do not exceed 95° (dry 
bulb) and 75° (wet bulb) in the 
summer, and to maintain 70° inside 
with an outside temperature of 0° 
in the winter. 

“In order to save on the cost of 
refrigeration equipment, it was as- 
sumed that the apartments having 
two stories would be cooled on the 
first story only during the day, and 
on the second story only at night. 

“Due to the lack of accurate data 
on residential occupation regarding 
the length of time the refrigeration 
equipment would be required to oper- 
ate, an arbitrary figure of 1,500 
hours per season at 50% capacity 
was assumed,” states the Ric-wiL 
booklet. 

“While the actual figure may differ 
considerably from year to year, this 
is probably a good average. How- 
ever, if this figure is in error by 10% 
to 25% either way, the difference in 
the overall yearly operating cost will 
be negligible since the total electrical 
energy for driving the refrigeration 
equipment on this basis amounts to 
only $6,000 per year of $0.34 per 
room per month.” ; 

A reversed return system is used 
for the flow. of water in the two main 
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circuits running from the central 
mechanical plant to the individual 
apartment buildings. That is, the 
building in each circuit nearest the 
mechanical plant on the supply side 
of the main has the shortest supply 
main but the longest return main. 

The return main parallels the 
supply main with the water flowing 
in the same direction in both mains, 
returning to the central plant from 
the last building for re-heating or 
re-cooling. ' 

“This would result in approxi- 
mately equal pressures at the take- 
off points to each buildings with a 
minimum of adjustments required to 
balance the water flow,” states the 
booklet. 


‘Apportioning’ the Cooling 


“However, the different distances 
away from the mains, and different 
heating and cooling loads for the two 
types of building would make it 
necessary to have some means of 
adjusting the amount of water flow- 
ing to each air conditioning unit. 

“Therefore, it would be necessary 
to provide a test tee in each supply 
and return connection to each air 
conditioning unit for manometer and 
thermometer readings, and a plug 
cock in the supply pipe to regulate 
the amount of water flowing to each 
Uni... « 

“After the water flow to all of the 
air conditioning units has been prop- 
erly adjusted, the plug cocks would 
be located in position and the test 
tees plugged. From this point on, 
the engineer in the mechanical plant 
can vary the temperature of the 
water delivered to the mains in ac- 
cordance with the outside conditions 
of temperature, solar inténsity, wind 
velocity, etc. 

“This would prevent any tenant 
from obtaining more than his allotted 
share of heating or cooling by setting 
his thermostat at an extreme tem- 
perature. 

“The water quantity to be circu- 
lated. was determined by the maxi- 
mum summer heat load using an 8° 
rise in temperature between the 


| water entering and leaving the dif- 


ferent air conditioning unit coils. 

“The same quantity of water would 
be used in winter, using the same 
pumps, but due to the greater num- 
ber of heat units to be added to the 
air per volume of water, the drop in 
water temperature in the coils would 
amount to about: 29°.” 

The basic heating equipment for 
each apartment consists of a con- 
ventional type forced hot air heating 
unit, having a heating coil motor- 
driven fan, filters, cases, and ther- 
mostatic control with a system of 
supply and return ducts for circu- 
lating and re-circulating the air be- 
tween the unit and the rooms. 


(Concluded on next page) 
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flattening, brazing and welding. 


Many foremost manufacturers, having discovered our specialized skill 
in our particular line, have entrusted us with a great variety of 
precision pipe and tube work, including bending, coiling, expanding, 


Swan engineers and technicians, dealing continually with piping, can 
advise on your bending requirements and offer valuable suggestions on 
design and economical methods of installation. We invite your inquiries. 
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Layout For Housing Development Cooling System 
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Design For Apartment 
Housing Group Takes 
Certain New Features 


(Concluded from preceding page) 

“The additional equipment neces- 
sary to make it function as a cooling 
system consists of extra rows in the 
coil, a small addition to the thermo- 
static control system, and an increase 
in the sizes of the distributing ducts. 
The latter is necessary because nor- 
mally a larger amount of air is re- 
quired in the summer than in the 
winter. 


“It should be noted that the apart- 
ments occupying two floors have 
their supply ducts provided with 
dampers, so that in the summer the 
lower floor may be cooled by day 
and the upper floor by night, thus 
effecting a saving in refrigeration 
over that required to cool both floors 
simultaneously. 


Air Distribution Setup 


“The ‘bar’ shaped buildings have 
the air conditioning units in the 
basement. The ‘U’ shaped buildings 
have the units for six of the apart- 
ments in the storage spaces adjacent 
to the garages on the first floor, and 
the units for the two _ third-floor 
apartments are located at the head 
of the public halls on the third floor 
level. Duct runs have been kept as 
short and straight as possible. con- 
sistent with obtaining satisfactory 
operation. 


“Before having actual figures to 
work on, it was planned to provide an 
outside air connection for 100% fan 
capacity so that the tenants can 
take advantage of any cool outside 
air during the nights to save refrig- 
ee" declared the Ric-wiL book- 
et. 

“If this connection were _ in- 
advertantly left open during the 
winter, the coil could freeze. Since 
the savings in refrigeration resulting 
from such an arrangement would be 
relatively minor, it would not seem 
advisable to assume such a risk. 
Therefore, the ‘connection for fresh 
air to the unit was omitted, relying 
entirely upon leakage from the out- 
Side through windows and doors. 

“Accepted standards for fresh air 
per person vary from the old figure 
of 30 cu. ft. per minute to the war 
time minimum of 5 cu. ft. per minute. 
Leakage through windows on an 
average hot summer day would prob- 
ably approximate the lower of these 
figures. If desired, a window could 
be opened part way to increase the 
amount. 


Plan for Control Methods 


“The room thermostat is arranged 
to give the tenant three positions of 
Control: Summer, Winter, and Off. 
When turned to Summer, the thermo- 
Stat starts the fan when the room 
temperature rises above its setting, 
thus causing cool air to be circualted 
to the apartment. 

“When turned to Winter, the ther- 


mostat starts the fan when the room 
temperature falls below its setting, 
thus causing warm air to be circu- 
lated to the various rooms. In actual 
practice it might work out satisfac- 
torily to leave the thermostats set 
at about 72° both summer and win- 
ter, just shifting the Summer-Winter 
control once each season. 

“The actual over-all control would 
be done by the plant engineer by 
varying the water temperatures as 
mentioned before. During the in- 
termediate seasons, or times when 
the apartments would be comfortable 
without either heating or cooling, the 
tenant could open his windows and 
turn his control to Off. This would 
effect a saving in electric power con- 
sumption by rendering the air con- 
ditioning fan inoperative.” 


Recommend Several Machines 


In the central heating and refrig- 
eration plant would be located re- 
frigeration equipment capable of pro- 
ducing 400 tons calculated as neces- 
sary for the housing development. 
In the interest of economical opera- 
tion, the refrigeration capacity is 
divided into two 100-ton compressors 
and one 200-ton compressor, with 
condenser water and _ circulating 
pumps to correspond. 


This gives the operating engineer 


’ a choice of 25%, 50%, 75%, or 100% 


cooling capacity to take care of load 
fluctuations. ; 

One cooling tower is provided hav- 
ing two fans which would give 50% 
and 100% capacity operation. The 
saving in providing four points of 
operation would not warrant the pur- 
chase of the additional equipment 
involved, believes the Ric-wiL com- 


' pany. 


To provide for winter heating two 
300-hp. steel boilers are needed, fired 
by burners using heavy fuel oil with 
oil storage tanks adjacent to the 
plant. This arrangement would give 
a capacity of 50% by the operation 
of only one boiler at a time, and 
this could be further reduced to take 
care of lighter loads by decreasing 
the amount of fuel consumed by the 
burner. 

“Another feature which could be 
added and which we have included in 
the mechanical plant, is a cold stor- 
age and locker plant,” states the 
company. “Even taken alone, plants 
of this character return good profits 
on a small investment, but considered 
in conjunction with a boiler and re- 
frigerating plant where experienced 
engineers are on hand at all times, 
such a plant should prove an excep- 
tionally attractive additional invest- 
ment.” 

As designed for the project, the 
locker plant has a capacity of 328 
lockers, and is equipped with chill 
and age rooms, freezer, and the usual 
complete processing equipment. Re- 
frigeration would be provided by a 
condensing unit independent of the 
three heavy-duty machines supplying 
the air conditioning system. 

“One of the decisions to be made 
in contemplating a community with 
central heating and cooling plant is 
the method of charging for these 
services,” the company states in the 
booklet. “The usual procedure is to 
include winter heating in the price 


of the rent, but the addition of sum- 
mer cooling introduces another 
problem. 

“Before any figures were available 
to be used as a basis, consideration 
was given to the idea of making 
summer cooling available to the 
tenant on an optional arrangement. 
By installing a meter on the chilled 
water line to the apartment cooling 
unit, the amount of cooling used dur- 


ing a given period could be deter- 
mined and charged to the tenant. 
“Since the refrigerating equipment 
and plant would have to be of suffi- 
cient size to accommodate all the 
apartments, and the fixed charges 
would be the same regardless of the 
number of tenants using cooling, the 
cost of the cooling per room would 
constantly vary, depending on the 
number of apartments cooled and the 


amount of cooling used by each 
individual. 

“The practical solution would be to 
add the cost of summer cooling to 
the rent. Each tenant can control the 
amount of cooling he desires up to 
the maximum allocated to his apart- 
ment. This maximum is fixed by a 
locked valve in the chilled water 
line. This arrangement eliminates a 
considerable amount of expense.” 
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Your Wow Valuable Code 


Now that the war is over, every heating 
dealer must get set for high volume 
sales. The Chrysler Airtemp line of 
heating, cooling and refrigeration is a 
natural leader. Products, prestige and 
prices combined with the Chrysler 
background of engineering, provide a 
dealer agreement that can be your most 


valuable asset. 


The Chrysler Airtemp Triple Line... 
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all three lines. 


Limited. e 


Heating, Cooling, and Commercial Re- 
frigeration . . . offers dealers an unusual 
opportunity for 12 months’ profitable 
operation. Dealer agreements will be 
available for any single Chrysler Air- 
temp Line ... any two lines .. . or for 
| e Airtemp Division, 
Chrysler Corporation, Dayton 1, Ohio. 
In Canada, Therm-O-Rite Products, 


oo pee ed 
THE TRIPLE LINE 


THE 4 FUNDAMENTALS 
of CHRYSLER AIRTEMP 
DEALER OPERATIONS 


1. Engineered Installation 
2. Proper Display 

3. Outside Selling 

4. Customer Service 


Toronto, Ontario. 


Invest in Your Future—Buy Victory Bonds—"NEW THURSDAY NIGHT PROGRAM! The Music of Andre 
Kostelanetz with the most popular stars of the musical world, Thursdays, C.B.S., 9 P.M., E.S.T.” 
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NO FROST COOLING 


NIAGARA “cneineszine 


Your Own Plant Will Give You 
More Production and Better 


Quality ... 


NIAGARA Duo-Pass AERO CONDENSERS 
provide a sure method of increasing the refrig- 
eration capacity of a system that has been in 
use for several years. Its increased condensing 
capacity, made into a permanent gain by the 
exclusive Duo-Pass pre-eooling method, results 
in both power savings and extra refrigeration 
capacity from your compressors. Using out- 
door air as the cooling and condensing medium, 
the Niagara Aero Condenser removes 1000 
BTU from the refrigerant gas per pound of 
water consumed, providing a saving in the cost 
of condenser water that quickly returns the 
cost of installation. 


Write for Bulletin 91, for complete infor- 
mation. 


NIAGARA BLOWER COMPANY 
Over 30 Years Service in Industrial Air Engineering 
Dept. AC-105, 6 E. 45th St.. New York 117, N. Y. 

Field Engineering Offices in Principal Cities 


URTIS offers both dealers 

and users a complete line of 
Commercial Refrigeration and 
Air-Conditioning Units in a wide 
range of types and sizes. 


Curtis Air-Conditioners cool, 
dehumidify, filter, and circulate 
the air and are adaptable for 
heating, if desired. Available as 
packaged units, needing only 
power and water connections to 
install, or as central or remote 


types requiring ducts. 


The result of Curtis’ advanced 
engineering and 91 years of suc- 
cessful manufacturing experience 
is dependable, economical, trou- 
ble-free service throughout an 
exceptionally long life of heavy- 
duty service. 


Other Curtis Products 
*® Air Compressors (Industrial) 
* Air Compressors (Automotive) 
* Air Hoists 
* Air Cylinders 
* Car Washers 
*® Automotive Lifts 
*® Curtis Circular Saws 


: s 1912 Kienlen Avenue 


=1/3 to 30 H. P. 
Condensing Units —1 /4 


* 
a eT 
| 


Y{ H.P. (cabinet type) 


3 H.P. Air-Cooled 2.H.P. Water-Cooled (counterflow) 


Saturated Air-Condenser 


3 and 5-ton Packaged Air-Conditioner 


Curtis Refrigerating Machine Division 


~~ 


"St Louis 20, Mo. 


Probable Uses of ‘F-22’ Outlined 
By T hompson To A.S.R.E. Group 


WASHINGTON, D. C.—The many 
and varied applications of “Freon- 
22” refrigerant were discussed at 
the first meeting of the season in the 
Baltimore-Washington Section of the 
American Society of Refrigerating 
Engineers, held here recently, by 
R. J. Thompson, chief engineer, 
Kinetic Chemicals Co., Wilmington, 
Del. 

Mr. Thompson listed a number of 
specific applications of “Freon-22” as 
follows: 

Calibration of temperature measur- 
ing devices. 

Accelerated aging of steel for the 
production of precision tools. 

Cooling and storage of aluminum 
rivets, spars, and sheets. 

Cooling of metal bushings or shafts 
for shrink fit. 

Solution cooling for the quenching 
of high speed steel. 

Reduction of temperature of very 
volatile liquids. 

Hardening of pitch to make it 
brittle and easily removable from 
lenses. 

Processing and testing of chemicals 
and pharmaceuticals. 

Testing of airplane engines, instru- 
ments, radio and radar equipment, 
calibration measuring devices. 

Cooling of lubricants in high 
speed machining operations. 

Cooling of brine circulated to 
welding tips. 

Low temperatures for the produc- 
tion and storage of penicillin and 
blood serum, blood for plasma and 
blood plasma. 

Low temperature chambers de- 
signed to duplicate stratospheric 
conditions for testing instruments, 
flying clothes, personnel, and equip- 
ment. 


USES IN PEACETIME 


He said that “Freon-22” will be 
used in many present and postwar 
installations where more _ efficient 
operation is desired in providing the 
necessary lower temperatures for 
locker plants, quicker freezing . of 
food stuffs, greater volume of prod- 
uct. handled by the quick freezing 
units, home or farm freezers, cold 
storage and ice-making plants, as 
well as countless other low tempera- 
ture applications. 

The necessity of exploring the 
proper design of equipment for the 
efficient use of the _ refrigerant 
medium was emphasized by Mr. 
Thompson, who pointed out that re- 
search in this direction has been 
considerably restricted by military 
secrecy surrounding many installa- 
tions. 

He said that refrigerating engi- 
neers have realized during the last 
few years that the way to build a 
refrigerating system is, first, to chose 
a refrigerant of the desired prop- 
exties to accomplish a purpose, and, 
then to design the various pieces of 
equipment around the refrigerant. 


FORECASTS DESIGN CHANGES 


“Freon-22,” a member of the large 
family of fluorine compounds~ used 
as refrigerants, has been in practical 
use since 1936, asserted the speaker, 
but was never intended to replace 
“Freon-12” for the higher range of 
evaporator temperatures. It is true, 
said he, that yesterday, perhaps 
some of the “Freon-22” machinery 
was just a modification of “Freon- 
12” design, but tomorrow it will be 
designed especially for this refrig- 
erant. . 

Many in the industry have imag- 
ined that it might prove expedient 
to convert existing systems to 
“Freon-22” inasmuch as “Freon-12” 
had not been readily available, but 
at no time did the manufacturer 
state or imply that the lower tem- 
perature refrigerant could be used 
in equipment operating at the higher 
temperatures, or that a simple sub- 


stitution could be made, he declared. 

Discussing the quick freezing of 
foodstuffs, Mr. Thompson pointed 
out that the data thus far published 
indicate that the lower temperatures 
(-20° F. to -50° F. versus -10° F.) 
give better results in most cases 
because of the smaller crystals of 
water in the cell structure. Those 
few products such as tomatoes, egg 
yolks, and crisp vegetables which 
seem to be benefitted by the higher 
temperatures in the freezing opera- 
tions, do not lend themselves well to 
any freezing operations and may be 
disregarded. 

Irrespective of quality, continued 
the speaker, a certain quantity of 
food must be frozen in a given period 
of time and the only way to shorten 
the time and increase the volume of 
frozen produce per cubic foot of 
space is to use lower temperatures. 

Therefore, he recommends that 
those planning quick freezing equip- 
ment ignore the _ differences of 
opinion as to the necessity of low 
temperatures in the operation and 
rivet their attention on the fact that 
time and economy of space may be 
effected. Quality, though paramount, 
is of secondary importance in the 


‘consideration of economical appara- 


tus design. 
HEARS VETERANS’ 
REPRESENTATIVE 

“Re-employment Problems of the 
Returning War Veterans” was the 
subject of an instructive talk by 
Omar B. Ketchum, National Legis- 
lative Representative of Veterans 
Wars. 

Mr. Ketchum, avoiding the easy 
condemnation of labor, capital, and 
current legislation, simply challenged 
the practicability of current legisla- 
tion and the wall of protection built 
up during the war years by labor 
unions. 

The speaker viewed harmful cur- 
rent legislation, calling for a 
bureaucratic cure-all before jobs are 
actually lost, as not compatible with 
the government demand for a return 
to “free enterprise.” 

Furthermore, he said, the veteran, 
percentagewise, was no more de- 
manding of special privilege than he 
was before entering the service, and 
in light of this fact, the veteran 
simply wished obstacles to _ re- 
employment to be removed. In 
effect, the veteran desired only .to 
trade his qualifications to produce 
normal, reasonable, and useful work. 

To this end, Mr. Ketchum proposed 
the use of hard-headed business sense 
in the (1) gradual redistribution of 
population, (2) labor’s recognition of 
war service seniority rights of all 
qualified returning service men, thus 
affecting a penetration of labor’s wall 
of protection built up during the 
war, and (3) the elimination of 
bureaucratic Government jobs with 
attending political favoritism. 


FOOD 


MUST BE 
CONSERVED 


Refrigeration today is performing a “= 


service and preserving 
future use, priceless food which might other- 
wise be wasted. Write for literature. 


GENERAL REFRIGERATION DIVISION 


" AUTOMATIC REFRIGERATION 


Lipman 


on moisture 


TRITEtTTa IMPERIAL 704£22 DEHyYDRATOR 


One piece streamlined shell—fewer joints—no soft solder 
—less chance of | 
Packed with “Silica 


IMPERIAL BRASS MFG. CO, 565 $. RACINE AVE, CHICAGO 7, ILL. 


igen Ga Seam conmnecien. 
x! in sizes up to 7 h.p. 
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Minneapolis-Honeywell Co. Reveals 
Production Progress & Product Plans 


MINNEAPOLIS — Minneapolis- 
Honeywell .Regulator Co. expects to 
be back in its regular production at 
a rate better than that of prewar 
years within a short time, company 
officials have announced. 

By the end of October, the com- 
pany’s production will be 30% 
greater than its best prewar year 
providing essential raw materials are 
available in the necessary quantities, 
it was said. 

On V-J Day the company received 
telegrams from the armed services 
in effect terminating all of Honey- 
well’s remaining war _ contracts. 
There are a few developmental con- 
tracts still in force, but all produc- 
tion contracts have ended and war 
production brought to a halt, Harold 
W. Sweatt, company president stated. 


During the war years, company 
engineers developed a number of new 
control systems that will soon be on 
the market, said Mr. Sweatt. 

Among the new M-H products 
expected to be in demand is a new 
automatic control system called 
“Moduflow,” Mr. Sweatt said. This 
new system, he added, eliminates 
drafts and cold floors, can be applied 
to every type of heating system and 
can be installed in most existing as 
well as new homes. The company 
also plans to market a system of 
personalized apartment heating con- 
trols which gives every apartment 
dweller control over the amount of 
heat delivered to his own apartment, 
thus freeing him from dependence 
upon the janitor. 

Minneapolis-Honeywell’s Aeronauti- 
cal division, which was _§ started 
shortly before the war, also has 
ready a number of controls for the 
postwar aircraft market. Among 
these are a new electronic automatic 
pilot, a new cabin temperature con- 
trol system, and some new engine 
controls which greatly simplify the 
problem of controlling power output 
on multi-engined airplanes, he said. 
A number of railroad controls have 
also been developed and have already 
attracted considerable interest in the 
railroad industry. 

Although restricted production of 
the company’s regular products was 
continued during the war, almost the 


entire output of these devices went 
to high priority users such as war 
plants, Mr. Sweatt added. As a re- 
sult very few thermostats, air con- 
ditioning and ventilating controls 
found their way into the civilian 
market since Pearl Harbor and today 
the backlog for these “regular” con- 
trols is the greatest in the company’s 
history. 


The company believes that ship- 
ment of these items for ordinary 
civilian use will begin in substantial 
quantity during the fourth quarter of 
the year, and will continue at a high 
rate for some time thereafter because 
of the anticipated nationwide housing 
boom. Production of new homes, 
many of which will use Honeywell 
products, has been estimated at be- 
tween 680,000 to over 1,000,000 units 
a year for at least 10 years, the com- 
pany official said. 


Commercial Dealers In 
Charleston Organize 


CHARLESTON, W. Va.—At a 
meeting here last month, the leading 
commercial dealers in this area voted 
to organize the Commercial Refrig- 
eration Dealers’ Association of 
Charleston as the initial step in a 
long-range program of mutual co- 
operation. 


Members of the Board of Directors 
elected at the meeting are: J. F. 


Watson, McCray Refrigerator Co., _ 


Dehydrated Foods “Gone With the War’ as 


Plants Make Plans For 


SAN FRANCISCO — While it 
boomed tremendously during war- 
time, the dehydrated vegetable mar- 
ket has already shriveled to ant-hill 
size since V-J Day, according to a 
Department of Agriculture survey 
that is confirmed by leading Califor- 
nia dehydrators. 


Postwar civilian demand is esti- 
mated at 25 million pounds of dried 
vegetables, compared with the pro- 
duction of 190 million pounds last 
year, most of which went for the 
military and lend-lease, the survey 
showed. 

The above estimated civilian de- 
mand is bigger than the prewar one, 
and all indications are that some 
people in the industry are trying 
hard to salvage even more of it. 

Some dehydrating firms are plan- 
ning immediately to switch their 
efforts to canning or freezing of 
foods. 

“We wouldn’t stick in this business 
for anything,” says the manager of 
one firm that dehydrated 5.5 million 
pounds of carrots and potatoes dur- 
ing the war. “Have you ever tasted 
a dehydrated carrot? You don’t 
know if you are eating a vegetable or 
just a stick of wood!” 


Conversion to vegetable canning as 
soon as tin and sugar supplies per- 
mit is the course of action planned 
by this firm. 

“We're going to switch over to 
quick-freezing vegetables,” says the 
owner of one of the largest dehydrat- 
ing plants in the country. His plant 
has been drying 14 million pounds 


Quick-Freezing 


of cabbages, carrots, and potatoes 
during each war year, but realizes 
the demand is too small in peacetime. 
Not all of the 141 dehydrating 
plants are going to give up without 
a struggle. Department of Agricul- 
ture surveys indicate that there will 
undoubtedly be too many firms in the 
fight for the dwindling market. 


Automatic Sales Co. of 
Houston In Larger Quarters 


HOUSTON, Tex.—Automatic Sales 
Co., wholesale distributor for Norge 
products, Zenith radios, Quick Meal 
oil ranges, and Proctor appliances, 
have enlarged their offices by 2,500 
square feet, Willard M. Wood, owner, 
has reported. 

The additional space will provide 
for modern show room facilities, he 
said. 


Porter Vice President 
Of F. B. Connelly Co. 


SEATTLE—Frank C. Porter has 
been elected vice president of the 
F. B. Connelly Co., home appliance 
distributor here. 

Since his coming to the Connelly 
organization in 1935, Mr. Porter has 
held such positions as office man- 
ager, credit manager, and_ sales 
manager. Prior to 1935, he was zone 
office manager for General Motors 
Corp. here. 


Maker of Thor Washer 
To Build Coast Plant 


LOS ANGELES — Electric House- 
hold Utilities Corp. disclosed that the 
company will build a $250,000 plant 
here to manufacture Thor washing 
machines, ironers, and dishwashers. 

Although the site is not let se- 
lected, the production is planned by 
the beginning of the year with 400 
to 500 employes. It will be the first 
plant to make washing machines 
here, said E. N. Hurley, board chair- 
man of the company. 

The pent-up demend throughout 
the nation for 7,000,000 clothes wash- 
ers is the incentive that started the 
company on its venture, he added. 


Bergman Norge Co. 
Takes New Quarters 


BUFFALO — Announcement has 
been made of a new location for the 
showrooms, offices, and parts depart- 
ment of the Bergman Norge Co. here. 

The company, distributor for 
Norge appliances in the western New 
York and northern Pennsylvania 
area, expects to occupy its new build- 
ing at 94 Elm St., at Eagle, Buffalo, 
by Oct. 5. 


New Los Angeles Dealer 


LOS ANGELES — Coast Radio 
Electrical Co. is the firm name under 
which William A. Sobelman has pub- 
lished a certificate that he is con- 
ducting a radio and electrical appli- 
ance business at 2715 W. Sixth St. 
here. 


chosen to serve as president of the 7 


group for 1945-46; Harry G. Frame, 
Frame Refrigeration Service, Inc., 
who will serve as secretary-treasurer; 
F. M. Lewis, Anchor Fixture Co.; 
D. R. Johnson, West Virginia Dis- 
tributing Co.; and Charles R. Hooten, 
National Equipment Co. 


Other charter members of the new 
association whose _ representatives 
participated in the meeting and sub- 
scribed to the plan were Amick | 
Refrigeration Service, National Scale 


& Fixture Co., Conditioned Air, Inc., | 


Thrush Refrigeration Co., all of 
Charleston, and J. B. Huddle, Beck- 
ley, West Va. It was voted to hold 
meetings regularly herafter on the 
second Friday of each month. 


STERL 
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The name to remember 
when specifying dehydrator refills 


lhcrt compact, efficient Silica Gel 
has almost completely replaced former 
more bulky materials as a drying agent 
for refrigerants. Because of its uni- 
formity, high quality and long term 
dependability, Sterling Refrigo Gel is 

oming increasingly recognized as a 
superior Silica Gel product. Especially 
processed from selected raw materials. 
Maintains its uniform crystal size with- 
out powdering or caking. Possibility of 
channeling by the refrigerant is avoided 
because the entire pore surface is 
directed to the task of moisture ab- 
Sorption. Specify Sterling Refrigo Gel 
when ordering factory-charged dehy- 
drators or bulk refills from your jobber. 


Inquiries invited from distributors and jobbers 


STERLING SILICA GEL COMPANY 


a 


0 GL 


REFRIGO GEL 


ADVANTAGES 


Inert—no chemical reaction. 
Uniform—no channeling. 
Dustless—no clogging of screens. 
Tested—Designed, processed 
and tested for refrigerant 
dehydration. 

Double duty—absorbs moisture, 
prevents corrosion. 
Universal—effective with all 
types of refrigerants. 


STERLING 


REFRIGO GEL 


STERLING, ILLINOIS 


KEY TO GOOD SERVICE TODAY and 


GOOD BUSINESS TOMORROW 


Our Factory Service Plans open the way 
to future appliance sales 


In these days when new appliances are scarce or unobtain- 
able, it’s a big job for dealers to promptly service appliance 
motors. You can take care of this job if you’re prepared to 
repair or replace inoperative motors quickly, economically, 
and expertly. And the good service that you render today 
will bring you customers for appliances when new appliances 


are again available. 


G-E Factory Service Plans enable you to make repairs 
and replacements on practically any G-E fractional-horse- 
power motor, regardless of the type or make of appliance 
on which the motor is used. And there’s no need for you to 
train repairmen. G.E. makes the repairs quickly and at 
reasonable cost—and you know your profit beforehand. 
satisfactory service to your 
customers without doing the actual repair work. 


Your distributor has, or can 
get, complete details about these 
simple and profitable Plans. Ask 
him about them, today. Or just 
in and mail the handy 


You provide convenient, 


fill 
coupon. 


FRACTIONAL-HP 


MOTORS 


GENERAL @ ELECTRIC 


Buy all the BONDS you can— 
and keep all you buy 


3. 


Here are the 3 Plans 


that will help you service 
G-E Fractional-hp mofors 


THE EXCHANGE PLAN 
Covers the most commonly used types 
of G-E fractional-horsepower motors. 
Makes possible immediate replacement, 
from G-E field stocks or from your own 
buffer stock. Replacement motors carry 
the G-E new-motor warranty, except for 
finish, 


SPECIAL REPAIR SERVICE PLAN 


Provides for factory repair of semi- 
standard G-E fractional-hp motors not 
covered by the EXCHANGE PLAN, at 
established prices. Enables you to make 
quick, accurate, on-the-spot estimates. 
Repaired motors carry the G-E new- 
motor warranty, except for finish. 


REGULAR REPAIR PLAN 


Covers fractional-hp motors not in-: 
cluded in either of the other two plans, 
except extremely old or obsolete models. 
Inspection is made at the factory, and a 
cost estimate is submitted before work 
is started. These motors also carry the 
G-E new-motor warranty, except for 
finish; This plan rounds out this G-E 
service and enables you to handle re- 
pairs on practically any G-E fractional- 
horsepower motor, 
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Market Analysts Review Sales and Profits 
Figures of a Leader in the Air Conditioning 
And Refrigeration Industry - York Corporation 


Type of Products Made, Probable Market, and ° 


Distribution Methods Are Covered In Analysis 


Stock Exchange. 


field—York Corp. 


Editor’s Note: This is the second part of a survey of the 
air conditioning and refrigeration industry recently completed 
by S. M. Ahmed, economist, for Hirsch & Co., of the New York 


The first part of Mr. Ahmed’s report, reproduced in the 
Sept. 10 issue of the News, reviewed the growth of the industry 
since 1932, the scope of its participation in World War IJ, and 
the pattern it seems ready to follow during the next five years. 


Presented in this section is a condensation of Mr. Ahmed’s 
research study of a giant in the commercial and industrial 


A pioneer in the field, York has 
specialized in commercial and indus- 
trial applications. The company en- 
joys an eviable reputation in the in- 
dustry, and maintains high manufac- 
turing standards. 

Engaged exclusively in the manu- 
facture of air conditioning and re- 
frigeration machinery and equipment, 
it has also pioneered in scientific 
improvements. 

Lastly, it is among the few impor- 


tant companies that receive the 
greatest part of their revenues from 
the air conditioning and refrigeration 
business, and that are publicy owned, 
with capital shares listed on the 
New York Stock Exchange. 

York Corp. in 1945 completed its 
sixtieth year in the field of mechani- 
cal refrigeration. Like the corporate 
evolution of other industrial com- 
panies, York went through a series of 
consolidations. It started in 1885 as 


a partnership under the name of 
York Mfg. Co., becoming a corpora- 
tion in 1895. 

The company effected a series of 
mergers in 1927, when York Ice 
Machinery Corp. was incorporated 
under the laws of the State of 
Delaware, and revised its capital 
structure and assumed the present 
title, York Corp., in 1942. 


Business Activities 


York’s long years of experience in 
the refrigeration and ice machinery 
field are reflected in the leading posi- 
tion it holds. It has achieved a 
worldwide reputation, and is popu- 
larly advertised as “Headquarters for 
mechanical cooling since 1885.” 

In the past, York accounted for a 
substantial part of the total indus- 
trial refrigeration business. In the 
marine refrigeration field, York, as 
the foremost manufacturer to develop 
this line, did more business than any 
other company. 

A pioneer in the refrigeration field, 
with the coming of air conditioning, 
it was logical for York to enter this 
line. The company began manufac- 
turing air conditioning equipment 
about 1928, and since 1932, has been 
intensifying its efforts. Now it has 
also become one of the two most 
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Make a Good Product Metter With 
WHITE-RODGERS 


Automatic Temperature Controls 


Make it right — then make it automatic. Compact, efficient, accurate 
White-Rodgers Hydraulic-Action temperature controls give your prod- 
uct the “extra” that means the big difference in selling. Predominantly 


used in heating, refrigeration and air-conditioning. Readily adaptable 
on any application requiring accurate control of temperature. Add this 
selling-working force to your products. Write today for engineering data. 


Here’s How 
It Works: 


At left is a cross-section of the 
diaphragm and part of the 
liquid-filled capillary. The liquid 
has contracted, the diaphr 
moving inward, causing ¢ 
switch to function. 


CONTRACTED 


switch to fu 


EXPANDED 
In view at left, the liquid charge 
of the capillary has expanded 
with a rise in temperature. This 
positive force moves the dia- 
phragm outward and causes the 
inction. 


important factors in air conditioning. 
York obtains most of that business 
from industrial and commercial users. 

York’s refrigeration activities cover 
virtually all phases of the industry 
except household refrigerators. Its 
air conditioning activities similarly 
span the entire field from large, 
highly specialized application to the 
small, self-contained room cooling 
unit, marketed under the name of 
“Philco-York.” 

The company has developed cooling 
units, for installation in offices, res- 
taurants, and residences. To cover 
the food freezing market, the com- 
pany has developed a “Fast Freezer” 
compact unit in two sizes of 3,500 
Ibs. and 6,000 lbs. per hour capacity. 
In this unit, fruits, vegetables, sea 
food, meat, and poultry are frozen. 

Dry blast systems, now used to 
increase efficiency in the steel in- 
dustry, represent another outstand- 
ing York product. York builds three 
types of refrigeration apparatus— 
absorption, reciprocating, and cen- 
trifugal. Its new turbo-compressor— 
an important piece of equipment in 
all refrigerating and air conditioning 
installations—is built with from 50 
to 300 tons capacity. 

An outstanding popularity has 
been enjoyed by the company in the 
refrigerated truck and trailer line. 
It has equipped most of the refrig- 
erated trucks used by the armed 
services, and shculd be in a position 
to capture a good portion of the 
civilian market. Its portable ice 
plants vary from one-half ton to 
five-ton daily capacity, and stationary 
plants of all sizes. 

The growing inspection and service 
division of the company, up to 1944, 
had in effect 1,600 contracts for 
service in 250 cities throughout the 
country. York, as an outgrowth of 
the contract with Woolworth Stores, 
was the first manufacturer to offer 
inspection and maintenance service 
in the refrigeration and air condition- 
ing field. 

Two types of services are offered 
on a fee basis under contracts up to 
five years. One service covers 
(I-A-O), “inspection,” ‘adjustment,” 
and “oiling,” and the other includes 
in addition replacement of parts. 

While in the beginning primarily 
interested in maintaining in proper 
working order installations equipped 
with York machinery, the company 
in recent years broadened its activi- 
ties to cover plants equipped with 
machinery of other manufacturers. 
The service has definite advantages 
to its users for it assures continuous 
performance, reduces breakdowns, 
cuts down cost of operation and 
maintenance, and eliminates a special 
maintenance engineer for the plant. 

With its countrywide branches, 
York has been able to maintain per- 
sonnel for this work on an economi- 
cal basis. The prospects of large 
numbers of air conditioning installa- 
tions in the commercial and industrial 
fields offer this division possibilities 
of further growth which should as- 
sure a profitable business with size- 
able reductions in overhead. 


compressors itself. . York has per- 
fected certain improvements on the 
original design. : 

The company’s friendly relationship 
with Allis-Chalmers is evidenced by 
the presence of Walter Geist, presi- 
dent of Allis-Chalmers, on York’s 
Board of Directors. This has given 
York the additional advantage of 
obtaining the experienced advice of 
one of the leading manufacturers of 
machinery. 

In 1940, York obtained the exclu- 
sive license to make and sell the 
Flakice Frosty Ribbon Machine with 
an important potential postwar mar- 
ket. The machine produces ice in 
the form of thin and slightly curved 
pieces within a few minutes after 
switching on the electric current. 

This is particularly valuable for 
products where freedom from bruis- 
ing and quick cooling is important. 
The great sales appeal for the ma- 
chine lies in its savings; two to three 
years savings in the cost of ice 
bought pays for the machine itself. 
Sales for war purposes have been 
large, and a big civilian demand is 
predicted. The annual royalty rate 
is based upon a sliding scale with the 
rate decreasing as volume increases, 
Minimum royalty is $30,000 per 
annum. 


Sales Distribution Effect of War 


Wartime limitations on the manu- 
facture of refrigeration and air con- 
ditioning equipment to conserve es- 
sential raw materials—copper, alu- 
minum, steel, rubber, etc.—did not 
adversely affect York’s activities, 
The company was not only able to 
maintain its prewar level of activity, 
but to substantially increase its out- 
put. 

This was due first to a large de- 
mand for the company’s products 
from armed services and essential 
civilian supply sources; second, the 
company was able to utilize its facili- 
ties to manufacture war equipment, 
unrelated to its standard line. War 
business required only a small per- 
centage of productive facilities. 

York’s war equipment business is 
showing a sharp decline as most of 
the military needs in this industry 
have been met. As about 90% of 
uncompleted war orders are for re- 
frigeration and air conditioning, the 
company is in a favorable position in 
case of cancellations to dispose of 
inventory through civilian channels. 


1942 1943 194 
Sale of Refrigeration and Air 
Conditioning Equipment 73% 85% 84% 
Sale of War Equipment py i |) ee |) 


York’s sales are characterized by 
their wide distribution among. all 
classes of customers. A_ sizeable 
part of York’s industrial business 
comes from the brewery, food, and 
meat packing industries. However, 
no single industry or commercial 
group occupies a preeminent place as 
the largest customer for York's 
products. 

Then too, there is a trend toward a 
more even distribution of bookings 
throughout the year. These factors 


Distribution of Sales by Major Divisions 


2 Years 4 Years 4 Years 


Refrigeration for Industrial and 


Commercial Purposes ..........eseeeee 38% 


Air Conditioning for Production and 


COMES PUPPONOS ccc ciccicvecsrccrcoes 43 


Accessory Equipment, Supplies, 


Maintenance Service, and Miscellaneous 19 


War Products Unrelated to Refrigeration 
OF ASP COBGIGIOIIRD coos vccesiccvecscss 


1938 ° 1939 1939-40 1939-42 1941-44 
39% 34% 42% 52% 
45 44 34 14 
16 22 24 21 
13 
‘100-100 100100, 


Manufacturing 


Of special advantage to York are 
its manufacturing arrangements with 
other companies. In 1939, the com- 
pany, under contract, began the 
manufacture of a portable cooling 
unit, with capacity up to 1% hp., to 
be distributed under the name of 
“Philco-York,” which was sold ex- 
clusively to Philco Radio & Television 
Corp. While production of these 
units was discontinued under govern- 
mental war regulations, it will be 
shortly resumed. 

There is a great deal of optimism 
about their postwar sales volume. 
In 1942, the last year in which manu- 
facture was permitted, portable units 
accounted for about 5% of York’s 
total sales. Industry estimates a 
need of 100,000 units in the first 
postwar year to satisfy the demand, 
or two and a half times 1941 sales. 
Potential sales are estimated at a 
half million units a year. 

York’s position in the large size 
industrial refrigeration market was 
broadened when it obtained exclusive 
sales rights to the centrifugal com- 
pressor manufactured by _ Allig- 
Chalmers Mfg. Co. At present, due 
to the exigencies of war work, the 
company is manufacturing’ these 


largely result from a more diversi: 
fied line of products which enables 
better planning of sales and manu: 
facturing schedules. 

Foreign sales in the prewar peri0é 
averaged above 5% of the total. 
During the war years shipping and 
exchange restrictions caused them t0 
drop sharply. In 1944, largely due 
to lend-lease purchases, sales rose té 
the prewar level. The company ex 
pects a large volume from customel!s 
in South America and the Middle 
East, and is planning an intensive 
campaign to develop those markets 


Marketing 


York’s products are sold throug} 
31 district and branch offices locateé 
throughout the country, as well % 
by a sales agency—Westerlin # 
Campbell Co.—and by numerous i! 
dividual dealers in the United States 
and foreign countries. The distri’ 
and branch office organization it 
cludes, in addition to personnel de 
voted to sales work, an engineering 
contracting, installation, accountiné 
and collection staff. 

In recent years the company, P! 
expanding its dealer organizatio™ 
has made an increasing number © 


(Concluded on next page) 
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York’s Engineering and Research 


Activities Have Paid Off Well 


chinery business considerably weak- 
ened earning power. 

Promotional and research cost of 
the air conditioning division during 
the earlier years absorbed much of 
gross. Keener competition for the 
limited amount of business available 


YORK CORP. was another contributing factor for 
Orders Booked and Gross Sales successive deficits from 1931 to 1935. 
(in thousands) Large expansion in the air condi- 
Deter of et > tioning field permitted York to re- 
Uncom: York Excluding Excluding port profits during 1936 and 1937, 
Orders Orders at Total Sales War War but in the following two years, de- 
Booked Year End Sales = 1933=100 89 Equip. Equip. § cline in business activity resulted in 
a losses. 
June, 1945 $22,621 $17,696 $30,049 Since 1941 earnings have been 
June, 1944 30,312 28,117 24,798 steadily rising. Pincipal sources of 
Year Ended improvement were increased volume 
Sept., 1944 41,435 27,140 34,107 460 $28,650 385 of sales, and stabilized engineering 
Sept., 1943 34,463 24,684 31,394 423 24,500 330 expenses. Expansion in earnings 
Sept., 1942 40,071 27,750 22,541 304 20,700 279 during the war years, however, was 
Sept., 1941 27,465 10,283 19,817 267 held down by wage and salary in- 
Sept., 1940 16,683 3,067 16,164 218 creases, overtime payments, cost of 
Sept., 1939 15,356 2,527 15,030 203 training enlarged factory personnel, 
Sept., 1938 13,987 2,201 14,287 193 expenses attributable to a_ strict 
Sept., 1937 18,715 2,657 17,516 236 guarding of the plant, and increased 
Sept., 1936 13,000 * 13,482 182 fixed charges for additional capital 
Sept., 1935 * . 12,699 139 employed. 
Sept., 1934 ? * 8,915 120 Working under ceiling prices and 
Sept., 1933 . * 7,422 100 pricing formulae established in Octo- 
*Not Published ber, 1941, and with constantly in- 
(Concluded from preceding page) YORK CORP. 
sales to dealers; these sales were RN = Profits 
formerly handled by branch offices. usan 
This development is in line with Gross Gales soe er nec vsssesesseveesveuevees $34.107 $31,304 $2541 19.817 $6164 
York’s expansion in the field of Cost of Goods (Labor & Material) ............ 26,234 305 16,984 14,660 12,402 
smaller commercial size refrigeration a nisin an — . ‘pes mo a RS er ed ae 7,873 7,089 5,607 5,158 3,761 
and air conditioning equipment, as “P®;Ccieation Engineering ...-.......s++++-+- 2,047 2,155 2,202 2,171 ~—*1,940 


contrasted with equipment for the 
larger industrial users. 

From a longer term point of view, 
there is a trend towards an increasing 
percentage of York’s dollar sales in 
products manufactured in its own 
shops. In 1936, sales represented by 
material manufactured in company 
plants averaged 59.4% as compared 
with 72.3% in 1944. 


Research 


York’s position in the industry is 
the result largely of its engineering 
skill and research rather than patent 
or license protection. Basic research 
and product development have been 
important in York’s operation. 

Some years ago, the company 
established a basic research depart- 
ment for the discovery of new 
methods and applications of refrigera- 
tion. Since the beginning of the war, 
the activities of the research staff 
have doubled. 

Now with the war program at an 
end, technicians will be able to devote 
their full efforts to postwar study and 
development. Wartime experience 
materially furthered engineering and 
research skill, in many cases furnish- 
ing a splendid background for mak- 
ing products more serviceable and 
essential, and for developing new 
markets. 

An analysis made in 1940 showed 
that about 80% of the underlying 
products forming the nucleus of sales 
had been developed during the pre- 
ceding eight years. 

There is a considerable amount of 
cross licensing of component parts 
and products among air conditioning 
equipment manufacturers. Auditor- 
ium . Conditioning Corp. was organ- 
ized by leading refrigerating and air 
conditioning companies to hold and 
acquire patents and grant licenses 
thereunder for their use at royalty 
rates. York owns a 20% interest in 
Auditorium. 

In August, 1943, the U. S. Depart- 
ment of Justice brought a_ suit 
against Auditorium under the Sher- 
man Anti-Trust Act. It is believed 
that Auditorium Corp. will be dis- 
solved with a trustee to administer 
the patents. The results should not 
affect York’s operation or earnings 
to any substantial degree. 


Sales 


For the fiscal year ended Septem- 
ber, 1944, York Corp. reported total 
sales of $34,106,874, the highest in 
the company’s history. Sales have 
been steadily rising since 1934, except 
in 1938, when they were affected by 
curtailment of the building program 
and industrial activity. 

The war undoubtedly provided ad- 
ditional stimulus to sales in the past 
three years. Deducting the sale of 
War goods, standard line sales still 
showed a strong upward trend. In 
the 10 year period (1934-1944) York 
Sales increased 460%. 

This trend is considered favorable 
for net profits, since wholesalers and 
Contractors themselves operate on a 
Smaller margin. 

The long term sales record of York 
has shown steady growth. During 
the pre-depression years, sales were 
‘ising and had reached an $18,835,000 
level in 1926. After 1926, the sale 
of ice#machinery which accounted 
for a large part of York’s business, 


ene 


Execution, engineering, and service ..... 


Administrative 
Provision for doubtful receivables 


Total Operating and General Exp. . 
PORES FIG GCPRIONE occ ccccccceccveseses 
sete 871 871 380 387 399 


Depreciation 


eee eee eee ee 


seeee 


eee 1,272 836 721 632 542 


879 . 708 582 486 384 


oes 7 29 30 53 44 
see 4,204 8,729 3,534 3,341 2,910 
oes 3,668 3,360 2,073 1,816 851 


was adversely affected by develop- 
ment of mechanical refrigerators for 
domestic uses. Sales steadily de- 
clined to $7,422,000 in 1933. 


This trend was reversed under the @— 


forces of national economic recovery, 
coupled with the entry of York into 
the air conditioning and commercial 
refrigeration business. 

While total sales for the first nine 
months ended June 30, 1945, showed 
an increase of 21%, the full year’s 
gain might be reduced by the cancel- 
lation of orders from the armed 
services. 

Orders booked during the nine 
months period have been 25% less 
than during the similar 1944 period. 
The last quarter bookings are ex- 
pected to show an improvement as 
the company will begin to fill civilian 
orders. 

It is quite possible during the re- 
conversion period that York’s sales 
may experience a temporary slump. 

However, as, and if the transition 
is efficiently handled, this temporary 
slump may be minimized. 

Full year 1945 sales are estimated 
at approximately $38 million or about 
a 12% increase over the 1944 results. 


- On the basis of earlier discussions of 


the industry’s growth, and on the 
assumption that: general industrial 
activity will be well maintained, it is 
estimated that York should be able 
to expand its sales 12 to 15% 
annually for the next five year 
period. 


Operating Expenses 


In the past five years, York has 
been able to control its expenses re- 
markably well, at the same time 
showing wide expansion in its oper- 
ating profits. A sizeable increase in 
the cost of material and labor, due 
to war conditions, was more than 
offset by the maintenance of its engi- 
neering and general expenses at pre- 
war levels. From 1940 to 1944, when 
sales increased from $16,163,895 to 
$36,106,874 (110%), operating profits 
grew from $851,095 to $3,668,065 
(330%). Moreover, ratio of operat- 
ing profits (before depreciation) to 
gross sales almost doubled from 
5.2% in 1940 to 10.7% in 1944. 

York is one of the few industrial 
companies which experienced no 
strikes or plant shutdowns during 
the past decade. At present the 
company has a contract with an in- 
dependent union, which won the 
election from an affiliate of A.F.L. 
There are about 4,500 employes, half 
of whom work in manufacturing 
shops. 

Most of the workers have been 
with the company for several years. 
About 500 are members of the Quar- 
ter Century Club. The company em- 
ploys a large engineering staff with 
a ratio of one engineer for every six 
employes. 


Earnings 


It is only during the past five years 
that York has been able to report a 
favorable trend in net earnings. The 
economic depression ‘of the early 
thirties and contraction in ice ma- 


A 


creasing and abnormal costs, the 
management did a good job in main- 
taining production on a profitable 
basis. 


On the basis .of past record of 
York’s sales and net income, it would 
seem that annual gross sales of 
around $16 million is the break-even 
point. As sales above that level 
begin to rise, profits increase. Since 
1940, sales have been above that 
level, and a still higher postwar level 
is in prospect. 

Allowing for reduction in taxes, 
net should reach $3 to $4 million 
(or $3 to $4 per share) in three to 
four years time, as compared with 
$730,000 (or $0.78 per share) in 1944, 
and $1,202,134 (or $1.25 per share) 
in 1941, the highest reported since 
1927. 

Earnings for the first nine months 
ended June, 1945, increased _ to 
$833,193 from $573,219 in the pre- 
vious comparable period. Full year 
results are estimated at over $1,000,- 
000, or more than $1 per share. 


Humphreys Joins Staff 
of ASHVE Laboratory 


CLEVELAND — Clark M. Hum- 
phreys, for the past 14 years on the 
staff of the Carnegie Institute of 
Technology, has joined the research 
laboratory of the American Society 
of Heating & Ventilating Engineers 
as senior engineer. 

A graduate of Ohio State Univer- 
sity in 1925, Mr. Humphreys served 
six years in the office of Ohio’s 
State Architect and Engineer before 
going to Carnegie Tech. 

He served on the A.S.H.V.E. coun- 
cil from 1936 to 1938, and in 1942 
became chairman of the guide pub- 
lication committee. While still on the 
staff of Carnegie Tech, he acted as 
director of the _ society’s research 
laboratory in Pittsburgh during part 
of 1942 and 1943. 
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Frigidaire’s First Home 


Freezer 4-Cu. Ft. Model 


* * * 


DAYTON, Ohio—First of a con- 
templated three-model line of home 
freezers has been announced by 
Frigidaire Division, General Motors 
Corp. Production schedules call for 
delivery to consumers shortly after 
Jan. 1. 

First in the line is a 4-cu. ft. 
cabinet or horizontal model finished 
in white baked enamel. Outer di- 
mensions are 36 in. high, 34% in. 
long, and 24 in. wide. Storage space 
is 12% in. by 24%6 in. by 23 in. 

Total weight is 250 pounds, and the 
cabinet is powered by a 14-hp. sealed 
unit which requires slightly less than 
1% kilowatts to run the freezer for 
24 hours in normal room tempera- 
ture, the company claims. 

In addition to this model, the 
Frigidaire line will include an 8-cu. 
ft. model style home freezer and a 
5.1-cu. ft. upright model. The com- 
pany also plans to include a “Super- 
Freeze” chest in its deluxe household 
refrigerator, it was announced. 
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Implied Guarantee 


An implied guarantee arises under 
circumstances where the court may 
imply from the testimony that a 
warranty exists, irrespective of the 
contary contentions of the seller. 

This occasion may arise when the 
character of a contract, or the in- 
tended use of the merchandise, is 
such that the purchaser is compelled 
to rely upon the honesty of the seller. 


Under these conditions the court 
may imply a warranty on the part 
of the seller to the effect that he will 
supply equipment having a  pre- 
determined standard of quality and 
reasonably suitable for the intended 
purposes of the buyer known to the 
seller when the sale contract was 
made. 

For example, in Johnson Oil 
Burner Sales Co. v. Nottke, 51 N. E. 
(2d) 594, it was shown that a build- 
ing owner contracted with heating 
engineers for installation of oil burn- 
ers in his building. The building 
owner knew nothing about such 
burners and before making the con- 
tract he notified the seller to this 
effect. 

The seller’s engineers prepared the 
contract and specifications after thor- 
oughly examining the building own- 
er’s boiler and premises. 

Later the building owner found 
that the equipment was not satisfac- 
tory. Also, the building owner was 
caused considerable expense by mak- 
ing repairs to his boiler after a 
burner explosion which blew off the 
doors of the boiler and loosened up 
the brick work. 

In the subsequent suit the higher 
court held that there was an 
“implied warranty of fitness” of 
burners and that the seller was 
liable to the building owner for the 
expense and damage caused by the 
burner explosion. 


What Are Permanent 
Improvements? 


Modern higher courts consistently 
hold that the installation of a heat- 
ing furnace in a residence is, under 
ordinary circumstances, a ‘“perma- 
nent improvement.” Thus the seller 
is entitled to a mechanic’s lien on 
the property belonging to either a 
husband or wife to secure payment 
of the furnace and accessories, and 
labor. 

For illustration, in Ravenna Fur- 
nace & Heating Co., v. Cotts, 22 S. E. 
(2d) 371, it was shown that a hus- 
band purchased a furnace in Ohio 
and directed installation thereof on 
his wife’s property in West Virginia. 
The husband did not pay the bill 
and the seller sued the wife. The 
higher court indicated that the wife 
was liable for payment of an amount 
equal to the enhanced value of her 
property. 


Patron Froze in Locker Room 


Irrespective of the source of 
danger, the operator is expected by 
law to exercise reasonable care to 
safeguard all persons, invited on the 
premises, against injuries. 


For example, in Simons v. City 
Ice & Fuel Co., 59 N. E. (2d) 231, 
reported December, 1944, it was 
shown that a patron entered the 
locker room and, after opening one 
of her lockers and securing the pro- 
duce which she desired, she attempted 
to leave by the exit through which 
she came. 

The door did not open. Thereafter 
she pounded the door violently with 
her hands and arms and pressed the 
emergency bell three times. Finally, 
after she had been in the locker 
room, which was kept at a tempera- 
ture of 0° F. to -5° F., for approxi- 
mately 25 minutes, somebody came 
to a door and let her out. She suf- 
fered severe injuries for which she 
sued the locker company for dam/ 
ages. 

The higher court allowed her 
$5,000 damages, and said that the 


RECENT LEGAL DECISIONS Affecting 
Refrigeration & Air Conditioning Fields 


\ 

Approximately 90% of all lawsuits involving companies or 
individuals in the refrigeration, appliance, and air conditioning 
fields result from a lack of knowledge of the elementary 
principles of modern law, declares Leo T. Parker, Cincinnati 
attorney who analyzes and writes on litigation in various industries. 


more recent higher court decisions on lawsuits which have 
involved business matters and practices in the refrigeration, 
appliance, and air conditioning fields. 


of articles reviews some of the 


locker room obviously was a dan- 
gerous place and that the company 
officials were charged with this 
knowledge and owed to patrons the 
duty of exercising ordinary care to 
afford them a proper and safe means 
of exit. 


This court, also, held that watch- 
men should be on duty at all times, 
during which patrons are permitted 
to enter the locker rooms to assist 
them to open exit doors when an 
emergency bell or other signal is 
sounded. 


Crosley Names Sweeney 
To Engineering Staff 


CINCINNATI—Appointment of D. 
J. Sweeney as engineer in charge of 
mechanical development of the re- 
search and advance development de- 
partment of the engineering division 
of the Crosley Corp. has been an- 
nounced by L. M. Clement, Crosley 
vice president in charge of research 
and engineering. 


For the past 10 years, Mr. Sweeney 
was associated with the General 
Electric Co. of Bridgeport, Conn. 
Previous to that time, he was asso- 
ciated with the Radio Corp. of 
America in Camden, N. J., and with 
the Western Electric Co., in Spring- 
field, Mass. 


3 Are Appointed To 
Bendix Promotion Staff 


SOUTH BEND, Ind. — Kenneth 
Davis, Robert Lowery, and Gene Hill 
have been added to Bendix Home 
Appliances, Inc., advertising staff 
under advertising director, Walter J. 
Daily. 


Mr. Davis severed a 15-year alli- 
ance with General Electric, which 
started in 1930 at Cleveland, Ohio. 
During the last six years he served 
in the capacity of supervisor of media 
in Bridgeport, Conn. 

Mr. Lowery joins Bendix after 10 
years association in the graphic arts 
and advertising fields, spending the 
last three and one half years with 
the Kawneer Co., Niles, Mich. At 
Kawnee, he functioned as advertis- 
ing assistant in the store-front divi- 
sion and also as editor and publisher 


of their employe house organ. 

Mr. Hill is not new in the Bendix 
organization. He was transferred to 
the advertising department from his 
war-time duties in the engineering 
department. He attended Notre 
Dame University as a student in the 
School of Commerce. 
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LARGE REFRIGERATION CO. 


Has openings for experienced 
refrigeration salesmen to 
work abroad. Knowledge of 
forei languages helpful. 
Excellent money making pos- 
sibilities. Write giving full 
details experience and refer- 
ences. 
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Deepfreeze Gives Its Viewpoint 
On Future of the Home Freezer 


Plenty of Selling Seen Needed To 
Make It Compete With Other Items 


NORTH CHICAGO, Ill.—‘Business 
never came in ‘over the transom’ for 
a new major home appliance in the 
past—no matter how much it had to 
offer—and there’s no reason why 
home freezers should be an excep- 
tion.” 

That is the nub of Deepfreeze Divi- 
sion Of Motor Products Corp. think- 
ing on the long-time future of the 
market for home freezers. This 
thinking has been incorporated in a 
pooklet sent out by G. H. “Rock” 
Smith, Deepfreeze vice president and 
general manager, in response to re- 
quests from appliance distributors 
and dealers all over the country who 
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have asked the company’s views on 
the business. 

Frozen foods are here to stay—and 
to progress in a big way, the booklet 
points out. More than 300 concerns 
are now packing frozen foods, 40,000 
stores are selling them. Since 75% 
of all American foods are perishable, 
it is estimated that eventually 65% 
of all perishable foods will be pre- 
served by quick freezing, and that by 
1955 frozen food sales may reach 
11 billion dollars annually. 

The electric refrigerator succeeded 
the icebox, and the washing machine 
outmoded the tub and washboard, but 
home freezing is a basically new 
service which had no predecessor in 
the American home. 

Farm and locker plants started it 
for economy reasons, said the Deep- 
freeze booklet, but city dwellers have 
adopted it, because it means a better 
way of life. The woman who was 
lucky enough to have a home freezer 
when rationing started may have 
looked upon it at first merely as a 
hedge against food shortages for the 
duration. But as she has lived with 
it she has gradually changed her 
basic habits. 

“The habits of the American home, 
the work of the American housewife, 
and the activities of the American 
family revolve largely around the 
stomach and the necessity of keeping 
it filled. That’s why any development 
which helps solve America’s food 
problem is ‘here to stay,’” says the 
booklet. 

“Home freezing gives the family 
better food in greater variety. The 
monotony of leftovers is banished 
forever. We no longer eat foods to 
save them. Instead we save them 
until we're hungry for them again,” 
continues the statement. 

“It gives the missus more freedom 
and flexibility. It earns its own keep. 
It is the beautiful way, the easy way, 
the economical way—it is nature’s 
way of preserving food.” 

It looks like a picture where you 
can’t miss—take out a franchise, 
hang out a_ shingle, call in a 
policeman to keep the customers in 
line, and bank the profits—but it isn’t 
that simple, says the Deepfreeze 
management. 

The reason it isn’t so simple, it 
continues, is that the average family 
has a big list of things that it will 
buy ahead of home freezers unless 
the folks who make home freezers 
and folks who sell them are in there 
pitching from the go signal. 

“Yes, it’s going to take an educa- 
tional job,’ says the folder. “After 
the honeymoon is over, the business 
is going to level out.” 

The Deepfreeze statement points 
out that while a couple of hundred 
companies may start out to manufac- 
ture home freezers, only a relatively 
few will stick it out to produce in 
volume. It discusses at some length 
the place of the “specialist” company 
making one product versus the com- 
pany who is producing a variety of 
items. 


3 Rejoin Frigidaire 
In Cream Cabinet Dept. 


DAYTON—Harry A. Beck, man- 
ager of the Frigidaire Ice Cream 
Cabinet Sales Department, has an- 
nounced the return of three former 
members of that department; A. C. 
Doak, E. E. Rouech, and J. B. Brink- 
ley, to the ice cream cabinet sales 
contact branch where they will con- 
tact national ice cream companies, 
Frigidaire branches and distributors. 
All three are veterans in the Frigid- 
aire Division and have been employed 
in specially created war departments 
for the past few years. 
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Army Reports Complete Success With 
Quick-Frozen Milk; Civilian Use Seen 


WASHINGTON, D. C.— Research 
carried out by the Veterinary Divi- 
sion of the Office of the Surgeon 
General has perfected a method of 
“quick-freezing” milk, enabling hos- 
pital ships to serve wounded soldiers 
a fresh and appetizing beverage 
whose bacterial count is lower than 
that in the milk supply of the aver- 
age American home. 

Brig. Gen. R. A. Kelser, director 
of the Veterinary Division, said the 
studies were put under way as the 
result of “countless requests” from 
hospitalized soldiers for fresh milk. 


General Kelser said that his re- — 


search workers soon found that if 


milk were frozen slowly there was 
Oo 


a tendency for the fat to be thrown 
cut of emulsion and for the milk to 
be broken down into its  con- 
stituent parts. The resultant liquid 
was unsatisfactory when thawed out. 


Experiments showed, however, that 
if the milk were frozen with extreme 
rapidity at -20° F. it froze in tiny 
crystals, and as a result the milk 
thawed in its original condition. 

Containers in which to package 
the quick-frozen milk presented a 
problem. The Army Medical Depart- 
ment frowned on bulk containers 
because of the danger of contamina- 
tion. 

Finally it was discovered that the 
milk could be satisfactorily frozen 


in waxed paper containers, with 12 
of the containers or cartons placed 
in a special paper carton. 


About 30,000 pints of milk, frozen 
by the new process, are now being 
shipped each month for use on ships 
that are returning wounded and sick 
men from combat zones. Overseas 
hospitals are receiving shipments in 
ever-increasing volume. About 400,- 
000 pints a month have been shipped 
for general use by American troops 
in Alaska. 


Although, in some instances, the 
milk has been kept in the frozen 
state for three months, it tastes, 
when thawed, as fresh as if it had 
just come from the cow, according 
to Army spokesmen. 

The Army’s system has suggested 
interesting peacetime applications of 
the new process in supplying civilians 
far from dairy sources. 
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be able to obtain the exact control for every 


Ranco engineering and Ranco research has 
not paused for a moment during the war 
You may look confidently to Ranco 
for refinements and improvements that will 
make your business even better during the 
post-war period. 


For General or Exact Replacement. Replaces 
controls on Grunow and Mohawk Refrigera- 
Equipped with overload coil. 


Rauce Jac. COLUMBUS 1, OHIO 


He 
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COMPARE HARDER Freez with any other 
home or farm freezer—regardless of price 
—and you'll see why experts have picked 
it to be the biggest selling Home Frozen 
Food Storage Unit in the world! 


12 cubic foot capacity. Temperature control. 
Foolproof hardware. Breaker strip avoids 


THE RESULT OF YEARS OF RESEARCH ON PROPER STORAGE OF FROZEN FOODS! 


outside to inside contact. Outer shell joints 
hermetically sealed. 25% more insulation. 


One piece, OKAY Plate Coil. Attractive mod- 
ern design. Some available this year—huge 
production after the war. Order now! Get 
ready to meet the tremendous demand for 
dependable, economical Home Lockers! 


WRITE TODAY! 


TYLER FIXTURE CORPORATION 
Dept. R-10, Niles, Michigan 


Rush complete information on HARDER Freez 


Street_ 


City. 


State. 
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NEW YORK CITY—Four out of 
five independent retail food mer- 
chants will improve their present 
stores or build new establishments as 
materials become available, and pur- 
chase of new refrigeration equipment 
ranks high in their plans. 

This information was gathered in 


Trend to Self-Serve Units Indicated in Survey; 
Many Will Purchase Frozen Food Display Cases 


a nationwide survey conducted by 
The Progressive Grocer magazine. 
Food merchants have in mind as they 
plan modernization the 
four objectives: 

(1) To improve and extend self- 
service, 
increase efficiency 


following 


(2) improve quality and 


in the sale of 


Huge Market for Commercial Refrigeration 
Seen in Food Retailers’ Improvement Plans 


4d 
ll 


© 


DISPLAY CASE — 


TYLER FROZEN FOODS 


open, self-service, woll-type! 


Tyler in the years ahead. 
_ The growing Tyler line meets 
_ today’s —and tomorrow's — 
demand for self-service, froz- 
jen foods display, better de- 


sign, better construction, bet- 
ter value! Write for complete- 
line catalog today! Tyler 


_ Fixture Corp., Niles, Michigan. 


perishables (meats, produce, dairy 
products), (3) to make stores more 
pleasing to consumers, and (4) to 
attain a low cost of operation in 
order to be competitive under any 
circumstances. 

The survey was conducted by 
direct mail, with questionnaires sent 
to a complete cross section of in- 
dependent grocery and combination 
food stores and markets. Stores of 
all sizes and types, located in every 
kind of community and trading area, 
are represented. Usable __ replies 
totaled 2,754. 

Comments made by food store 
operators upon being interviewed in 
The Progressive Grocer survey were 
many and varied. 


DISPLAY CASES NEEDED 
FOR FROZEN FOODS 


“There will, in my opinion, be an 
urgent need for display cases holding 
a low temperature for all kinds of 
frozen foods,” stated the owner of 
a combination store in New York 
state, population of the city 10,000 
to 100,000. “I look for real advances 
in the field of frozen foods.” 

A West Coast combination store 
proprietor in a city of 10,000 to 
100,000 people was quoted as saying: 

“I will install complete self-service 
meat and vegetable departments. I 
intend, also, to enclose our open 
front store and add air conditioning 
to our complete food market.” 


“I have a country store with a 
—e 


SERVING THE 


Aa 


any circumstances. 


Products your customers will want... 


A Policy you will approve 


THE PRODUCTS illustrated here embody refine- 
ments of design, quality of materials and skillful 
construction that will make them one of the refrig- 
eration industry’s outstanding lines. Some of these 
products are being manufactured now, and will 
soon be available. The others will be in production 
in the immediate future, as the Albert H. Bromann, 
Jr. organization completes a vital war assignment 


and reconverts for peace. 


Custom Bull Products 


7 Complete Cooling Rooms 
2 Cabinets for Industrial 


and Commercial Freezers 


Handard Products 


3 Cold Storage Doors 
4 Direct Draw Beer Dispensers 


THE POLICY of the Albert H. Bromann Jr. organi- 
zation is to sell these products only through recog- 
nized, established refrigeration dealers. No product 


will be sold direct to users at any time, or under 


If you are interested in handling one of the out- 
standing lines in the post war refrigeration field, on 
a basis that assures substantial and protected profits, 


we cordially invite you to get in touch with us. 


ALBERT H. BROMANN JR. 


_ 


GENE RAL OFFICES: 4822 WEST CHICAGO AVENUE ¢ CHICAGO 51, ILLINOIS 


ae 


locker plant, and Ihave definitely 
decided to follow the frozen food in- 
dustry very heavily. With Rural 
Electrification Administration defi- 
nitely assured for our entire terri- 
tory, I can visualize practically a 
100% buy on home freezing units. 
This will force me to enlarge my 
capacity for storage and larger 
processing rooms.” So said a North 
Dakota general store owner in a 
town with less than 2,500 inhabitants. 


Forseeing the necessity of cutting 
expenses to compete with complete 
self-service chains, the operator of 
a large, independent combination 
store in a Massachusetts city, popu- 
lation over 100,000, states: 


PRE-WRAPPED FOODS 


“I definitely feel that some method 
of pre-wrapped meats, fruits, and 
vegetables will have to be _ used. 
This opinion is based on the fact that 


- union demands for higher wages will 


make labor saving methods necessary 
in service stores to compete with 
complete self-service chains. 


“How far this self-service method 
of selling meats will go depends, in 
my mind, on the promotion and 
sales of less desirable cuts. In case 
it makes the grade, which is most ~ 
likely, it will be necessary to change 
over our meat cases by cutting the 
front glass in half and rebuilding 
the cases,” he concluded. 

A Connecticut combination store 
owner in a town of 2,500 to 10,000 
people feels that the prepacking of 
meat by packers will be his green 
light for more equipment. 

“I do not need too much equipment 
as I completely remodeled my store 
to self-service two and one-half years 
ago. But I would consider self- 
service meat case and frosted food 
case if prepacking of meat is sup- 
plied by packers,” he said. 


INTERESTED IN LOCKERS 


Large-scale expansion plans are 
revealed by a general store proprie- 
tor in a town of 2,500 in Washington. 
He says, “I plan to double my floor 
space so I can enlarge the meat and 
produce departments as well as the 
grocery department. I will also 
change to self-service as soon as the 
addition is completed. I’m _ very 
much interested in a locker system.” 

A New York state combination 
store owner in a city of 10,000 to 
100,000 people has his equipment 
shopping list all made out. 

“I plan to buy 70 new units of 
equipment in all. This includes a 
new front, new floor, new lighting, 
three new self-service meat cases, 
three self-service frozen food cases, 
three self-service dairy cases, a 
doughnut machine, and a new bakery 
display,” he concluded. 


WILL ENLARGE LOCKERS 


Expansion of his locker plant is 
part of a Nebraska general store 
owner’s future plans in a town, the 
population of which is under 2,500. 
He says, “I plan to remodel grocery 
department on self-serve basis, and 
to enlarge the present locker plant 
of 140 lockers to 250 _ lockers. 
Remodeling of my dry grocery de- 
partment is also a ‘must.’” 

“In our community we produce 
considerable livestock and _ fatten 
them. We do considerable butcher- 
ing for producers and process this 
meat, send them to freezer lockers. 
We plan to enlarge our frozen food 
business by furnishing meats, fruits, 
vegetables, and processing them for 


_afford two separate boxes.” 


lockers,” was the comment of 4 
combination store proprietor in a 
Colorado town, populated by 2,50 
to 10,000 people. 

A southern grocery store operato; 
in a town claiming a populaton of 
2,500 says, “I believe a combination 
meat and produce case would lp 
desirable for country store and filling 
station use. Apples, oranges, ang 
lemons sell the year around, but dry 
out badly in hot weather when no 
on ice. Bologna, bacon, cheese, anj 
other lunch meats can be sold almost 
any place in summer if refrigeration 
is available. Small places cannot 


DRet 
For 


(Con 
or less 
2,500 
cities | 
people 
or mo 


SELF-: 


Opel 
were d 


EXPAND FROZEN FOODS of the 


“Our store has already been mod. 
ernized. We plan on enlarging and 
modernizing. our frozen food display 
facilities in the near future, however 
In our own mind it is one of the most 
important recent food developments 
and one the public will be accepting 
in greater quantities as time goe; 
on,” said a combination store owner 
in an Iowa town of over 100,00) 
people. 

One general store proprietor in 4 
Florida small town declares he will 
build a completely new establish. 
ment. He says: 

“My plans are to build a new 
building and put in a complete ling 
of electrical appliances and equip. 
ment, including refrigerators, radios 
etc.” 


Combing 
Grocery 
General 
All type 
Of Store 
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2,500 o1 
2,500 tec 
10,000 te 
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What They'll Buy 
WALK-IN COOLERS 


When questioned as to their inten; 
tions of including walk-in coolers in 
improvement and expansion plans 
store proprietors replied, as follows: 


Combinat 
Grocery 

General | 
All types 


To Buy Decided § Of Stores 
Combination stores .. 16.4% 11.4% In Towns 
Grocery stores ....... 1.0 pe | 2,500 or 
General stores ....... 10.5 12.0 2,500 to 
eer 14.3 11.4 10,000 to 
Of Stores Surveyed More tha 
In Towns (Population) All store: 
See OF TE orccces 11.5% 12.0% When 
2,500 to 10,000 ....... 15.7 10.3 
10,000 to 100,000 ...... 18.1 13.8 [g'ype da 
More than 100,000 .... 14.2 7.9 was sub 
Fe | ee eee 14.3 11.4 tion of 
Of the total number of walk-itfos 70, ; 
coolers to be purchased by the stored§jec.. 97 
surveyed, stores in towns of 2,500 0 2500 to 


less population will buy 30.4%; thos 
in towns of 2,500 to 10,000 will pur 
chase 22.5%; those in cities of 10,00/ 
to 100,000 will buy 30.2%; and thos 
in the larger cities, populatio 
100,000 or more, will purchase 16.9% 
of the total number. 


STANDARD MEAT CASES 


Standard-type meat cases welt 
among the wants of store owner 
surveyed in the following proportions: 


ranging 
people; ¢ 
or more 


S< 
‘ 


Plan But Not 

To Buy Decided 
Combination stores .. 12.6% 8.4% 
Grocery stores ....... 1.0 0.7 
General stores ....... 13.2 7.6 
Be SEN kvciecsinsre 12.3 8.0 
Of Stores Surveyed 
In Towns (Population) 
S500 OF 1B. secvcecs 10.7% 7.7% 
2,500 to 10,000 ....... 13.0 9.1 
10,000 to 100,000 ...... 14.3 8.9 
More than 100,000 .... 12.8 6.1 
BE MIBOED occ sicccass 12.3 8.0 


When the total number of standard 
meat cases to be purchased, accord 
ing to The Progressive Grocer sur 
vey, was subdivided in regard t 
population of towns, the results 
were: 28.0% in towns of 2,500 people 


(Concluded on next page) 


inform 


For your free copy—Address 
Redwood Fibre Products Co., Inc. 
Dept. E, 228 N. LaSalle St., Chicago |, Ill. 


@ Whether you are building or remodeling your 
cold storage or locker plant, you’ll find valuable 


STORAGE CONSTRUCTION.”’ It tells how to figure 
heat loss, how to estimate amount of insulating 
material needed for a job. It gives helpful details 
on construction and vapor-proofing. It also ex 
plains in detail how and why Redwood BARKWOOL 
gives you these nine vital advantages: 

EFFICIENCY * RESISTANCE TO MOISTURE « PER- 
MANENCE * ENDURANCE © UTILITY * FIRE RESIST- 
ANCE * ODORLESS « VERMIN REPELLENT « ECONOMY 


ation in this ‘‘HAND BooK ON COLD 


Sa ca 


~ REDWOOD BARKWOOL INSULATION 


3 A PRODUCT. OF i 
s _ REDWOOD FIBRE PRODUCTS COMPANY, Inc. 
SANTA CRUZ, CAUFORNIA 
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2,500 
operator 
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(Concluded from preceding page) 
or less; 22.8% in towns ranging from 


| filling 5500 to 10,000 people; 30.0% in 
S, init cities ranging from 10,000 to 100,000 
en inf people; and 19.2% in cities of 100,000 
se, and more people. 

almost 

eration SELF-SERVE MEAT CASES 


cannot 
Open, self-serve type meat cases 


were desired by a smaller percentage 


DS of the stores surveyed. 
Interested 
n mod Plan But Not 
ng and To Buy Decided 
display Combination stores .. 6.1% 6.5% 
OWever® Grocery stores ....... 0.1 0.3 
he most! General stores ....... 2.5 3.8 
oD eae 4.8 5.5 
pment) Of Stores Surveyed 
ceptingy m Towns (Population) 
1e goewm 2,500 or less ......... 2.8% 4.8% 
> owner 2,500 to 10,000 ....... 4.4 5.2 
100,00 10,000 to 100,000 ...... 7.6 6.4 
4 More than 100,000 . 6.3 6.3 
eRe een 4.8 5.5 
or in 4 Stores in towns of 2,500 or less 
he willf population will buy 19.0%; those in 


tablish towns of beween 2,500 and 10,000 


subscribe for 19.0%; those in cities 
ranging from 10,000 to 100,000 will 
want 39.8%; and those in the larger 
cities, population more than 100,000, 
will buy 22.2%. 


WALL DAIRY CASES 


Wall-type dairy cases were among 
the wants of store owners surveyed 
in the following proportions: 


Interested 


a new 
ete line 
| equip: 
- radios) 


ir inten: Plan But Not 
yolers in To Buy Decided 
1 plansBcombination stores .. 11. 0% 8.8% 
follows:MGrocery stores ...... 0.7 0.7 
tnteresteimGeneral stores ....... 4.2 6.0 
But NotMAll types ............. 9.2 7.9 
Decided # Of Stores Surveyed 
11.4% Hin Towns (Population) 
; el a eee 6.3% 6.1% 
12.0 2,500 to 10,000 ....... 10.1 10.0 
11.4 10,000 to 100,000 ...... 9.5 8.7 
More than 100,000 .... 14.4 8.8 
fer 9.2 7 


When the total number of wall- 


+ 4 type dairy cases to be purchased 
7.9 [was subdivided in regard to popula- 
11.4 tion of towns, the results were: 


23.7% in towns of 2,500 people or 
Bless; 21.6% in towns ranging from 
2,500 to 10,000 people; 25.4% in cities 
“Branging from 10,000 to 100,000 


Retail Food Merchants Announce Plans 
For Improvement of Stores & Services 


SELF-SERVE CASES 
(FROZEN FOOD) 


Display or self-service type of 
frozen food cases were preferred, or 
wanted in addition to the other type, 
as follows: 


Interested 
Plan But Not 
To Buy Decided 
Combination stores .. 14.3% 13.0% 
Grocery stores ....... 0.7 0.7 
General stores ....... 7.8 10.5 
po ere 12.2 3.7 
Of Stores Surveyed 
In Towns (Population) 
See OF THe. ci sass, 8.1% 10.4% 
2,500 to 10,000 ....... 12.8 11.2 
10,000 to 100,000 ...... 14.5 12.6 
More than 100,000 .... 17.8 14.2 
ME bi cticvincas 12.2 a9 


Of the total number of self-service 
frozen food cases to be purchased, 
stores in towns of 2,500 or less popu- 
lation will buy 25.4%; those in towns 
of 2,500 to 10,000 will purchase 
20.8%; those in cities of 10,000 to 
100,000 will buy 26.9%; and those in 
the larger cities, population 100,000 
or more, will purchase 26.9% of the 
total number. 


BEVERAGE COOLERS 


When asked about their intentions 
of including bottled beverage coolers 
in improvement and expansion plans, 
store proprietors replied, as follows: 


Interested 
Plan But Not 
To Buy Decided 
Combination stores .. 6.8% 4.38% 
Grocery stores ....... 4 0.7 
General stores ....... y el 7.6 
Pe ee re 6.5 5.0 
Of Stores Surveyed 
In Towns (Population) 
SEO0 OF 1688 ..ccccec 6.2% 5.6% 
2,500 to 10,000 ....... 5.5 4.8 
10,000 to 100,000 ...... 0 3.8 
More than 100,000 .... 6.3 5.2 
ri Ss. . Bere 6.5 5.0 


Of the total number of bottled 
beverage coolers to be purchased by 
the stores surveyed, stores in towns 
of 2,500 or less people will buy 
37.2%; those in towns of 2,500 to 
10,000 will purchase 17.5%; those in 
cities of 10,000 to 100,000 will buy 
28.4%; and those in cities of 100,000 


FLOOR DAIRY CASES 


Floor-type dairy cases were desired 
by proprietors surveyed as follows: 


Interested 

Plan But Not 
: To Buy Decided 
Combination stores .. 6.1% 5.0% 
Grocery stores ....... 0.2 0.4 
General stores ....... 2.7 2.0 
Pe re ere 5.0 4.2 
Of Stores Surveyed 
In Towns (Population) 
ee OE GE Seva vcess 3.1% 2.9% 
2,500 to 10,000 ....... 5.2 3.9 
10,000 to 100,000 ...... ye 5.9 
More than 100,000 . 6.3 5.4 
Me Oe ksi ck cds canes 5.0 4.2 


Stores in towns of 2,500 or less 
population will buy 25.6%; those in 
towns of between 2,500 and 10,000 
subscribe for 19.9%; those in cities 
ranging from 10,000 to 100,000 will 
want 34.6%; and those in the larger 
cities, population more than 100,000, 
will buy 19.9% of the total. 


PRODUCE CASES 


Percentage of stores intending to 
improve their establishments by the 
addition of refrigerated produce 


“ cases is: 
Interested 
Plan But Not 
To Buy Decided 
Combination stores .. 12.2% 14.6% 
Grocery stores ....... 0.8 1.0 
General stores ....... 9.1 13.2 
PR eee 11.2 13.3 
Of Stores Surveyed 
In Towns (Population) 
2,500 or less ........ 9.9% 13.4% 
2,500 to 10,000 ....... 13.2 14.4 
10,000 to 100,000 ...... 11.8 13.8 - 
More than 100,000 .... 11.1 23.3 
RR PROUD 065 c4h00080> 11.2 13.3 
Stores in towns of 2,500 or less 
will buy 33.7%; those in towns 


ranging between 2,500 and 10,000 
will buy 23.5%; stores in cities of 
10,000 to 100,000 will buy 26.5%; and 
in larger cities of 100,000 or more, 


. 16.3% of the total will be purchased. 


FROZEN FOOD CASES 


Percentage of stores intending to 
improve their establishments by the 
addition of prewar type frozen food 
cases is: 


Interested 
Plan But Not 
To Buy Decided 
Combination stores . a od 10.5% 
Grocery stores ....... 0.8 
General stores ........ 78 9.8 
PR eee re 10.3 9.8 
Of Stores Surveyed 
In Towns (Population) 
S000 OF 2OBB once ias 7.7% 10.6% 
2,000 tO 10,000 ....... 11.6 9.6 
10,000 to 100,000 ...... 12.1 10.3 
More than 100,000 .... 12.5 8.2 
Pg ae re 10.3 9.9 


Stores in towns of 2,500 or less will 
buy 28.6%; those in towns ranging 
between 2,500 and 10,000 will buy 
24.7%; stores in cities of 10,000 to 
100,000 will buy 26.9%; and in larger 
cities of 100,000 or more, store 
owners will buy 19.8% of the total. 


COMPRESSORS 


Compressors will be purchased as 
follows: 


Interested 
Plan But Not 
To Buy Decided 
Combination stores .. 8.8% 3.1% 
Grocery stores ....... 0.5 0.3 
General stores ....... 5.6 2.0 
PD rer 7.8 2.8 
Of Stores Surveyed 
In Towns (Population) 
S000 OF 1GRD .cecccees 6.6% 2.6% 
2,500 to 10,000 ....... 8.7 3.0 
10,000 to 100,000 ...... 9.2 2.7 
More than 100,000 .... 7.7 3.3 
Pe reer een 7.8 2.8 


Stores in towns of 2,500 or less will 
buy 29.6%; those in towns ranging 
between 2,500 and 10,000 will buy 
20.5%; stores in cities of 10,000 to 
100,000 will buy 32.5%; and in larger 
cities of 100,000 or more, 17.4% of 
the total number will be purchased. 


New Chicago Firm Plans 
Bottle Vending Machines 


CHICAGO—General Vending Ma- 
chine Corp. has been formed here to 
manufacture and distribute refriger- 
ated vending machines for bottled 
beverages. Headquarters of the com- 
pany are at 4606 West 21st St. 

Officers and directors of the com- 
pany are Paul A. Dunakin, president; 
Dr. Edwin C. George, treasurer; and 
John T. Clark, secretary. 

Initial production of the “General” 
line will include a large single flavor 
model having a capacity of 162 
12-ounce bottles or 184 7-ounce bot- 
tles; and a two flavor model which 
holds 252 12-ounce or 287 7-ounce 
bottles. The refrigeration system is 
“unitized,’ mounted on top, and 
interchangeable on both models since 
a 144-hp. compressor is used. 

Both models are electrically and 
automatically operated. Patent ap- 
plications are declared to cover a 
new vending principle. 

The company’s merchandising plan 
includes the sale of the vending ma- 
chines to the bottlers through dis- 
tributors or manufacturer’s agents 
in selected areas. 


Bimel Co. of Cincinnati 
Buys ‘Bimel Block’ 


CINCINNATI—Bimel Co., distribu- 
tor of household appliances, washers, 
and refrigerators, has purchased a 
parcelof property to be known as the 
Bimel Block. 

The property, located at 2600 
Colerain Ave. has a frontage of 221 
feet and a depth of 300 feet. 
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people; and 27.3% in cities of 100,000 
or more people. 


or more, will purchase 16.9% of the 
total number. 


That the markings on the 
‘| shoulder of each refrigerant 
cylinder reveal five important 
bits of information. 


I. C. C. shipping container classification. 
| tris particular number (I. C. C. - 4B - 300) 
aay? authorizes transportation of Sulfur Dioxide, 


a Methyl Chloride, and certain other low pres- 
sure refrigerants. 
Front - Top Row 
0 This is the serial number which is used 
At to identify the cylinder for all normal record 
ee purposes. 
- wie 
i Front Second Row 


The letter in this position on the cylinder 
indicates the name of the company which 
manufactured the container. 


These letters identify the registered owner 
of the container. (If complete identity of 
Nos. 3 and 4 row is ever required, write: 
Bureau of Explosives, 50 Vesey Street, New 
York, New York.) 


Hydrostatic test date markings. The top 
(") Symbols indicate a previous test date, the 
3737 bottom symbols the last test date. Figures 


3545 at the left indicate the month, the Letter T” 
, means ‘“‘Hydrostatically tested’’; figures at 
Deck ot Cylinder right, the year the tests were made. The law 


says cylinders be tested once every five years. 


Manufacturers of ‘Virginia’ Refrigerants and Agents 
for Kinetic’s ‘Freon -12""—"'Freon-22"—"'Freon-11”’. 


VIRGINIA 
Swmekkxanmag, Co. 


WEST NORFOLK, VIRGINIA 
76 BEAVER ST., NEW YORK & :-: 131 STATE ST., BOSTON 4 


wih 


ave you ever stopped to think 


how You profit by dealing with your 
nearest Sporlan Jobber? 


Ist... he has the merchandise you need in stock at all times... a ready 


source of supply. 


2nd... he can give you valuable engineering advice ...he has the manufac- 
turer’s scientific data at his finger tips. 


3rd... he can save you valuable time on many a job because his stock is local. 


woud, beat 


SPORLAN 
manufactures the only 
THERMOSTATIC 
EXPANSION VALVES 
with Selective Charges 


SPORLAN 


Peak Performance 
Liquid Line 
Solenoid Valves 


SPORLAN 


Solenoid Pilot Controls 
used in place of 
large capacity Liquid 
Line Solenoid Valves 


SPORLAN 


REFRIGERANT DISTRIBUTORS 
The Sporlan Refrigerant Distributor is an efficient device 
for multi-circuit evaporators. It evenly distributes liquid 
refrigerant to any number of circuits from 2 to 24. 


SPORLAN VALVE COMPANY 


always specify SPORLAN 3723 COMMONWEALTH AVE. 


s 


VALVES 


of atl, you know that Sporlan 
products have always been available through ry 
the jobber and always will be... 
today, and gone tomorrow. 


For Peak Performance 
on all installations... 


not here 


~ Up to 50 tons 


Up to 10 tons 


Up to 20 tons 
TYPE H 


QUIET 
IN OPERATION 


TIGHT CLOSING 
RUGGED 


Up to 20 tons 
Up to 40 tons 
Up to 6 tons 
Up to 40 tons 


SPORLAN « 
MODULATING 
PILOT CONTROLS... 


ture control device used in conjunction with 
Thermostatic Expansion Valves. 


DROP IN ON HIM TODAY and 
check over these Sporlan products 
with him. You'll find the time spent 
mutually profitable! 


Freon 12 


Up to 100 tons Methy! Chloride } 
Sulfur Dioxide 
Up to100 tons Ammonia 
Freon 22 
e TYPE D 


Freon 
Methyl Chloride 
Sulfur Dioxide 


Ammonia 


More economical in initial, installation and operat- 
ing costs than a large liquid line Solenoid Valve 
on loads of more than 10 tons Freon 12 and 20 
tons Methyl! Chloride. 


a8 


A self actuated tempera- 


ST. LOUIS 17, MISSOURI 
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SERVICE 
GREATER 


AMERICAN 


1481 Fourteenth Avenue 


George e I. Boone, 739 G. 
William H. Cody, 2nd vali 
Export: Borg-Warner Internati 


SIMPLIFIED 
SATISFACTION 


LONGER OPERATIVE LIFE 


—a sure thing when 


AMINCO 
OIL SEPARATORS 


protect Coils, Condensers, Compressors, 
Valves and Dehydrators by picking oil 
out of the refrigerant stream and AUTO- 
MATICALLY returning this oil to its 
proper place, the crankcase. 


Now that replacements are hard, al- 
most impossible to get, those charged 
with the responsibility of maintaining 
existing equipment are looking for longer 
operative life and reduced operating 
costs. 


Aminco Oil Separators protect com- 
pressors by maintaining correct oil level 
in crankcase and by excluding oil from 
refrigerant stream they enable coils, con- 
. densers, valves and dehydrators to func- 
tion most efficiently. 


These oil separators are made for jobs 
from % H.P. to 120 tons and are used 
everywhere, ashore or afloat, where effi- 
cient refrigeration is desired. 


Full descriptive bulletins on request. 


INJECTOR CO. 


DETROIT 16, MICHIGAN 


Van D. Clothier, i E. 16th St., Los Angeles, Calif. 


idg., 1775 Broadway, New York 19, N. Y. 
10th Floor, Santa Fe Bidg., Dallas, Texas 


onal Corp., 310 S. Michigan Ave., Chicago, IIl. 
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Army Refrigeration Problems 
By P. B, Red ) 
Manager, Rshiaeation and Air Conditioning Division, Perlex PaBY 


” 


Piew ee: 


Dg ere cg Ra LO Ry tar 


Use and Care of Tools 
(Part Two) 


Good tools do not have to be 
babied. If they are well designed 
and of good materials, they will 
stand rough treatment. Their mak- 
ers expect them to be used hard. 
On the other hand, tools can be -and 
often are, badly abused. 


ABUSE OF TOOLS 


Do not use wrenches or pliers as 
hammers, nor screw drivers as 
chisels. 

Use wrenches that fit; if they are 
too loose they will slip and damage 
both themselves and the nut or bolt. 
Sometimes a nut or capscrew will 
stick, so that, to loosen it, the 
wrench must be hammered, or its 
length extended by a piece of pipe. 
So doing overloads the wrench, and 
it may break or bend. 

Before cutting a piece of two-wire 
electric cord or cable with pliers, be 
sure the current is off; otherwise you 
will burn a hole in the Jaws of the 
pliers. 
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te vs the Hew MUELLER BRASS 


“REFILLABLE DEHYDRATOR 


ae 


DEHYDRATING AGENT 


ia 


yey Pe A" 


CONE SCREEN 


(Tubula 


in addition to this convenient feature (see illustration above) Mueller Brass Co. Filters and 
Driers are provided with the CONE SCREEN OUTLET, a specially designed filtering ele- 
ment that adds immeasurably to the life and efficiency of Driers and Filters. 


sufficiently fine 


MUELLER BRASS CO. port nuron, mich. 


INLET SCREEN 


woar avnow 
i <> 


f SILICA GEL % 
~ DEHYDRATOR 


TREAMLIN 


wees Sere 


r) 


g Readily Removable Inlet 


For aly KReflireg / 


When recharging our new Dehydrator, simply remove the inlet plug—back out the slotted - 
inlet screen tube—shake out the exhausted agent, then replace with new. 


Almost all crystalline dehydrating agents are subject to a certain amount of abrasion 
while a dehydrator is in service. Small portions of the. dehydrating agent break down into 
very fine powder and crystals. Unless a well-designed filtering element is incorporated in 
a dehydrator, these fine crystals and powder have a tendency to clog the outlet filter, re- 
sulting in restriction to the flow of refrigerant. 


With the MBCO. CONE SCREEN OUTLET, such finer crystals and powder are forced to the base 
of the cone, leaving the center and tip of the screen open to the free flow of refrigerant. 


In adddition, the cone screen is filled with pure wool which traps such particles that are 


to pass through the screen mesh. 


Particular attention has been paid to screen areas in Mueller Brass Co. 
Filters and Dehydrators, so that each size permits efficient pas- 
sage to the maximum refrigerant volume that is used in a 


particular size refrigerant line. 


WOOL FILLER TO TRAP 
FINELY DIVIDED POWDER 


AUNCLOGGED EXTRA CAPACITY 
SCREEN AREA 


FELT PAD reed 


DISC SCREEN 


FINER PARTICLES OF DRYING ~ 
AGENT SETTLE AT BASE OF CONE 


Use the correct size screw driver 
and avoid damaging either or both 
the screw-slot and the screw driver. 

When cutting wood or insulation, 
watch for nails, screws, or wires, 
that will badly damage the thin, soft 
cutting edge of wood-working tools, 
such as_ saws, bits, planes, and 
chisels. 

‘Keep hacksaw blades tight in the 
frame; loose blades break more 
easily. 

Cutting pliers are made to cut 
copper, soft iron, or other compara- 
tively soft materials. Avoid hard 
metals or larger pieces than the 
pliers were designed for. 

When putting on a gauge, start it 
finger tight, then tighten it by a 
wrench on the shoulder of the con- 
nection; do not tighten it by turning 
hard against the gauge case. 

Be careful not to use a pressure 
gauge on pressures above the maxi- 
mum pressure shown on the gauge 
dial. 

Pressure gauges are provided with 
a small orifice to dampen sudden 
pulsations that are extremely in- 
jurious to the gauge mechanism; but 
it is usually necessary to “crack” 
the valve stem to keep the gauge 
pointer from being wildly agitated. 

Some service men like to use a 
restrictive fitting between the gauge 
and the valve in which it is mounted, 
so as to further protect the gauge. 
Manufactured manifolds have small 
valves that can be adjusted to re- 
strict and further dampen pulsations. 

Many other precautions against 
damage to tools and gauges will 
occur to the careful mechanic. 


CARE AND MAINTENANCE 
OF TOOLS 


After using, tools should be wiped 
reasonably clean and dry. Some 
tools, such as gauges, thermometers, 
calipers, and edge tools, should be 
wrapped or otherwise protected 


against injury instead of being 
thrown in with other tools. The 
threads of gauge connections, taps 
dies, and bits, should be cleaned ty 
free them of dirt and cuttings, ang 
protected by a cap or wrapper. Files 
should be cleaned with a file-card, oy 
a piece of sheet copper. 

Remove the valve from _ smal 
service cylinders occasionally an 
clean the cylinder out. See that the 
valve stem packing is in good shape 
replace it if necessary. 

Clean out torches and leak detec. 
tors, both the tanks and the burners, 
Renew the copper ring in the leak 
detector when it begins to look con. 
siderably eaten away. 


DAMAGE TO THE EQUIPMENT 
BY IMPROPER USE OR 
SELECTION OF TOOLS 

Be careful to not mar or damage 
the equipment by using the wrong 
tool on it.. You or someone else may 
bitterly regret it later when service 
is again needed. 

Use a solid wrench in preference to 
pliers or an adjustable wrench. 

Use a socket wrench or a box 


CPP TT RIL TITHE ee 


WET EXCAVATION JOBS. 


MODERN REFRIGERATION Finps Ever NEW uSES 
BUT FOR REFRIGERANTS YOU CANT BEAT THE OLD STANDGBYS.- 
ANSUL LIQUID SULFUR DIOXIDE — ANSUL 
LIQUID METHYL CHLORIDE .. immeoiatety avaicasie: 


Our technical book , “Ansul Raiigurente” C3" Edition) available upon request 


ANSUL CHEMICAL COMPANY, MARINETTE, WIS. 


‘Now in ‘our SOth year” 
L AGENTS FOR KINETIC'S “FREON -11; 


wrench in preference to an adjust: cen 
able wrench. ew, 
Do not use pliers or an adjustabk ae re 
wrench on valve stems; use a regu i 00 
lar valve stem wrench, preferably of lies 
the reversible rachet type. supP re 
It seems almost unnecessary to — m 
warn against using a pipe wrench on pone 
valve stems, capscrews, nuts, o nounced 
adjustment stems. Open¢ 
Use hammers, cold-chisels, drifts °*P¢™™ 
or punches sparingly. business 
Fit parts, do not drive them. able me 
Start threads finger tight; cross— ‘“Honc 
threading usually results if the nut vegetabl 
is started by a tool. bakery 
Use oil instead of force. of froze 
Tools are a mechanic’s helpers, hisgj domestic 
companions that will help him best wheneve 
if they are well treated. Use the available 
right tool for the job; use it right 
and take care of it. 
New Fi 
Special 
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mit has 
of a n 
processir 
turkeys, 
cost $33 
and will 
Products 


FREEZING THIS 
MUCK 2... 


FREEZING THE MUD BEATS PUMPING in some 
REFRIGERANTS CIRCULATED THROUGH 
PIPES ORIVEN THROUGH THE MUCK AROUND THE DIGGING AREA 
HELP CONTROL EXCESS WATER. 


*FREON-12”ANO FREON-22 
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Marshall Field Co. 


servic Plans Big Section 


rence For Frozen Foods 

a box cHICAGO—Expansion of Marshall 
adjust Field’s small frozen foods section 
known as “The Pantry” on the ninth 
floor into a full department is plan- 
ned as soon as both equipment and 
supplies are available in sufficient 
quantity to justify full-scale mer- 
cong fl to chandising, it was recently an- 
ench on nounced. 


- @ Opened a year ago merely as an 

. drifts experiment, the section is doing a 
business limited only by the avail- 
able merchandise. 


“Honor Brand’ frozen fruits and 
the nut vegetables, and “Frigid-Dough” frozen 
bakery products are featured. Sale 
of frozen meats and poultry, both 
ers, his domestic and game, will be resumed 
im best! whenever supplies again become 
se them available, it was reported. 
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New Frozen Foods Firm To 
Specialize In Poultry 


ESCONDIDO, Calif.—Building per- 
mit has been issued for construction 
of a modern plant here for the 
processing and freezing of. chickens, 
turkeys, and other poultry. It will 
cost $33,000, will employ 50 people, 
and will be operated by the Escondido 
Products Co. 
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One of the “Polar 
Freez’? home and 
farm freezers being 
manufactured in 8, 
12, and 16-cu. ft. 
sizes by Schelm 
Bros., Inc. of East 
Peoria, Ill. Produc- 
tion of these units 
is now underway. 


Schelm Sells Freezers 
On National Scale 


EAST PEORIA, Ill.—W. H. Schelm, 
president of Schelm Bros., Inc., has 
announced that national distribution 
to dealers of “Polar Freez” cold stor- 
age food cabinets began Sept. 1. 

Production of “Polar Freez” units 
in 8, 12, and 16-cu. ft. sizes has 
begun for both domestic and com- 
mercial users. In addition, Schelm 
will build the former Hall air condi- 
tioning units, furnace blowers, and 
attic fans. 

The Chicago sales office of the 
firm, located at North Shore National 
Bank Building, 1737 Howard St., is 
at present engaged in assigning 
nation-wide distributorships for the 
Schelm line. 

The firm has just completed three 
years of specialized war work under 
contract with the War Department, 
assembling assault boats and am- 
munition trailers. 


$200,000 Frozen Foods Plant 
Planned In Los Angeles 


LOS ANGELES — Consolidated 
Frozen Food Corp. has been formed 
in Los Angeles, with a capital of 
$200,000. Directors are: Reed E. 
Callister, of Glendale, Calif.; and 
William M. Steward and Earle E. 
Swem, both of Los Angeles. 


ONE SERVICE MAN TELLS ANOTHER 
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ICE-X quickly cures emergency freeze ups when ice forms at the expansion 
valve or capillary tube. Harmless to use. Great for Freon, Carrene, or 
Methyl Chloride systems . . . The dependable liquid anti-freeze. 


ORDER FROM YOUR JOBBER OR-— 


4 EXCLUSIVE NATIONAL DISTRIBUTOR 
PHE HARRY ALTER CO. tears: 
MB JOBBERS: WRITE FOR SPECIAL PROPOSITION! 3m 


“CHICAGO SHAFT SEALS 


Acknowledged as the industry's most 
effective seal for replacement (even on 
scored or bent shafts) because it has the 
self-adjusting sleevelock. Quickly in- 
stalled. For REAL SATISFACTION never 
accept a substitute. At all jobbers. 


Only Chicos 
Chicage Seals Valve Plates 
ore bes' hove replaceo 
for . valve seats. 
Coldspo'- 


20 NORTH WACKER DRIVE, CHICAGO 6, ILL. 
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MERCHANT & EVANS CO. — 


Unit Coolers 


WITH FOUR OUTSTANDING ADVANTAGES 


1. 
2. 
3. 
4. 


No water drip or condensation. 
No excessive dehydration or sliming. 
Controlled air flow. 


Even distribution of cooled air. 


2035 WASHINGTON AVENUE, PHILA. 46, PA. 
PIONEER MANUFACTURERS OF FIN-TUBE PRODUCTS 


‘ 
- é 


‘CoUs » WATER CO! 


TRIAL COS 
i INE SPRAY COOLERS » INDUSTR 
be DEFROSTIN 


| TRICAL 


FORMER COOLERS 
AIR CONDITIONING, 
‘CONS © WATER COUS 
TRIACONLS 2 UNIT 
BRINE SPRAY COOLERS + 
. CAL DEF 

! SE GOLENS « EVAPORATIVE 


EVAPORATIVE DIESEL saci : 


NG, HEATING 


COOLER 


“ E . - ¥, rN s 
EVAPORATIVE DIESEE coo 
EORMER COOLERS ° HEAT 


AIR CONDITIONING, HEATING 


R 
COs * WATER COILS ° COMME 


TRIAL COILS © UNI 
BRINE SPRAY COOLERS 
» ELECTRICA 
tuRE COOLER 


t 


‘FORMER C 
bye CONDITIONING, 


ATER COWS , 
Lg « UNIT COOL 
LERS «+ INDUST 
EFROSTING L 
VAPORATIVE 


e}: 
LER 


« INDUST 


s » EVAPORATIVE 
COOLERS ¢ 


Se HEA 
pita HEATING 


« ELECTRICAL D 
TURE COOLERS ° E 
EVAPORATIVE DIESEL COO es 
FORMER COOLERS ° HEAT EX ~_ 
AIR CONDITIONING. HEATI 


| TER COILS 
COWS " _ sire 


ee 6 NEAL ee ee 
G, HEATING AND coo 


LS « COMMERCIAL AND 


~ COMMER 


« INDUSTRIAL : 
NG LOW TEMPERA-' 


EVAPORATIVE TRANS- 


ttt So ati 


S « EVAPO ‘ 
EXCHANGE EQUIPMENT . 


L DEFROSTING | 
EVAPORATIVE TRANS: 
T EXCHANGE 


N 
COMMERCIAL A 
/ ERS « INDUSTRIAL 


RIAL DRY COOLERS. 


LERS « EVAPORA 


« COMMERCIAL AND | 
“COOLERS ¢ INDUSTRIAL 


LING 


AND. COOLING. 
ClAL AND INDUS- 
5 « INDUSTRIAL 
DRY COOLERS 


CONDENSORS | 


RATIVE TRANS 


AND COOLING 
CIAL AND INDUS- 


ow TEMPERA~ 
CONDENSORS . 


EQUIPMENT *. 
AND COOLING 
D INDUS- 


OW TEMPERA- 
CONDENSORS * 
TIVE TRANS- 
GE EQUIPMENT ° 
AND COOLING 
NDUS- 


| SaaS * 
oq aay “ cos & Pr — ve Pa et eo < aE: 
| | poe ar er AL ON Y/ | 
t ¥ gal oe A = * o 7 5 oo ; }) , <’ ee P é& . : 
SS oo a yl a | 
aunt 2 eee A | a" | ye | 
|  t | to & ” 
a | 
LAL DRY COOLERS ‘ 
OW TEMPERA- Nag 
CONDENSORS * a 
OLERS * EVAPORATIVE NS- = 
TURE CO DIESEL COOLERS * EVAPORATIVE TRAM | a 
EVAPORATIVE AANGE EQUIPMENT ° | ” 
it right = 
UL | a 
EAA ~ | a 
| Z ; OOLERS * "Weim BHANGE EQUIPMENT: ® | ae 
A| om VO" coma NS HEAT . 
Z GREAT | Pr 4 ” WORKS LIKE A MEA MENT 3 
om STUFF/ MLL CHARM / ME TRANSFER EQUIP | 
\ ao 7 Qe: 
ee Vid . Sis | 
ee cls" ear alicia 
Ae SNe 2 ee ae Se > <> SHE maRLO COIL COMPANY ¢ ST- “ 
D)>,\ TH / =< ELIMINATES $[@OCQRY eon sll Ree ARERCORS 
Wed MOISTURE TROUBL Sy @ VE CC | 
| 7 | 
a 5 « INDUSTRIAL 
some ae 
v6 | . 
ncaa : 
) | care capri aatee a tener seerrannerec <2 ‘EVAPORATIV ' | | 
usel a taee : Bes — . 
| 2 cous « W 
UL * a TRIAL CO | | 
ABLE Be: ee: BRINE SPRA | 
ae : ee | 
Baas Saas lai “ay =. | . 
id a : Be i MMe” oe “ye | ? 
Ns. . | : 4 
ee CHICAGO SEAL CO. | ~ 
4-22 : Se | bs 


AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 8, 1945 


_ GENUINE ~ se 
- MAYFLOWER, ~ 


MAYFLOWER PRODUCTS, INC. 


13 S. Sth St., Richmond, Ind. 


Get These Profits 


Refrigeration and insulation 
distributors make an extra 


selling the NEW 


MASTER 
FOOD CONSERVATOR 


Master Manufacturing Corp. 
121 Main St. Sioux City 4, Iowa 


MASTER FOOD 
700,000 conserVATORS IN USE 


profit 


a 


B 


REFRIGERATION 

SUPPLIES, }NC. 
Atlanta Jacksonville 
Tampa Charlotte 


“The South’s Largest 
Refrigeration Supply Jobber’ 
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‘Short Course’ at State Universities To Train 


Veterans and Others In Locker Plant Work 


— 


First School May Be Opened Next Spring 
At Ohio State; Associations Sponser It 


By Phil B. Redeker 


CHICAGO-—-Future operating per- 
sonnel of refrigerated locker storage 
plants may get their training in 
“schools” that will be held at state 
institutions of learning, under the 
sponsorship of the Frozen Food 
Locker Supplies and Manufacturers 
Association, and the National Frozen 
Food Locker Association. 

It is likely that the first of these 
schools will get underway next 
spring at Ohio State university. The 
staff of the Ohio State college of 
agriculture has offered its facilities, 
and committees from the association 
are to work out details of the pro- 
gram with the staff. 

There are two main purposes be- 
hind this idea of a school for train- 
ing locker plant operating personnel. 
One is the general need for a train- 
ing program to teach the techniques 
of a business that is so relatively 
new that there are few experienced 
hands available. 


Second general purpose is to offer 
training opportunities for returning 
veterans of the armed services to 
train themselves for opportunities in 
the refrigerated locker plant field. 

The associations and individual 


members reported widespread in- 
terest among GI’s in the locker plant 
business, with the result that a need 
seems evident for directing this in- 
terest into a channel whereby the 
veterans can’ learn something about 
the field. 

The agricultural schools or de- 
partments at the state universities 
have facilities and the staffs of in- 
structors available to teach the 
courses. A committee from the 
Locker Manufacturers and Suppliers 
Association inspected the facilities at 
Ohio State university and expressed 
themselves as more than satisfied 
that they would fill the bill. How- 
ever, it is recognized that members 
of the industry will have to con- 
tribute some of their knowledge, and 
also perhaps some equipment in 
order to round out the course and 
make it complete. 

Prof. H. D. Brown of the college 
of agriculture of Ohio State univer- 
sity attended the recent meeting of 
the Locker Manufacturers and Sup- 
pliers Association in Chicago, and 
described some of the facilities and 
gave an outline of the course. 


There are laboratory facilities and 
_~> 
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wy 


INSTALLATION SHOWING 


DENSING UNIT. 


NO ELECTRIC HEATERS 
NO BRINE SPRAY 
NO WATER SPRAY 


Write for 


Bulletin T-V-345 N 


KRAMER TRENTON COMPANY 
Tienton, New. fersey 


THERMOBANK 
AND DEFROSTING CONTROLS WITH CON- 


THERMOBANK EVAPORATOR INSTALLATION 
IN MINUS 20° F. ICE CREAM HARDENING 
ROOM. 


With the Thermobank a 
low temperature system is 


just as automatic as a 40° 
system. | 


equipment for studies in meat 
slaughtering, poultry freezing, meat 
and fruits and vegetable processing 
by freezing. There are also cold test 
rooms for studies in a study on the 
operation of cold rooms. 

The university’s staff on ac- 
countancy and business operations 
could provide courses on the business 
management of the locker plants. 
However, Prof. Brown requested that 
the industry supply speakers who 
would cover some of the actual oper- 
ating problems of locker plants. 

Prof. Brown said that the instruc- 
tion would be offered in what is 
known as a “short course” of 11- 
weeks’ duration, with full-day classes. 
Part of the time would be given over 
to classroom instruction and lecture, 
and part to two or three-hour labo- 
ratory periods in which the students 
would engage in the actual process- 
ing work and operating the equip- 
ment that is found in a locker plant. 

The tuition fee for such a course 
would probably be about $60, Prof. 
Brown indicated. Students would 
also have to pay for their own board 
and lodging, and incidental expenses. 

~-Louis Uhrig, president of the 
National Frozen Food Locker Asso- 
ciation, declared that most of the 
present plant operators favored such 
a school. 


OPA Prices Established 


For Victor Freezers 


WASHINGTON, D. C.—Maximum 
net prices for three models of 
Quick Freeze units, manufactured by 
the Victor Products Corp., have been 
set by MPR 591, Order 12: 


Todis- Todeal- Tocon- 
tributors ers sumers 


Model Q 4510—10 cu. ft., 
Y4-hp. condensing unit $215 $258 $430 
Model Q 4518—18 cu. ft., 


Y,-hp. condensing unit 285 342 570 
Model Q 4526—26 cu. ft., 
Y2-hp. condensing unit 350 420 700 


The above figures may be increased 
by as much as $6 to each class of 
purchaser for crating costs actually 
incurred, and are subject to the cus- 
tomary discounts and allowances 
observed during March, 1942. 


Oklchoma’s Law on 
Locker Plants Sets 
Proper Temperatures 


OKLAHOMA CITY, Okla. — Okla. 
homa’s new locker plant law, in 
effect now, contains specific regula. 
tions covering temperatures to be 
maintained, a section dealing with 
toxic refrigerants,- and a restriction 
on the kind of food that can be 
stored in public locker plants. 

Section 11 provides that the locker 
plant’s refrigeration system must be 
equipped with accurate controls for 
the automatic maintenance of the 
temperatures required. 

The controls must be able to buck 
conditions of extreme outside tem- 
peratures and peak load conditions 
within, and still hold the following 
temperatures: ‘ 

In the chill rooms (holding rooms), 
temperatures of 34° F., plus or 
minus 2°, with a tolerance of 5° for 
a reasonable time after fresh food 
has been put in for chilling. 


HOW COLD? 


In the sharp freeze rooms or com- 
partments, 10° or more below zero F,, 
or 0° F. or lower when forced. air 
circulation is used, with a tolerance 
again of 5° for either type of in- 
stallation for a reasonable time after 
fresh food has been put in for sharp 
freezing. 

In locker rooms, 0° F., with a tol- 
erance of 3°. 

The same section calls for direct- 
reading thermometers in the chill 
and sharp freeze rooms, and for ac- 
curate self-recording thermometers 
in the locker rooms, of a type that 
must be approved by the state com- 
missioner of health. 

Section 8 rules that any plant 
using a toxic gas refrigerant must 
keep at least one gas mask ready 
for emergencies. 

Section 7, set up perhaps as a bar 
aganst locker users who might plead 
that all that meat was just pointless 
old stuff being saved for Rover, 
states that only food intended for 
human consumption can be stored in 
locker plants. Exception can be 
made only upon order from the state 
health commissioner. 

The Oklahoma act covers the 
other aspects of licensing, construc- 
tion finish and equipment, inspection, 


FROZ-N-FOOD 


LOCKERS © 


INCREASE PROFITS 
with this 
LOCKER LINE 


For more profits, 

sell A-S-E Froz-n- 

Food Lockers. 

Note these _ fea- 

tures: 

e Glide - easy 
drawer action 


e Sturdy steel 
construction 


e Rich two-tone 
finish 


e Drawer units 
are shipped 
factory as- 
sembled 


A-S-E Froz-n- 
Food Lockers 
have earned the 
nation-wide pref- 
erence of locker 
users... they’re 
the attractive 
lockers that mean 
profits for you, 
satisfaction for 
your customers. 
Write today for 
additional infor- 
mation. 


ALL-STEEL-EQUIP COMPANY, INC. 


450 GRIFFITH AVE. AURORA, ILL. 


Y and sanitary regulations in line with 


the pattern set by the Illinois act 
in 1942. 

It also makes a requirement initi- 
ated by the state legislature of Utah 
in its locker plant act: The state 
board of health must pass on any 
proposed locker plant plans before 
construction can begin. 


$25,607 Bid Is Winner 
For Providence Plant 


PROVIDENCE, R. I.—A_ quick 
freezing plant and a cold storage 
room, capable of freezing 3,500 
pounds of food daily, and _ storing 
300,000 to 400,000 pounds, will be 
installed in the basement of the 
general store at Howard. Low bidder 
for the project was the Commercial 
Freezer Corp. of Providence, with 4 
figure of $25,607. 


Van Nuys, Califonia, Plant 
Will Cost $16,000 


VAN NUYS, Calif.—Plans are be 
ing completed for the construction 
of a frozen food storage building and 
locker plant at 21229 Sherman Way 


here for Charles Bader of 465! 
Sepulveda Blvd. 

The concrete and masonry struc 
ture, with lockers and refrigeration 
equipment, will cost $16,000. It wil 
| cover an area of 110 by 148 feet. 


for Conventional and 
Hermetic Type Compressors 


Write for illustrated catalog and price list. 


Offers 


(1 ) Complete inventory record. 
(2) Part nuumbers always visible. 
(3) Easily stored in bins or on shelves. 


HASCO, inc. 


GREENSBORO, WN. CF: 
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on }Grocer or Butcher Who Plans To Install 
lockers Should Offer “Complete Service’ 


Third of All Successful Locker Plants Now 
Operated in Conjunction With Food Stores 
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CHICAGO—A third of the nation’s 
successful locker plants are being 
operated in conjunction with retail 

ceries or meat markets, but the 

cer or butcher who is considering 
adding a locker plant must be pre- 
pared to offer “complete service,” 
advises Albert Guggedahl, executive 
secretary of the National Frozen 
Food Locker Association. 


In a statement prepared for the 
National Association of Retail Gro- 
cers, Mr. Guggedahl suggests grocers 
and meat market operators “look 
upon the locker plant business as 
capable of standing ‘on its own feet,’ 
and avoid the philosophy that you 
must go into it to protect your pres- 
ent business.” 


COMPLETE SERVICE VITAL 


Complete service is now looked 
upon by locker plant operators as a 
requisite to properly serve patrons, 
and is also a necessity for income, 
declared Mr. Guggedahl. 

“Rental of lockers alone, without 
service, affords small margins of 
earnings, charges for services bring 
regular revenue, though they must 
necessarily be within reasonable 
limits, so patrons will realize value 
received,” he said. 

“The early and pioneering locker 
plants offered only a storage service. 


Sooner than he expected, the locker. 


plant owner met the demands of 
patrons to furnish additional serv- 
ices: 

“(1) chilling rooms for meat car- 
casses, (2) cutting and grinding 
meat to the patron’s order, (3) 
adequate wrapping by moisture-proof 
materials for quick freezing and stor- 
age, (4) quick freezing of meats, 
fruits, and vegetables, (5) lard 
rendering, (6) smoking and curing 
hams and bacons, and (7) in many 
localities the service includes mer- 
chandising on a small scale of com- 


mercially packed frozen fruits for the 
convenience of the patron. 


“Individual locker box rentals 
vary from $10 to about $18 per year, 
dependent upon size of locker, loca- 
tion, type, and design,” continued Mr. 
Guggedahl. “In some sections of 
the nation, lockers are called ‘food 
cupboards,’ with capacity from 16 cu. 
ft. up to 30 cu. ft. The customary 
steel constructed lockers range from 
4% cu. ft. to 7 cu. ft. 

“Service charges for chilling, cut- 
ting, wrapping, and quick freezing 
are customarily, nation-wide, in the 
bracket from two cents to three cents 
per pound for meats. Fruits and 
vegetables are often packed by the 
patron, in cartons provided by the 
locker plant. Cartons are sold at 
little or no profit, and the charge for 
quick freezing is quite low. It is 
pointed out that variation in types 
and class of services offered effect 
rates in corresponding ratio. 


WHAT OPERATOR SHOULD KNOW 


“Serious study and attention are 
recommended prior to entering the 
frozen food locker business,” Mr. 
Guggedahl advises grocers and 
butchers. 


“(1) The operator should have 
knowledge about meats and proper 
care. The business also involves 
‘service to the patron,’ and the pros- 
pective locker plant owner should be 
service- and sales-minded. 


““(2) Costs must be checked. The 
average, at this time, for complete 
installations varies from $30 to $50 
per locker, not including the building 
and grounds. Thus, a plant of 300 
lockers will involve an investment of 
$9,000 to $15,000. 

“(3) Survey the community as to 
its needs for a locker plant, including 
a canvassing and listing of number 
of prospective patrons within the 
trade territory of that community. 


How a Locker Plant and Grocery Store Combination Is Set Up 
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Layout of a combination locker plant-retail food store, in this case apparently a store of the semi self-service 


type. 


some kind of a food retailing setup. 


It is estimated that one third of the nation’s locker plants are now operating in conjunction with 


The heavy lines enclose the insulated rooms in the locker plant part 


of the building. 


“(4) Visit nearby locker plants, 
see the set-up and facilities. Discuss 
with owner the possibilities in the 
business. 


“(5) Contact experienced and reli- 
able contractors, assuring yourself 
on recommendations as to size of 
plant, the layout, the equipment. 
Compare several contract estimates, 
and consult local bankers and invest- 
ment people before entering into 
contracts and financial obligations. 


“It is estimated by national and 
state locker leaders that the number 
of plants [nearly 6,000] will increase 
100% within the next few years,” 
said Mr. Guggedahl. ‘Certain it is 
that rural and urban patrons alike 
recognize the services of locker 
plants from the standpoint of con- 
servation of food availability of fresh 
foods at all seasons of the year by 
the quick freezing process, and the 
economies of providing their own food 
supply in several varieties. ... 


“The locker plant of tomorrow is 


SERVE-SELF. STORES MED. 


in an excellent position to ship in 
large quantities of such foods, stor- 
ing them in refrigerated rooms and 
making them available to its patrons. 

“Essentially, the locker plant will 
remain a_ service institution,” be- 
lieves Mr. Guggedahl. “The exclu- 
sive locker plant will seldom broaden 
its field to include retailing of foods, 
generally. Retailers need not be 
alarmed over possible competition 
from locker plants, in their field.” 


$50,000 Geortie Plant 


MILLEDGEVILLE, Ga. — An- 
nouncement of plans to build a new 
locker plant here costing approxi- 
mately $50,000, have been made by 
Charles Pennington. 


Mr. Pennington also said that 
in addition to the various processing 
and storage rooms, the new plant 
will include a modern market. 
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PROFITABLE 
° FOR DISTRIBUTORS 


e The modern retail food store is 
headed towards self-service . . 

needs self-service produce and 

dairy displays to get maximum 

volume and profit. Commercial refrigerator 

dealers must have them to sell. 


Smart are those distributors who 

have planned to go ahead with Sherer. They 
know that Sherer self-serve display and storage 
cases for produce and dairy products are the 
best to be had—designed for the job, 

efficient in performance, 
economical in operation. 


VEGETAIRES ... DAIRY CASES... REACH- 
IN REFRIGERATORS . . . WALK-IN COOL- 
ING ROOMS . . . MEAT AND DELICATES- 
SEN DISPLAY CASES ... FREEZERS... all 
are included in the Sherer franchise 


REFRIGERATOR PRODUCTS 
SHERER-GILLETT CO., Marshall, Mich. 


DIMPLES DRIVE DRILL 
CLOSE TO POINT WHERE 
WORK IS BEING DONE 


Now you CAN drill faster — and not worry about 
drill breakage! The Hartwell Protector & Depth 
Gauge protects drills at their weakest point, pre- 
vents them from bending or breaking. Equally im- 
portant, it controls depth of hole or travel of drill. 


The Hartwell Protector & Depth Gauge improves 
drilling accuracy ... saves drills... cuts drilling 
costs... reduces lost time on the job. Its rounded 
nose protects the drilled surfaces. 

The Hartwell Protector & Depth Gauge is avail- 
able in 15 sizes from 1/16 through “F.” Sizes 1/16 
through 10 are held to 4"o.d. to fit standard drill 
chucks. Larger sizes are held to 44". d. 


. 4 GAUGE CONTROLS DRILL DEPTH = SLOT LOCKS DRILL SETTING 


. cwsries oesve ven 
- ASK YOUR JOBBER about the new Protector & Depth Gauge 


Single source for 779 production parts and tools 


RAR SS etna 


3417 Crenshaw Boulevard, Los Angeles 16, California 
Dallas, Texas * Kansas City, Kansas 
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WANTED 


Air conditioning and ventilation engineer to assist department 
head with correspondence, supervision of design, purchase 
requisitions and reports for cooling and ventilating systems 
involving duct work, supply and exhaust ventilating fans, air 
conditioning and cooling plants for commercial, industrial and 
power plant buildings. Position is with a large well known 
engineering and construction company, with home office in 
New York City. Applicant should have not less than five 
years of practical experience and must have ability as a 
correspondent and knowledge of drafting room procedure. 
State experience, salary expected, availability. This position 
offers definite advantages for the post war period. 


Portable Parts Cleaner — 
Uses Compressed Air 


DETROIT—A new portable type 
parts cleaning machine, which agi- 
tates the cleaning fluid by air pres- 
sure, was recently announced by the 
Park Chemical Co. here. 

No heat is required in this new 
Parko unit to remove grease, grime, 
and carbon from machined parts, 
castings, gears, electrical parts, in- 
struments, tools, etc., the company 
claims. 

Two systems of cleaning are com- 
bined in the one unit. Large parts 
to be cleaned are placed in the tank 
and the cleaning solution is agitated 
by means of air pressure. 

Small parts such as screws, wash- 
ers, etc. are placed in the round bas- 
ket and soaked in the solution for 

de> 


/ FILTERPURE 


Li Ceiling Reach-in Units 


Box 1803 
Air Conditioning & Refrigeration News 


REY Dae 


-with These 4 Important Features: 


3. CONTROLLED AIR MOVEMENT 
Positive air circulation provides a tem- 
perature difference from top to bottom 
of only 1°. 


1. COMPLETE AIR PURIFICATION 


The patented and exclusive Filterpure 
method allows the storage of all types 
and kinds of food without contamina- 
tion or odor. 


4.NO SHELF CUTOUT 


The unit is‘so compact that it is in- 
stalled above the first shelf. 


2. HIGH HUMIDITY 


Ample coil surface combined with cor- 
rect air volume results in a humidity 
in excess of 90%. 


Let us send you complete information 
about our new line of cooling units. 


qu ober BETL CORPORATI 


HAMMOND, INDIANA 


What's New 


a few minutes, the basket being re- 
volved or swished by hand. After 
the parts have been cleaned, the rack 
is placed on an attached drain-shelf 
which drains the solution back into 
the tank for re-use. 


Parts are then blown dry by means 
of the air gun and rinsed with water 
or petroleum spirits. It is only then 
necessary to attach this machine to 
the air-pressure line and it is ready 
to operate; there are no mechanically 
moving parts and no electricity is 
needed, the company says. 


Aerosol Bomb Will Soon 
Fight Home Front Insects 


MANSFIELD, Ohio — War-famed 
Bug Bomb aeroso] dispensers, used 
by the armed services to combat 
malaria and yellow fever in the 
South Pacific and in insect-infested 
areas of other fighting fronts, will be 
available to civilians in the near 
future, it was announced by the 
Westinghouse’ Electric Appliance 
Division, developer of the dispenser 
in conjunction with government 
agencies. 


“Combining the wonder-chemical, 


* * 


“Freon” provides 
the pressure that 
explodes this lethal 
mist into the air, 
introducing death to 
household insect 
pests. Each bomb 
holds enough aerosol 
under pressure to 
clear flies and cock- 
roaches from 10 
average sized homes. 
DDT and pyrethrum 
are the ammunition. 


* * * 

long-lasting DDT with the quick- 
acting pyrethrum insecticide, the 
bombs differ from other insecticide 
dispensers in that they release an 
aerosol—or fine mist—into the air to 
kill in seconds flies, lice, roaches, and 
other bugs,” reported J. H. Ashbaugh, 
vice president in charge of the divi- 
sion, which during the past three 
years supplied the Army with 
27,000,000 of the pint-sized insecticide 
dispensers. 


“The insecticide is propelled into 
the air in particles so fine that there 
may be 100,000,000 of them in a 
single drop of liquid,” he explained. 
“Freon,” the same gas that creates 
“cold” in refrigerators, provides the 
pressure to expel the insecticide. 

“Each Bug Bomb,” he pointed out, 
“contains a pound of aerosol, suffi- 
cient for 12 to 14 minutes of spray- 
ing—enough to ‘de-bug’ 150,000 cu. 
ft. of space, or the equivalent of 10 
to 15 average size homes. To kill 
mosquitoes, we recommend four 
seconds of spraying per 1,000 cu. ft. 
—equal to a room 10 ft. by 10 ft. by 
10 ft.” 


Twelve seconds per 1,000 cu. ft. is 
sufficient to kill flies and larger in- 
sects, Westinghouse studies show, 
Mr. Ashbaugh said, while 30 seconds 
should be allowed to rid the average 
small kitchen of roaches. 


Westinghouse plans national dis- 
tribution of the Bug Bombs after an 
initial test advertising and marketing 
campaign is conducted in Jackson- 
ville, Fla. The civilian product will 
be made only at the East Springfield 
Westinghouse plant. 
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No distillates, which sometimes 
leave smelly or combustive odors, 
are used in cleaning filters with 


this process. 
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Under this new process, which 
takes under 13 minutes, the filter is 
removed and immersed for only si§ yo sit 
minutes in a tank of cold Turcifcteg at 
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BETHESDA, Md.—A radical de- 
ure from the regularly establish- 
ed practice of merchandising food, 
which has passed the experimental 
stage, is exemplified in the retail 
frozen food store of the Deepfreeze 
Sales Agency in this suburb of 
Washington, D. C. 

A feature of unusual interest to 
the store visitor is the entire absence 
of any visible foodstuff, as it is all 
placed in the 11 Deepfreeze units 
placed along the wall. It might be 
said to resemble an ice cream store. 
No bins or shelves filled with vege- 
ll typesatables and fruits usually seen in a 

condi-#food store, but neat white freezers 
aircraft[full of packaged frozen foods. 
labora-{* AS a compensation for the absence 
Inc. offpof visible display of food, attractively 
e. colored decalcomanias depicting vari- 
irer togous kinds of foods are placed on the 

usinggwall over the freezers. As one cus- 
| whichgtomer expressed it, “To look at that 
juicy steak, just makes me drool.” 


BULLETIN BOARD PRICING 


The store is operated on the 
cafeteria plan, a bulletin board 


process 


~ 


00 To 700 Customers Daily Carry 
heir ‘Tray’ To Buy Frozen Items 


distributors. Several similar stores 
have been established in various 
parts of the country. 

Evidence of the success of this 
particular store is attested to by the 
fact that it serves on an average 
of from 500 to 700 women customers 
a day. 

Although fruits and vegetables are 
bought frozen and maintained at 0° 
F. in the dispensing units, meat is 
bought in the bulk and processed on 
the premises. It is aged at 37° F. 
and frozen in the freezer room at 
from 0° to -5° F. 

Experiments are being conducted 
in the freezing room with both 
“Freon-12” and “Freon-22” refriger- 
ants to determine their relative per- 
formance values. 


EQUIPMENT FEATURES 


The refrigerating equipment for 
the meat processing is installed in 
the basement and consists of two 
3 hp. water cooled condensing units 
operating 24 standard Deepfreeze 
cylinders, and a single 1 hp. con- 
densing unit used for the meat aging 


‘Cafeteria Style’ Frozen Foods Store 
n Capital Suburb Is Designed To 


Stimulate Sale of Home Freezers 


de> 


— 
compartment. The electric power 
bill, including lighting and all acces- 
sories, is less than $100 a month. 
An ante-room to the freezer is cooled 
entirely by the spill from the freez- 

-ing room, no cooling coils being 
installed therein, and a temperature 
of 37° F. is maintained. 


It is the opinion of the distributor 
of the refrigerating equipment that 
such a store has been and will con- 
tinue to be of inestimable value in 
stimulating the sale of food freezing 
equipment, an opinion verified by the 
large number of orders they already 
have on hand, pending their ability 
to procure the material. 


EFFECT OF COMPETITION 


In answer to an inquiry as to the 
effect of the store operation on their 
neighborhood competition, the follow- 
ing incident was related as being 
indicative. 


A neighboring grocer, who previ- 
ously sold only a small amount of 
frozen foods, advised the Deepfreeze 
sales agency that he was going to 
cut his prices and undersell them on 
all competitive articles. No attempt 
was made to meet this competition 
and, after a short time, the grocer 
reinstalled his former prices and all 
was serene. 


wall indicates the unit prices and 
the corresponding ration points, if 
any, that are required. Having de- 
cided on the purchases desired, the 
customer selects a tray and proceeds 
along the counter, is served by smart, 


attractive saleswomen, pays' the 
cashier, and the transaction is com- 
pleted. 


A wide variety of items aré offered 
for sale, including meats, fish, fowl, 
vegetables, fruits and fruit juices, as 
well as cooked foods, such as stew, 
pies, and muffins. 


MERCHANDISE CARRIED 


Vegetables and fruits are bought 
ina frozen state in retail and institu- 
tional size packages. The only other 
merchandise carried for sale in addi- 
tion to frozen foods, is a complete 
line of packaging material, such as 
cartons, paper, twine, cellophane, etc., 
for owners of home freezing units 
who want to do their own processing. 

The site chosen for the store, se- 
lected atfer extensive search and 
lon offconsideration of various locations, is 
given “Mi, particularly good one, in that 
vay ditEgethesda is the shopping center for 
eam Off, high class residential area includ- 
into oiling the fashionable Chevy Chase 


section. 
ic 


Customers frequenting the store 
Sontrols 


| are 4 
shorten 


which 
filter is 
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represent an excellent cross-section 
of the community ranging from 
housewives in the moderate income 

brackets to chauffeurs of expensive 
err automobiles whose large purchases 
ego - dolwmindicate their employers have already 
. 7 installed freezers in their homes. 


SOURCES OF SUPPLY 


Merchandise is procured generally 
from local brokers, processors, and 
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Good personal relations were main- 
tained with the grocer by the frozen 
food personnel and he later admitted 
that, since the advent of the new 
store, he had sold much more frozen 
food than he ever had before. To 
make the story complete, the grocer 
subsequently bought from the dis- 
tributor a 27-cu. ft. freezer for his 
own store. 


The above described operation 
appears to be one method of handling 
what is destined to be a definite 
trend in our marketing and living 
conditions. A recent survey, accord- 
ing to Today’s Business, conducted 
among approximately 14,000 food 
stores in a large city, showed that 
even now one third sell frozen foods 
and a great many more plan to sell 
them as soon as they become avail- 
able. 


The survey also showed that fully 
one-half of the grocery stores sell 
frozen foods, nearly one-fourth of the 
meat markets, one-fifth of the deli- 
catessen shops, an eighth of the fruit 
and vegetable stores, and smaller 
percentages of other types of food 
stores. 


B.W. Alvey Now on 
Frididaire’s Staff 


DAYTON, Ohio—B. W. Alvey has 
been appointed range and water 
heater specialist for the Frigidaire 
division of General Motors Corp. 
here, according to an announcement 
by H. M. Kelley, appliance sales 
manager. 

Mr. Alvey comes to Frigidaire 
from the position of production 
service specialst for WPB in Cin- 
cinnati. Prior to that he was the 
resident production specialist for 
the army-navy electrical production 
agency in that city. 

Since he began his business career 
as manager of Alvey’s General Store 
in Winnebago, Minn., he has held 
such positions as: sales supervisor 
and divisional merchandise manager 
for the Northern States Power Co., 
Minneapolis, Minn.; assistant divi- 
sional manager and district repre- 
sentative for the Edison General 
Electric Appliance Co., Chicago; and 
assistant sales manager for Basca 
Mfg. Co., Indianapolis, Ind. 


Regardless of beauty of design—stream- 
lining—or modern lighting —the utility 
of refrigerated show cases is only as 
efficient as their condensing units. So, if 
you are contemplating the purchase of 
refrigerated show cases, make sure that 
‘they are equipped with reliable, proper 
‘capacity condensing units— Brunner 
‘Condensing Units! Brunner Units are 


backed by 37 years of specialized expe- 


stience in the design and production of 
compressors. Thousands of Brunner 
Condensing Units are giving efficient 
and economical service not only in our 
country, but all over the world. And 
‘small wonder, lookat how theyare made! 


Following its assembly, every Brunner 
Compressor is run for 24 hours in an 
air-conditioned room and then dis- 
assembled and every part inspected. It 
is then reassembled and tested again. 


Initially only the finest materials are 
used and the closest tolerances are 
maintained in their manufacture. 


Brunnner engineering has not only 
kept pace with improvements in the 
industry, it has, in fact, set the pace! 
Brunner cooperates with case and cab- 
inet manufacturers enabling them to 
adopt many modern improvements 
in design and utility of modern cases 
and cabinets. 


Whether you are now prepared to 
place an order or are contemplating 
a post-war purchase of a refrigerated 
show case or cabinet, remember that 
its efficiency, reliability and economy 
depend upon its refrigeration condens- 
ing unit. Specify Brunner Condensing 
Units and be sure of a cabinet or case 
that will give you many years of reli- 
able and economical operation. 


BRUNNER MANUFACTURING COMPANY 


UTICA 1, NEW YORK, U.S.A. 


THis NEW BEN-HUR 
FARM and HOME 
FREEZER BELONGS 


TODAY, in communities all over America, dealers are 
placing advance orders with BEN-HUR Distributors for the 


new Ben-Hur Farm and Home Freezer. 


They know that 


many of the 900,000 annual new home builders, will 
specify in their plans the health-preserving, budget-saving — 
advantage of home food freezing. Each of these 
forward-looking dealers is preparing to benefit, profit-wise, 
by this nation-wide sales opportunity. 


The engineering “know-how” and skilled craftsmanship 
acquired during more than 33 years of producing quality 
products will be built into each of these amazingly efficient 


BEN-HUR Farm and Home Freezers. 


All of the 


advanced performance features developed by BEN-HUR 
engineers — plus all that is best in cabinet design, 
construction, and styling — will charactesize the BEN-HUR 


Line. 


Every unit soundly, durably built — properly, 


lastingly insulated — laboratory-tested under all service 
conditions . .. A complete range of sizes for every family 


need, city or rural. 


Your Profits and your CUSTOMER-PRESTIGE will 
increase with every Ben-Hur Farm and Home Freezer you 


sell. 
still available. 


Write us at once about the Ben-Hur Dealerships 


324 East Keefe Avenue ¢ Milwaukee 12, Wisconsin 


Continuous Manufacturing Since 1911 


FARM & HOME FREEZERS f= 
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PATENTS 


Weeks of Aug. 21 & 28 


2,383,354. REFRIGERATING APPARA- 
TUS. Wilford H. Teeter, Dayton, Ohio, 
assignor to General Motors Corp., Dayton, 
Ohio, a corporation of Delaware. Applica- 
1943, Serial No. 


tion Oct. 29, 508,141. 


1 A refrigerator cabinet having a bot- 
tom wall, a top wall, and an upright wall 
structure forming a food storage chamber 
within said cabinet, means in said cabinet 
top wall providing an access opening for 
said chamber, movable means normally 
closing said chamber access opening, a 
sheet member disposed over said cabinet 
top wall, a sheet member disposed over 
said cabinet upright wall structure, the 
juncture of said top wall with said 
upright wall structure providing an ex- 
posed corner’ extending horizontally 
around the top of said cabinet, said first 
and said second named sheet members 
having their edges at said corner termi- 
nating short thereof and in spaced apart 
relation to one another, and a non- 
metallic resilient element interposed be- 
tween, and concealing the spaced apart 
edges of said members and being secured 
to said cabinet to form the exterior wall 
of said corner. 


2,383,423. AIR PURIFYING AND CON- 
DITIONING SYSTEM. Carleton E. Steins, 
Merion, Pa., assignor to The Pennsylvania 
Railroad Co., Philadelphia, Pa., a cor- 
poration of Pennsylvania. Application 


1. An air purifying and conditioning 
system for railway passenger cars and the 
like having seats serially arranged along 
one of its side walls, comprising a refrig- 


erating compartment at one end of the 


car; an air flow duct with lateral dis- 
charge openings at the ceiling of the car, 
connecting into the refrigerating compart- 
ment; an air return inlet into the refrig- 
erating compartment adjacent the car 
floor; blower means within the refrig- 
erating compartment for causing circula- 
tion of the air between said compartment 
and the passenger space in the car; a 
continuous hollow longitudinal shelf-like 
projection extending inwardly from the 
side wall of the car with inlet apertures 
in its bottom, directly over the seats, and 
constituting an auxiliary air return duct 
which communicates with the suction 
side of the blower means in the refrig- 
erating compartment; and filter means at 
the delivery end of the return duct for 
removing smoke and fumes from the air 
before it is released into the refrigerating 
compartment for recirculation in the car. 


2,383,486. REFRIGERATION MECHA- 
NISM. Ruolf A. Isenberg and Richard 8S. 
Pershing, Los Altos, and Clarence Van 
Houden King, Jr., Edward D. Patton, and 
Robert Caraway, San Francisco, Calif., 
assignors to Perishables Shipping Equip- 
ment Co., a corporation of Nevada. A,pli- 
cation Feb. 8, 1939, Serial No. 255,244. 
12 Claims. (Cl. 62—91.5.) 

1. A refrigeration mechanism comprising 
a closed heat-exchange circuit including 
heat absorbing coils, a heat releasing coil, 
and a pump for circulating a heat exchang- 
ing fluid through said circuit, and a closed 


container for a subliuuating refrigerant 
in thermal relationship with said heat 
releasing coil, said pump being operated 
solely with sublimated gas from said 
refrigerant. 


AVAILABLE FOR 
LICENSING OR SALE 

Pat. 2,024,612. REFRIGERATOR. Pat- 
ented Dec. 17, 1935. A method of loosen- 
ing ice cube trays and ice cubes in the 
trays to permit easy removal. Consists 
of applying heat either by permanently 
built-in units or a temporary attachment. 
Several embodiments shown. (Owner) 
Dr. Nathan Sulzberger, 128 Central Park 
South, New York 19, N. Y. Groups 35—84; 
36—21. Reg. No. 226. 


Weeks of Sept. 4 & 11 


2,384,210. REFRIGERATION UNIT. 
James J. Sunday, Detroit, Mich. A 
tion Dec. 8, 1941, Serial No. 422,089. 2 
Claims. (Cl. 62—115.) 

1. In a refrigerating system comprising 
a compressor 9, a condenser 10, an evapo- 
rator 13, a line 14, connecting the high 
side of the compressor with the condenser, 
a line 15, 16, 17 connecting the condenser 
with the evaporator, a suction line 18 
connecting the evaporator with the low 
side of the compressor, a first solenoid 
operated by-pass valve 24 connected into 
the line 14 between the high side of the 
compressor and the condenser, a by-pass 
line 31 forming a connection between the 
above said by-pass valve 24 and the said 
line 15, 16, 17 between the condenser and 
the evaporator, an expansion valvé 12 in 
the second mentioned line 15, 16, 17 posi- 
tioned between the evaporator and the 
point at which the above said by-pass 
line 31 connects into the line 15, 16, 17 
between the condenser and evaporator, a 


(Concluded on next page, Col. 2) 
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the Long Life, Economy, and Dependability built into 


Wagner Type RA Motors... 


Wagner type RA (repulsion-start induction) 
motors give years of reliable, trouble-free 
service, because dependability is built into 


every motor. 


Careful engineering has reduced wear, vibra- 
tion and noise of operation to a minimum. 
Many important construction features such as 
sturdy welded steel stators and well-insulated 
windings securely held in place, add to the 
ruggedness of the motors without sacrificing 


compactness or efficiency. 


Wagner type RA motors embody all the im- 
portant improvements in single-phase motor 
design. This means that the user of RA motors 


gets the best motors for the job with long life 
and dependability built into every part. 


Wagner type RA motors are truly “general 


purpose” motors because their applications 


are many. They are particularly suitable for 
driving machines with high inertia, machines 
involving excessive friction in starting, and, 
in general, loads requiring motors capable of 
exerting high starting-torque with relatively 
low starting-current. 


RA motors are available in ¥ to 15 hp; sleeve 


or ball-bearing; horizontal or vertical; open, 
dripproof, and totally enclosed; rigid, resili- 
ent, or flange mountings. 


Wagner has 29 Sales and Service Branches ready to serve You 


MOTORS 


ore but one of several 
WAGNER PRODUCTS 
serving industry. 


Other WAGNER PRODUCTS: 
AIR BRAKES 


. 
BRAKE LINING 
. 
HYDRAULIC BRAKES 
. 
INDUSTRIAL BRAKES 
. 


INDUSTRIAL 
BRAKE CONTROLS 
. 


NoRol 
TACHOGRAPH 
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3 441 Plymouth Avenue, St. Louis 14, Mo. .S. 


In Canada: Wagner Electric at Leaside, Ontario 
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CTRICAL 


ATLANTA 3 + BALTIMORE 18 + BOSTON 15 + BUFFALO 8 + CHICAGO 16 + CINCINNATI 10 
CLEVELAND 15 + DALLAS 1 + DENVER 2 + DETROIT 2 » HOUSTON 2 + INDIANAPOLIS 4 
KANSAS CITY 8 + LOS ANGELES 15 +» MEMPHIS 3 » MILWAUKEE 2 + MINNEAPOLIS 4 
NEW YORK 7 + OMAHA 2 «© PHILADELPHIA 8 + PITTSBURGH 13 + PORTLAND 9 
ST. LOUIS 3 + SALT LAKE CITY 1 » SAN FRANCISCO 3 «+ SEATTLE 4 + SYRACUSE 2 


TULSA 3 « WASHINGTON, D. C. 5 
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POSITIONS WANTED mate income expected. Replies handle (C foc 

in strict confidence. Our organizatio,get2°" oid 

AVAILABLE SEPTEMBER 15, 1945. An | knows of this advertisement. Box isygend W2't! 
experienced refrigeration, air conditioning, | Air Conditioning & Refrigeration News me'=° 


and heating service engineer with a suc- 
cessful record of profitable retail service 


.department operation. Prefer connection 


with an organization where the “know 
how” of 18 years in this field can be 
exercised. References available. Box 1810, 
Air Conditioning & Refrigeration News. 


BRANCH MANAGER of refrigeration, etc. 
wholesale supply jobber for approximately 
four years, plus six months manufactur- 
ing branch parts depot. 38 years old, 
progressive, fair personality, and good 
references. Prefer similar position or one 
as representative in midwestern territory 
with a reliable, well-established company. 
Box 1821, Air Conditioning & Refrigeration 
News. 


FIRST CLASS commercial refrigeration 
service man. Installation and Service. 
Some air conditioning. Wants permanent 
position; prefer midwest or west coast. 
References. 12 years experience. 37 years 
old. Married. State salary and set-up. 
Available immediately. Box 1819, Air 
Conditioning & Refrigeration News. 


ENGINEER, graduate, 10 years engineer- 
ing and design experience of commercial, 
industrial, marine applications of air con- 
ditioning, refrigeration, ventilation. De- 
sires engineering and. sales work. Box 
1820, Air Conditioning & Refrigeration 
News. 


MANUFACTURER or Distributor. Do 
you need man thoroughly versed in sales 
and distribution commercial refrigeration? 


College trained with practical experience. 


as salesman, supervisor, and salesman- 
ager; covering sales promotion, hiring, 
training, and direction of salesmen; also 
display and store equipment field. Per- 
manent connection only with progressive 
organization. Box 1823, Air Conditioning 
& Refrigeration News. 


EXPERIENCED COMMERCIAL service 
and installation engineer desires position 
with south central or southeastern com- 
pany. Ten years experience. Commer- 
cial estimating. Some drawing. Forty- 
five years of age. Married. Box 1824, 
Air Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


APPLICATION ENGINEER: familiar 
with technical and practical applications 
of heat transfer equipment wanted by 
refrigeration and air conditioning manu- 
facturer located in Michigan. Please 
advise background and _ qualifications. 
Box 1793, Air Conditioning & Refrigera- 
tion News. 


COMMERCIAL application and_ service 
engineers. Large refrigeration firm with 
growing export business has openings in 
several territories for qualified refrig- 
eration application and service engineers. 
Knowledge of foreign languages helpful. 
Write giving full details experience and 
references. Box 1797, Air Conditioning & 
Refrigeration News. 


DESIGNING ENGINEER on commercial 
refrigeration, coolers, display cases and 
specialty production, capable of design- 
ing, engineering, and handling complete 
factory operation of small plant over 
60 years in business. Location, Central 
U. S. Offering fine opportunity to quali- 
fying party. Give past experience, refer- 
ences, and wages desired. Write Box 
= Air Conditioning & Refrigeration 
ews. 


OHIO MANUFACTURER needs Assistant 
Sales Manager for nationally sold pack- 
aged refrigeration product. Excellent 
postwar volume assured. Position will 
require some travelling. No reconversion 
problem, Give full information first 
letter. Confidential Box 1806, Air Condi- 
tioning & Refrigeration News. 


SERVICE MEN—Chicago—$1.85 per hour 
plus $.256 per hour car allowance. Steady 
employment with large, long established 
refrigeration and air conditioning in- 
stallation and service organization. Ad- 
vancement opportunities in expansion pro- 
gram. Consideration given only to thor- 
oughly experienced, competent men. Give 
full details in your letter. Box 1808, 
Air Conditioning & Refrigeration News. 


MANAGER for our installation and service 

department, refrigeration, air conditioning, 

and heating. Headquarters Jacksonville, 

Fla. State age, salary desired, qualifica- 

tions, and references first letter. Box 

— Air Conditioning & Refrigeration 
ews. 


SALES MANAGER; commercial fixture, 
refrigeration, to employ and train sales- 
men. Also handle branch office and 
understand Butcher Tool Supplies. Must 
have proven record. To qualifying party 
can offer attractive position handling 
office and Iowa territory well known firm. 
Give qualifications, age, past employ. 
Strictly confidential. Box 1815, Air 
Conditioning & Refrigeration News. 


REFRIGERATION PRODUCTION Man- 
ager and Engineer to take charge of 
growing commercial refrigerator plant in 
Cleveland. Must be fully capable. Good 
Salary and bonus. State qualifications] 
Box 1817, Air Conditioning & Refrigera- 
tion News. 


LABORATORY test & project engineers. 
Openings for several refrigeration labora- 
tory test and project engineers interested 
in permanent position with well estab- 
lished refrigerator manufacturer. Should 
have sufficient experience to carry a 
development or research project to com- 
pletion. Mechanical or Electrical Engi- 
neering graduates preferred. Give educa- 
tion, experience, references. Box 1818, 
Air Conditioning & Refrigeration News. 


DISTRICT MANAGERS. Well established 
Midwestern condensing unit manufacturer 
has openings East Coast and Middle West 
for district managers, salary and expense 
basis. In answering include photograph, 
complete experience data, and approxi- 


ontrol. 
HRISTY 


DRAFTSMAN and engineer for heat. 

ing, ventilation, and air conditioning 
KROESCHELL ENGINEERING .CO., 23 
W. Ontario St., Chicago. 


AA-1 REFRIGERATION service men: 
permanent positions with established dis. 
tributor General Electric commercial rg 
frigeration and air conditioning. Thor.i& 
oughly trained, proven record. To “aboy—e 
average” service man, highest salary a 
opportunity advancement, paid vacations 
ideal working conditions. Write qualifica. 
tions, references, salary desired. MARTIN. 
JOHNSON ENGINEERING COMPANY 
4209 Oak Lawn Avenue, Dallas, Texa 


COMPRESSOR REBUILDER and Generg 
Shop repairman. Good wages and pleas. 
ant working conditions. Steady job with 
good future in expanding organiza.&& 
tion. Give complete details of experiengiD 
in letter. REFRIGERATION MAINTE 
NANCE CORP., 4473 Cass Ave., Detroit 1 HO. 
Mich. 
SALES ENGINEER for York Distributolipittenhous 
in Detroit. Experienced in Commerciaj 
Refrigeration and Air Conditioning. Est,™UALITY 
mating, layout, and selling. Excellenqmons 28 in 
salary and commission set-up. Give com—® 
plete details in letter and enclose smajmides and 
photo. TALBERT-THOMAS CO., 447 
Cass Ave., Detroit 1, Mich. 


SAN DIEGO, California. Wright Refrig. 
eration Service requires first class servig 
men at $1.25 per hour with time and half 
over 40 hours per week. Steady work 
lots of overtime, and the best climate ip 
Americaa WRIGHT REFRIGERATION 
SERVICE, 1387 India St., San Diego, Calit 


REFRIGERATION COUNTERMAN fo 
one of Chicago’s leading refrigeration 
supply jobbers. Excellent opportunity, 
Experience necessary. CHASE REFRIG 
ERATION SUPPLY CO., 546-48 W. 119th 
St., Chicago 28, Ill. 


SALES ENGINEER: Export Department 
of one of the midwest’s largest manufac. 
turers of home appliances and commercial 


refrigeration equipment needs man experi-M™ cu, ft. ( 
enced in both domestic and commercidfctober de 
refrigeration. Must be able handle alll) wWashin 


service correspondence and commercial 
applications. Immediate opportunity. Give BUSD 
full details and enclose photographiEsT PAI 
Box 1825, Air Conditioning & Refrigera-fMfrigeratior 
tion News. bvestment | 


AIR CONDITIONING engineer who caifhericnsed 
estimate, layout, supervise installation offBandise on 
unit and central plant systems. Excellent 

salary. Company in business many yearsMirite J. B 
well financed, with reputation for reli- Ss! 
ability. Write full details, references, 
salary expected, date available to Charles 
H. St. John, Vice President, GRIFFITH- 
CONSUMERS CO., 1413 New York Ave, 
N.W., Washington 5, D. C. 


TAMPA, FLORIDA: Fixture house ani 
McCray representative, established % 
years, has opening for experienced com- 
mercial refrigeration service man. Settled, 
married, with family .preferred. Living 
costs lower than in north. «. Good oppor: 
tunity right man. Salary basis guarantee, 
with profit sharing. Write particulars, 
experience, and references. JOHNSTON 


THE HUB 
Every square 


For Frozen 
Milk Cooler: 
Write for cor 


FIXTURE Co., P. O. Box 98, Tampa, Fla ENGIN 
FRANCHISES WANTED 820 Stand 
ATTENTION: MANUFACTURERS. Ex "HE YODER 


port can be a great part of your business 
We offer to sell and promote your good 
in world markets on a simple, domestit 
business basis. At our expense we will 
introduce and sell your goods. It is t 
your interest to consider our offer. Write 
immediately E.S.T., EXPORT DIVISION, 
25 Beaver St., New York 4, N. Y. 


SALE 


ommerci 
onditionil 


ith provi 
FRANCHISES AVAILABLE he handli 
WANTED: Eastern’ seaboard dealers od super 


O.P.A. approved prices; 2 cu. ft. cylinde 
type freezer $236. 6 cu. ft. chest type 
freezer $260. Famous Pinocchio Junior 
manufactured solely for us by Revco. 
Inquire about the Pinocchio and Crsc 
lines. Attractive discounts. COMPLETE 
REFRIGBRATOR SUPPLY, 92 Seventh 
Ave., New York. Chelsea 2-4245. 


EQUIPMENT WANTED 


WANTED: New condensing units of all 
makes. Sizes 4 hp. to 1 hp. Any qual: 
tity. Also blower fans and fan motors. 
Will also purchase quantities of frozel 
food cabinets, beverage coolers, and wate! 


xcellent 
fice one 
anufactu 
ith phote 
ons, pas 
bected, etc 
inning & 


coolers. FEDERAL APPLIANCE SERV: Sho 
ICE, 1250 Riverbed Ave., Cleveland, Ohiaf | °P fore 
Cherry 8170. ewledge 
—— boxes, 
EQUIPMENT FOR SALE ases, wall 
—— @ Xperience 
FOR SALE: Reasonable. 1,000 Ib. Vict charge of 


Ice Maker, electric frozen foods display 
boards and used coils. ALL-REFRIC 


ERATED FIXTURES, INC., 487 Broad: I 
way, Buffalo, N. Y. - 
AVAILABLE IMMEDIATELY. Buy n0¥ Se 7 


famous Pinocchio Freezer plates, coppe! 
tubed, insured against corrosion, sizes 4 
3, 4, 5, and 6 ft. by 18 inches. Standard 
sizes in stock. Others special. Net # 
per sq. ft. 50% with order, 5% 
on delivery. No waiting! COMPLET! 
REFRIGERATOR SUPPLY, 92 Sevent 
Ave., New York, Chelsea 2-4245. 


FOR SALE. Remanufactured air 
water-cooled condensing units % hp. # 
to 1% hp. Frosted food and ice cre® 
cabinets. EDISON COOLING CORP., BBs moons ¢p 
East 149th St., New York 51, N. Y. 


ICE MAKERS: Six Victor seven-tray i 
cube cabinets, new, copper coils; si#® 
18 inches wide, 23 inches deep, 34 inché 
high, $100 each F.O.B. Trenton. EVE 
READY REFRIGERATION CO., 218-24 
N. Broad St., Trenton 8, N. J. 


“CENTRAZ” VAPOR-SEAL. A_ wat 
proof adhesive that adheres to metal 
wood, cement, plaster, etc. For linil 


2eers in e] 
t Coolers, 


BCO Mf 


© W. Town 
Columbus, 8, 


(Concluded on next page) 
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= Patsnts Cen'd New Connecticut Valley A.S.R.E. Section Hears Trescott Is REA Contact 


— ; . : . “ : cae epg Talks on Various Phases of Frozen Food Industry For Westinghouse 


omer ee Pe oats baa the SPRINGFIELD, Conn. — First fall Research problems from the point recently appointed Rural Electrifica- 
Concluded from preceding page) condenser and evaporator and positioned meeting of the Connecticut Valley of view of the food itself were pre- tion Authority representative to the 
(Vo between said expansion valve 12 and the Section of A.S.R.E., which was held sented by Mrs. Keine. Her talk Westinghouse Electric Supply Co. 


binets, milk 4 
oe Se ee waa Sane and on = tl = ne 280k pete con- Sept. 20 at the Hotel Sheraton here, depicted the many tests on all food headquarters here according to David 
‘frigeration applications requiring vapor fon featured four talks on the various and under many variations of cook- M. Salsbury, vice president and gen- 
phases of the home freezer, following ing, blanching, and wrapping which’ eral manager of WESCO. 


“4 mn 


pntrol. Wall applications can be painted. 

— a, a ee Se pn _ — Pie gg = cit exc es be gy A before se ange Mr. Trescott will be in charge of 
2 : ELIVER af oo presente vy e “Save-On- structions in e preparation oO negotiation of contracts with the 
s rerio cube aan Ween 2 Foods System,” North American foods could be issued to prospective RBA, leaving his position as Midwest 
pmplete with units or without units. Foods, Inc., of Boston. owners of home freezers. district apparatus and supply man- 
ott eS ENERAL REFRIGERATORS Speakers were: E. C. Tanner, “The subject of wrapping materials ager. On administrative matters he 

le) a A = 678 Broadway, New York 12, N. ¥Y. | Westinghouse Engineering Depart- is a most important one, since many will report to W. B. Meek, district 

etuyvesant 9-1222. ment, who discussed “Product Devel- types have been proposed. A paper manager at St. Louis, and on sales 
TANIFOLDS with valves—Manufactured 207 opment”; Mrs. Julia Keine, director box, coated on the inside, with cello- matters to M. P. Nickerson, general 
by Mueller Donen Le or _— type =aey of Westinghouse home economics, phane on the outside, and sealed apparatus and supply manager at 
manifolds wit -3-4- an valves, : “ i foun 
Pend % flare. Diaphragm or Bellows tween the condenser and the evaporator, eg oo ae nas gehen ilisslate aes i oo peng vy = hesequarters efties in How Torn. 
ype, all brand new, sacrifice. Write to | 4 by-pass line 32 about said expansion + ft. , gnou ’ : ‘ Born in Vicksburg, Miss., most of 
YGRADE SODA FOUNTAIN MFG. | valve 12, the second mentioned by-pass mercial refrigeration department sales Fourth on the docket of speakers yr, Trescott’s life has been spent in 
ORP., 472 Sackman St., Brooklyn 12, oe —— Ba ee ee manager, who discussed “Sales De- was Mr. Cole with a talk on the the electrical industry which has 
2 n of the Pn ten mentioned line 15, 16 17 velopment”; and .Gardner Cole, ‘“Save-on-Foods System,” and how it taken him to Mexico, Canada, and 
yi ag gy gg j Bg eo extending from said expansion valve 12 North American Foods, Inc., who operates. He disclosed that large (uyba at various times. 
iza. Clers, reach-ins, compressors. All brand pager ge sag poe gyre atl talked on the commercial preparation quantities of food can be delivered 

ew. No priority. Immediate delivery. | an exhaust line 3 for said engine con. °f frozen food. in a truck at 0°, and that 75 to 80 

mee : . American. «“ different foods are now available in Gardner Sales Manager 

urplus_ blower coils, new stituting a source of heat, said exhaust The woes of a product or design g 


etroit 10. C. 168. $135. 15° T.D., 23,000 B.T.U. line being in heat exchange relation with engineer are many, when attempting the frozen state. 
IN REFRIGERATOR CO., 235 No. ’ 
__HoRn'st., Philadelphia 7, Ps, phone wrth the low cide of the comprecson°, to satisfy most of the future owners “North American Foods, Inc, like For A. M. Byers Co. 
tributorBRittenhouse 6359. valve 4 for said exhaust line, said exhaust Of home freezers,” said Mr. Tanner. other future firms, will send by 
amercil TALITY dry beverage coolers, 75 inches | line valve 4 when closed preventing the “The fact that $100 worth of food express, frozen food packed in dry PITTSBURGH—Robert H. Gard- 


zy. Esti. : 
: ong, 28 inches deep, 39 inches high, slid- exhaust gases from flowing through said q oin is 
xcellent “s an. * stainless steel front, | exhaust line and when open permitti might be stored in a home freezer ice to many parts of the country. ner has been appointed general man 


ve com-— cabinet requires intense design Such a system now operates in ager of sales of A. M. Byers Co. here. 
. “a EF Ey Fe eS a pow gag ge h# “lame = _ thought on all possible users and Boston and Springfield, and similar Mr. Gardner has been manager of 
2 nnches. Office and cafeteria water | incidentally operating said solenoid by- eventualities,” stated Mr. Tanner. outlets will be located in Hartford, Byers’ Washington office since 1933, 
—J cooly eas eastwen, soe Werk ih} ¥en ened cauaeein” coke + sed a a pon He went on to present all trials Providence, and Worcester,” con- except for a four-year period ending 
: coral GALE: Miscellaneous group of 875 for opening said exhaust line valve 4, and shortcomings in the earlier cluded Mr. Cole. in 1940 during which he was man- 
and halfMjvanized steel coils including gravity | Whereby the refrigerant may by-pass the stages of home freezer design, and Next meeting of the Connecticut ager of the company’s steel pipe 


y workMils for coolers and blower cores for — ies th 9 iF satan tain how and why they were superseded. Valley Section is scheduled for Oct. sales, with headquarters in Pitts- 


mate infjenel-type blower coils at a fraction of | the condenser and evaporator and whereby With a hermetic-sealed unit, the 8 at the Hartford City Club, Hart- burgh. 


—— - — . a By K.-W. the exhaust gases may flow through the evaporator, together with the unit ford. It will be a combined meeting At the same time, the appointment 


CRAY REFRIGERATOR CO., Kendall- poem —_ pes ~— — sys- and the connecting lines may be re- with the American Welding Society, of H. R. Rowland as assistant gen- 
pect a @, Ind. 4 wee moved for service without removing at which A. K. Phillipi of Westing- eral manager of sales was an- 
oie OME, FARM freezers. New. Limited 2,384,313. EVAPORATOR FOR ABSORP. the stored food, Mr. Tanner con- house will speak on “Furnace nounced. Mr. Rowland joined the 


ortunity, 

pply available. All steel construction, | TION REFRIGERATING APPARATUS. " : 4 1 . 

tinguished in white Duco and stainless steel | Peter Rudolf Max Moritz Kohler, Stock- wanes avating ond industion Meaty Company's Chine CapayuNNas Sh ‘Sees 
; pps for use in Quick-Freeze and Storage. holm, Sweden. Application June 17, 1942, 

VILSON INDUSTRIES, 3533 Holland Serial No. 447,355. In Sweden June 17, 

rartmentgve, New York City 67. OL 5-6906. 1941. 11 Claims. (Cl. 62—103.) 


nanufac-##0R SALE: Dew Freeze frozen food cabi- — rf 
mmercial@ets, all white enamel. Streamlined. 


“A SUCCESSFUL PAST 


LETOOOO LLB ho SA sg: Le a ae 
OPM ED ibs 

1 experi) cu. ft. Complete $377. Less unit $290. 2 Sis peste ile 

mmercialfMctober delivery. DEW FREEZE CoO., | es: re ts bap Be Ans 

ndle alifii Washington, St. Louis, Mo., Jef. 0106. ae aS 

mmerci 2 oar 


ty. Givgl BUSINESS OPPORTUNITIES 


=y | 


insulated storage space, an absorption re- 
frigeration system including an evapora- 


se pe VEST PALM Beach, Florida: A going tie Sa “ be 9 “ie ; pees 
efrigera-Mfrigeration business that will pay its oe i be E : L E T t re ] Mm f 7 
bvestment back in two years, will sell at 1. 4 seiigueter having 6 thermally cs ee : eee . fe a Be 


a _ a a 


ventory plus $2,000 good will. Four 
who cal 


lation of 
=xcellent 


perienced service men. Plenty of mer- be 
sandise on the floor, plenty of business, tor in which refrigerant fluid and auxili 
ly years, 


ary agent flow in the presence of each Se é : 
eee es ae tetr Re | other. partitions forming plurality of | BRILLIANT FU 
for reli- i a Z — * | separate heat conducting compartments - } 
4 pe 3 
c BP ASE ee OR ai oa a SEE, Re Fx aes 


ferences, immediately beneath the ceiling of said er 
» Charles storage space, said compartments having ff : ie 
[FFITH- opemings at the front and arranged in ££. 4 oe 
rk Ave. contiguous side by side relationship from 
one lateral side to the opposite lateral 
side of said storage space, closure means 


a ow ‘ 


use and G> | for the compartment openings, said 

shed i —> C— CSREFRIGERAT evaporator having a plurality of sections 

“ed com: ~ with successive sections arranged in adja- 
ttled, cent compartments to effect cooling of 
eae THE HUBBELL EVAPORATOR PLATE said compartments, said refrigerant fluid 
a oppor-—m ry sqvare inch of surface is prime heat pick-up. evaporating in the auxiliary agent at 
uaranteem for Frozen Food Lockers, Freezer Cabinets, progressively increasing temperatures in 
rticulars j Milk Coolers, Fruit and Vegetable Counters,etc. the adjacent compartments from one lat- 
Write for complete information. It will pay yous eral side to the opposite lateral side of 


the storage space. 


ENGINEERING SERVICE INC. emaprese 
) 820 Standard pg Me _aeaeg Ohio ganas. COOLER OR EVAPORA- 
e Agen - TO. Joseph BR. Zwickl, East Orange, ‘ 
THE YODER COMPANY, Fabricating Division N. J., assignor to Worthington Pump & a 


Machinery Corp., Harrison, N. J., a cor- 
poration of Delaware. Application Nov. 
Serial No. 510,745. 10 Claims. 


SALESMANAGER || @ #2 


ommercial refrigeration and air 4 

onditioning field. Age 30 to 45, ; oa 
ith proven record. Experience in ee ry 
he handling of wholesale accounts 4 
~ supervision of dealers desir- 
able. 


z 

% 

* 

. 

= 
“HR 
fie 
= 
> 
=] 


xcellent future. Detroit branch 
fice one of largest refrigeration — 
anufacturers. Apply by letter >, 3 -" s @ «ta * 
ith photograph stating qualifica- te aan aiiiiiiaian melt 3 — 
io ni . Vv! , a Shell, a plurality 
Seventh won — Box 1027 _ ( 1 of tubes extending through said shell, 
) ionina & Refri eration News means for delivering a coolant into said 
g errig f° shell for submerging said tubes, said 
tubes arranged in a plurality of sets, 
means whereby a vaporization surface of 


the coolant and vapor escape space will 
be provided above each set of tubes, w "7 
Ww ANT E D 4 bs f and means whereby a predetermined level 


its of all 
ny qual: 
2 motors. 


S oa of liquid coolant will be maintained in 
. SERV- She one set of said tubes before liquid coolant 

Ohio, P foreman and engineer with is allowed to flow to the other sets of ° ‘ . P ° 
nd, knowledge of production on reach- tubes. Farsighted appliance dealers everywhere are now looking to the manufacturing experience 
ES CEES, meas ORS Gellentessen of Schelm Brothers, Inc. to lead the parade in conditioning and freezing equipment for 
5 tases, walk-in boxes, etc. Must be a : : 
———§ "perienced and capable of taking Anderson Takes Post home and commercial use... to establish an even more enviable record than ever before 


Ib. Vict charge of complete cabinet factory. 


. With Gamble-Skogme on the famous Hall line of quality air conditioning units, low-temperature cabinets, furnace 
ELSTER’S blowers and attic fans. 
MINNEAPOLIS—The appointment p deli bei — th 
115 8. Los Angeles St. of George D. Anderson to assistant rompt deliveries are now being made to dealers on these 


Los Angeles 12, California merchandise manager of the hard 
lines division of Gamble-Skogme, 
Inc., operating Gamble Stores, and 
the promotion of Arthur G. Johnson 
to manager of the automotive, hard- 
ware, housewares, sporting goods, 
and building materials department 
of the division, was recently an- 
nounced by the company. The hard 
lines division also includes appli- 
ances, radio, farm supplies, and 
furniture. 

Mr. Anderson, formerly depart- 


sure-fire profit-making appliances. Write today for com- 
plete information on Schelm, a name to watch and 
remember in the conditioning and freezing field! 


Fae es Ran, 
OASIS 


| 
a TAIER CUULERD 


NS means the best in clean, correctly 
—— ‘drinking water... 24 hours a day 
n-tray  ® year out! Made by EBCO... 


CHICAGO SALES OFFICE 


ils ' NORTH SHORE NATIONAL BANK BLDG. 
a ie xcs inelectric gauccemeemamiee,' ment head of the division to be aasocsanibsa tsuneo 1737 HOWARD STREET, CHICAGO, ILLINOIS 
ec, is operates by Mr. Jehanen, has been SCHELM AIR COOLING UNITS 

a B ie aes with the company since 1926. Mr. i. 
eee, (0 Mfg. Co. Semaaen, yelee to ie Gaenetion Wee SCHELM ATTIC FANS “Building Beller Products for 40 Years 
WLW. Town Street Gamble-Skogme, had been associated 

had Het pe imbus. 8. Ohio with the parts division of Dodge. 
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AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 8, 1945 


Priee Factor-=- 


(Concluded from Page 1, Column 3) 
1941 total costs for increases, since 
that time, in materials prices and 
basic wage rates of factory workers. 
The appropriate profit factor (in the 
case of commercial refrigerators and 
air conditioning equipment, 4.9%) is 
then applied by the manufacturer. 

However, if the total adjusted 
cost fails to exceed the ceiling price 
under which the manufacturer is 
then the manufacturer 
must continue to sell at that ceiling 
price, rather than using the profit 
factor method. 

Manufacturers with annual sales of 
less than $200,000 may use either the 
profit factors announced recently or 
their own average 1936-1939 margins 
over cost. Companies with annual 
sales of less than $50,000 may base 
their reconversion ceilings on total 
current costs instead of on adjusted 
1941 costs. 

Applicable profit factors effective 
Oct. 3 for other related items are— 
automatic electrical control equip- 
ment, 11.2; commercial and domestic 
stokers having capacity of less than 
1,200 pounds per hour, 5.5. 

Forms for use in figuring recon- 
version prices are available in district 
and regional OPA offices, and com- 
pleted forms are to be field in district 
offices. Prices filed by small firms 
automatically go into effect 20 days 
after filing unless the applicants are 
informed to the contrary. Larger 
concerns must await approval of 
their filed prices. 

(Supplementary Order 119, Amend- 
ment 2 lists the following items as 
eligible for price adjustment, and 
hence eligible for the profit factor 
just announced.) 

Mechanically operated commercial 
refrigeration and summer air condi- 
tioning equipment and accessories 
(subject to MPR 591 as follows: 

Cabinets, Frozen Food, Ice (except 
household), Ice Cream. 

Refrigerated Coolers, 
Milk, Water. 

Refrigerated Counters and Display 
Cases. 

Refrigerators Over 16-cu. ft. Ca- 
pacity, Commercial, Display, Reach- 
in, Walk-in. 

Insulated Cold Storage Doors. 


Beverage, 


L. A. Service Firm 
Announces Opening 


LOS ANGELES—Acme Refrigera- 
tion Service is the firm name under 
which Leonard L. Young and Elmer 
H. Love have published a certificate 
that they are conducting business at 
129 S. Vermont Ave., here. 


STATEMENT OF THE OWNERSHIP, MANAGE- 

MENT, CIRCULATION, ETC., REQUIRED BY THE 

ACTS OF CONGRESS OF AUGUST 24, 1912, 
AND MARCH 3, 1933 

Of Air Conditioning & Refrigeration News pub- 
lished weekly at Detroit, Michigan for October 1, 
1945. 

State of Michigan 
County of Wayne 8s. 

Before me, a Notary Public in and for the State 
and county aforesaid, personally appeared George 
F. Taubeneck, who, having been duly sworn accord- 
Ing to law, deposes and says that he is the editor 
of the Air Conditioning & Refrigeration News and 
that the following is, to the best of his knowledge 
and belief, a true statement of the ownership, 
management (and if a daily paper, the circulation), 
ete., of the aforesaid publication for the date shown 
in the above caption, required by the Act of August 
24, 1912, as amended hy the Act of March 8. 1933, 
embodied in section 537, Postal Laws and Regula- 
tions, printed on the reverse of this form, to wit: 

1. That the names and addresses of the publisher, 
editor, managing editor, and business managers are: 
— Business News Publishing Co., Detroit, 

ich. 

Editor, George F. Taubeneck, Grosse Pointe, Mich. 

Managing Editor, Phil B. Redeker, Detroit, Mich. 

2. That the owner is: (If owned by a corporation, 
its name and address must be stated and also imme- 


diately tHereunder the names and addresses of stock- 
holders owning or holding one per cent or more of 
total amount of stock. If not owned by a corpora- 
tion, the names and addresses of the individual 


owners must be given. If owned by a firm, company, 
or other unincorporated concern, its name and ad- 
dress, as well as those of each individual member, 
must be given.) 

Business News Publishing Co., Detroit 2, Mich. 

Stockholders: Margaret B. Cockrell, Detroit; George 
F. Taubeneck, Grosse Pointe; Helen C. Henderson, 
Detroit; Edward L. Henderson, U. S. Naval Reserve: 
Phil B. Redeker, Detroit; John R. Adams, U. 8. 
Naval Reserve; Walter J. Schuler, Detroit; John P. 
Belleman, Detroit. 

3. That the known bondholders, mortgagees, and 
other security holders owning or holding 1 per cent 
or more of total amount of bonds, mortgages, or 
other securities are: (If there are none, so state.) 
None. 

4. That the two paragraphs next above, giving the 
uames of the owners, stockholders, and _ security 
holders, if any, contain not only the list of stock - 
holders and security holders as they appear upon the 
books of the compamy but also, in cases where the 
stockholder or security holder appears upon the books 
of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for 
wham such trustee is acting, is given; also that the 
said two paragraphs contain statements embracing 
affiant’s full knowledge and belief ~s to the circum- 
stances and conditions under which stockholders and 
security holders who do not appear upon the books 
of the company as trustees, hold stock and securities 
in a capacity other than that of a bona fide owner; 
and this afflant has no reason to believe that any 
other person, assoviation, or corporation has any 
interest direct or indirect in the said stock, bonds, 
or other securities than as so stated by him. 

George F. Taubeneck 
(Signature of editor.) 

Sworn to and subscribed before me this 19th day 

of September, 1945. 


{SEAL} Helen C. Henderson 
(My commission expires Dec. 26, 1947.) 
2° 
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Electromaster Will 
Construct New Plant 


DETROIT — Plans for the con- 
struction of a new Electromaster, 
Inc., plant at Mt. Clemens for the 
final finishing and assembly opera- 
tions on Electromaster ranges, and 
the purchase of 23 acres near the 
city for its site, have been announced 
by R. B. Marshall, president of the 
company. 

Construction will begin late in 
October, the company hopes, with the 
first departments ready for opera- 
tion early in 1946. 

The plant’s projected location is 
about 20 miles west of the firm’s 
present headquarters along Detroit’s 
midtown waterfront. 


Chicago Commercial 
Dealers In Meeting 


CHICAGO — Members of the re- 
cently organized Commercial Refrig- 
eration Distributors Association of 
Chicago turned out in full force at 
the Edgewater Beach Hotel here 
Sept. 14 for their first annual fellow- 
ship banquet and entertainment. 

Guests of honor for the occasion 
were W. J. Stelpflug, vice president 
ef Hussmann Refrigeration, Inc., St. 
Louis; F. E. (“Jerry”). Jernberg, of 
Minneapolis Show Case & Fixture 
Co., Minneapolis; G. G. Freyder, of 
Commonwealth Edison Co.; and Paul 
H. Sullivan, of Commercial Refrig- 
erator Manufacturers Association, 
Chicago. W. H. Sudekum, head of 
the local group, was complimented 
by the members for his program. 


Nagel Heads Hotpoint 
Chicago Area Sales 


CHICAGO—Appointment of H. W. 
Nagel to the managerial post of the 
Chicago sales district of Edison 
General Electric (Hotpoint) Appli- 
ance Co. was announced by W. H. 
BonDurant, central regional man- 
ager. 

Mr. Nagel, who has been in the 
electric water heater sales division 
since he joined the company in 1935, 
succeeds L. E. Buxton, who retired. 


Schad Is League Chief 


RICHMOND, Va.— A. B. Schad 
has been elected president of The 
Flectrical League of Richmond for 
the coming year. 


Jewett Announces 
Plans On Products 


BUFFALO — When material } 
comes available, the Jewett Refri 
erator Co., Inc., will produce hom 
freezers, refrigerators for sti 
tions and homes, and circular beve 
age refrigerators with revolviz 
shelves for use in stores, announgg 
Vice President Edgar B. Jewett. 

With a large backlog of orde 
already on the books, the compay 
contemplates a 50% increase in enim 
ployment, and as this work expanqil 
it is expected that even the pe 
wartime employment level will 
exceeded, he stated. 

Jewett Refrigerator Co. produgg 
home freezers prior to the war, hy 
new models will be made in fo 
domestic sizes. 


DRIVE— 


HARTFORD, CONNECTICUT 


"V" Belt Type "B" with adjustable 
pitch pulley for motor. 


CASING—Galvannealed sheet metal, galvan- 
nealed channels, reinforced with 


2" x 2" angle iron as required. 
W ATER—Spray nozzles of standard manu- 
DEFROST _ facture. 


BLOWERS —Double width, double inlet, for- 


ward curved centrifugal. 


Single | 
$4 per 


TS 


le 


COULLAE 


C O | L—Ample cooling surface properly 


balanced between prime and sec- 


ondary. Can be furnished as 


follows: 


Aluminum Fin— Copper Tube 
Steel Fin—Steel Tube (Hot Galvanized) 


FINISH—Gray enamel. 


BEARINGS — Self aligning pillow blocks — oil 


cups outside unit for easy oiling. 


415 LEXINGTON AVENUE, NEW YORK * 549 W. WASHINGTON BOULEVARD, CHICAGO 
EXPORT ADDRESS: 13 EAST 40TH STREET, NEW YORK pe CABLE ''ARLAB’'’ 
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